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Roberta Kimerale. DATU BAZES VAICAJUMU VEIKTSPEJAS ANALIZE UN
OPTIMIZACIJA

Ekonomikas un kultiras augstskola, Studiju programma “Informacijas tehnologijas”

Zinatniskais vaditajs: Mg.sc.comp., docents, Andrejs Liepins

Anotacija

Pétijuma aktualitate: Gandriz katras informacijas sist€mas pamata ir datubaze, kas uzglaba sisteémas objektus,
datus par lietotajiem, sist€mas uzdevumus un logus un citus veiksmigai sistémas darbibai nepiecieSamus datus.
Datubazes ir gandriz pilniba aizstajusas fiziskos datu arhivus, laujot efektivi uzglabat, iegiit datus un manipulét ar
tiem. Tomér, pieaugot datu apjomam un vaicdGjumu skaitam un sarezgitibai, picaug risks, ka datubazei bis
veiktsp&jas problémas, kas radis papildu izmaksas uzturétajiem, mazinas lietotaju apmierinatibu un pat var
rezultéties sistémas kliidas. Datubazes vaicajumu veiktsp&jas analize un optimizacija lauj nodrosinat sistému
darbibas nepartrauktibu, atrdarbibu un konkurétsp€ju ar analogiem produktiem.

Pétijuma meérkis: Izmantojot datubazes parvaldibas programmu “DBeaver”, salidzinat dazadu datubazes
vaicajumu izpildes laikus un sarezgitibu, piedavajot veiktspgjas uzlabo$anas un optimizacijas iesp&jas un
uzskatama veida apkopot ieglitos rezultatus. Jaatzimé, ka Saja p&tijuma savas popularitates del ir petitas tiesi
relaciju datubazes, kas izmanto SQL vaicajumu valodu.

Pétijjuma metodes: Datu ieguves metodes: literatiiras un informacijas avotu analize, eksperimentalas:
modelésana, test€Sana. Datu apstradei izmantotas analogu salidzino$a metode, manuala noveértésana un grafiska

analize.

Sasniegtie rezultati: Apkopoti datubazes vaicajumi, kas potenciali var radit veiktsp&jas problémas sistémas un
piedavatas alternativas to optimizacijai; veikti izm&rami un atkartojami uzlabojumi dazadiem vaicajumiem.

Atslegas vardi: datubaze; veiktspéja, optimizacija; SQL; vaicajumi
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Agnija Vjakse. DATORTIKLA AIZSARDZIBA ORGANIZACIJA

‘

Ekonomikas un Kultiras augstskola, studiju programma ,, Informacijas tehnologijas ‘

Zindtniskais vaditdjs: Mg.comp., Mg.Math., Roberts Glaudins

Anotacija

PétTjuma aktualitate: Masdienu dinamiska un sarezgita kiberdro$ibas vide, kura organizacijam un uznémumiem
pastavigi jasaskaras ar jauniem kiberdraudiem, nosaka pé&tijuma aktualitati. Kiberdraudu skaits un sarezgitiba
strauji pieaug, apdraudot uznémumu darbibas nepartrauktibu, datu integritati un klientu uzticibu. Globala pareja
uz makonpakalpojumiem un attalinata darba kulttira ir radijusi jaunas ievainojamibas, pieméram, datu nopludes
un piekluves kontroles triikumus. Drosibas problémas 1pasi skar mazos un vid€jos uzn€mumus vai organizacijas,
kuriem biezi trukst finansialu resursu un cilvekresursu, lai ieviestu sarezgitus, augstas dro$ibas risinajumus.
Pétijums apskata jautajumus par to, ka uznémumi vai organizacijas var izmantot tehnologijas un kontroles
politikas, lai uzlabotu dro§ibas parvaldibu. Aktualitate balstas arl uz cilvékfaktora nozimibu, jo lielaka dala
drosibas incidentu rodas darbinieku klidu vai nepietickamas izpratnes dél. P&tjjums pievérSas darbinieku
apmacibai, simulaciju organizé$anai un iesaistei, lai mazinatu $os riskus. P&tijuma aktualitate ir Tpasi nozimiga, jo
tiek apskatita teorija un praktiski risinajumi kiberdrosibas izaicinajumiem, laujot uzp€mumiem uzlabot savu
aizsardzibu un saglabat konkur&tspgju.

Pétijjuma meérkis: Petljuma mérkis ir apskatit aktualas iesp&jas par visaptverosas un efektivas datortikla
aizsardzibas stratégijas izveidi. Tiek analiz&ti aktualie draudi un riski, lai noteiktu, kadus dro$ibas risinajumus
nepiecieSams ieviest, lai minimizétu potencialos zaudéjumus. P&tjjums censas apvienot tehnologiskas iesp&jas un
cilvekfaktora parvaldibu vienota pieeja, kas sekmetu datortikla aizsardzibu organizacija .

Pétijuma metodes: P&tijums balstas uz kombinétu metodologiju, ietverot teorétisko un praktisko analizi. Tiek
izmantotas divas galvenas datu vaksanas metodes - literatiiras analize un praktisko gadijumu izp&te.

Sasniegtie rezultati: P&tjjuma rezultati liecina, ka organizacijas kiberdros§ibas Iimenis ir apmierinoss, bet pastav
uzlaboSanas iesp&jas. Veikta analize identific§ja vairakas uzlabojamibas iesp&jas. Organizacijas tehnologiskie
risingjumi ir efektivi, bet to integracija jauzlabo, lai palielinatu reakcijas atrumu uz draudiem. P&tijuma ieteikumi

ietver tehnologiju modernizaciju, darbinieku apmacibu un uzlabotas incidentu parvaldibas planu ievie$anu.

Atslegas vardi: aizsardziba, datortikls, incidenti; kiberdrosiba; parvaldiba.
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Edgars Horsts. VIRTUALAS REALITATES VIDEO SPELES IZSTRADE AR
KIBERSLIMIBAS MAZINASANAS TEHNIKU IEVIESANU

7(6, 2001 é\?
RTA OV

Alberta Koledza, studiju programma ,, Informdcijas tehnologijas “

Zinatniskais vaditajs: Mg.sc.comp., Maksims Zigunovs

Anotacija

Pétljuma aktualitate: Virtualas realitates (turpmak - VR) tehnologijas misdienas ir kluvuSas par vienu no
aizraujosakajiem un inovativakajiem cilvéku mijiedarbibas veidiem ar digitalo vidi. Ta ir kluvusi par neaizstajamu
riku dazadas nozarés. Tomér, neskatoties uz straujo attistibu un plaso pielietojumu, VR tehnologiju lietotaji biezi
sastopas ar bitisku problému — kiberslimibu jeb VR izraisitu kinetozi. Sis fenomens ietver simptomus, pieméram,
sliktu duisu, reiboni, galvassapes un vispargju diskomfortu, kas rodas, lietojot VR iekartas.

VR lietotaju diskomforta samazinasana ir aktuala probléma, kas ir batiska, lai palielinatu tehnologijas lietojamibu
un pieejamibu. Lai sasniegtu So mérki, ir nepiecieSams padzilinati izprast kiberslimibas c€lonus un attistit efektivas
metodes tas mazina$anai. Saja konteksta batiska nozime ir gan teorétiskai izpétei par VR kinetozi, gan praktiskai
$o metoZu pielietosanai realos VR projektos. Balstoties uz ieprieks minéto, darba autors izstrada zinatnisko darbu,
kas saistits ar VR tehnologijam un kiberslimibas mazina$anas metodem. ST darba aktualitate ir saistita ne tikai ar
VR tehnologijas pieaugo$o nozimi un pielietojumu ikdienas dzive, bet ari ar nepiecie$amibu padarit $o tehnologiju
pieejamaku un &rtaku lietotajiem. Izpratne par kiberslimibu un tas mazinasanas metodém lauj paplasinat VR
izmantoSanu un nodroSina, ka lietotaju pieredze ir gan efektiva, gan patikama.

Pétijuma meérkis: Izstradat spéli, kur tiks pielietotas kiberslimibas mazinaSanas metodes. Tika izvirziti sekojosi
darba uzdevumi: izpétit kiberslimibas mazinaSanas metodes, izstradat virtualas realitates spéli, pielietot §is
metodes izstrades bridi, veikt testéSanu un rezultatu analizi.

Pétijjuma metodes: Visparzinatniskas metodes (analize un klasifikacija), kvantitativas metodes (tieSs strukturéts
noveérojums, sekundaro datu analize).

Sasniegtie rezultati: Tika izstradata VR spéle, ka ar tika ieviestas kiberslimibas mazinasanas tehnikas izstrades
bridi. Darba autors apstipringja un pieradija to, ka VR spéles ieviestas kiberslimibas mazinasanas metodes spgj
mazinat kiberslimibas simptomus VR lietotajiem. Ieviestas kiberslimibas mazinasanas metodes samazinaja VR

lietotaju kiberslimibu par 21% - 37%, atkariba no metodes veida.

Atslégas vardi: virtuala realitate; kiberslimiba; VR spéles izstrade; kinetoze; kiberslimibas mazinasanas metodes.
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Juris Mekss. DATORKLASES DATORTIKLA MODERNIZESANA IZGLITIBAS IESTADE

Alberta koledza, studiju programma ,, Informacijas tehnologijas *

Zinatniskais vaditdjs: Mg.sc.comp., docents, Agnis Skuskovniks
Anotacija

Pétijuma aktualitate: Izglitibas iestadeés pieaug prasibas péc efektiviem, droSiem un moderniem tikla
risinajumiem, kas nodroSina augstu veiktsp&ju un atbilst macibu procesa vajadzibam. Daudzas skolas datortikli ir
novecojusi un nesp&j nodrosinat atbilstosu atbalstu digitalajam macibu platformam, makonpakalpojumiem un IKT
infrastruktiirai. Darbs apliiko datorklases tikla modernizacijas nozimi kultarvesturiska eka, kur jaievero specifiski
ierobezojumi infrastruktiiras parveide.

Pétijuma mérkis: Modernizet konkrétas izglitibas iestades — Rigas Dizaina un makslas vidusskolas — datorklases
tiklu atbilstosi macibu programmas “Interjera dizains” prasibam, uzlabojot ta stabilitati, drostbu un veiktspgju.

Pétijjuma metodes: Tika veikta eso$as infrastruktiiras tehniska analize, teorétiskas literatiiras parskats, lietotaju
(audzeknu un pedagogu) aptauja, aprikojuma test€Sana, tikla projektéSana, uzstadisana, konfiguracija,
savienojumu testéSana un dokumentésana.

Sasniegtie rezultati: Tika izstradats un ieviests modernizgets datortikla risinajums, izmantojot CAT6 kabelus, LSA
savienojumus, PoE komutatorus un CAPsMAN Wi-Fi infrastruktiiru. Veikta Wi-Fi optimizacija, pievienoti aktivie
USB un HDMI savienojumi interaktivajiem ekraniem. Rezultata ievérojami uzlabota tikla stabilitate, parklajums

un dro§iba. Darbs ietver arT ieteikumus un praktiskas vadlinijas lidzigu izglitibas iestazu tikla modernizacijai.

Atslégas vardi: datortikls; modernizacija; izglitiba; Wi-Fi; CAT6
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Jevgenijs Ka¢anovs. UZNEMUMA IEKSE]JO SISTEMU AUTOMATIZACIJAS IESPEJAS UN
RISINAJUMI

¢

Alberta koledza, studiju programma ,, Informacijas tehnologijas ‘

Zinatniskais vaditajs: Mg.sc.educ., Mg.sc.env., lektors, Andris Gabranovs
Anotacija

Pétljuma aktualitate: Pieaugot uznémumu IT sistemu sareZgitibai, rodas nepiecieSamiba péc efektivakas $o
sisttmu parvaldibas. Manuala konfiguracija un apkope prasa daudz laika un resursu, palielinot kladu iesp&ju un
izmaksas. Automatizacijas riki sniedz iesp&ju uzlabot darba efektivitati, dro§ibu un konsekvenci, samazinot
cilvécisko kltidu ietekmi un laujot IT komandam fokuséties uz nozimigakiem uzdevumiem. Moderno tehnologiju,
pieméram, SaltStack un Ansible, ieviesana klist kritiski nozimiga uzn€muma konkur€tspgjas nodrosinasanai.

Pétijuma meérkis: Rast piemérotako automatizacijas risindgjumu uznémuma IT sistému parvaldibas optimizacijai,
izvertgjot, test€jot un salidzinot dazadus automatizacijas rikus simuléta vide.

Pétijjuma metodes: Darba izstradeé tika izmantota jaukta pétniecibas metode, apvienojot kvalitativas un
kvantitativas metodes. Tika veikta literatiiras analize, ekspertu intervijas, ka ar1 tehnisko riku salidzinasana pec
funkcionalitates, veiktsp&jas un izmaksam. Praktiskaja dala tika konfiguréta testa vide, kura parbauditi Ansible un
SaltStack riki.

Sasniegtie rezultati: Tika veikta padzilinata IT infrastrukttiras izp&te, konfigureta test€Sanas vide ar virtualajiem
serveriem, kur tika praktiski pielietoti Ansible un SaltStack. TesteéSanas rezultati liecina, ka SaltStack piedava
efektivaku un uzticamaku automatizaciju salidzinajuma ar Ansible, nodroSinot atraku uzdevumu izpildi un

vienkarsaku konfiguraciju. P&tijums piedava konkretus ieteikumus uznémuma automatizacijas ievieSanai.

Atslegas vardi: automatizacija,; SaltStack; Ansible; IT infrastruktira; konfiguracija
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Janis Malnieks. DATU BAZES REZERVES KOPESANAS PLANA IZSTRADE UN
IEVIESANA

‘

Ekonomikas un Kultiras augstskola, studiju programmas ,, Informacijas tehnologijas‘

Zinatniskais vaditajs: Mg.sc.comp., docents, Andrejs Liepins

Anotacija

Pétijuma aktualitate: Datu droSiba un pieejamiba miisdienu uznéméjdarbiba ir kritiski svariga, nemot véra
nepartrauktas darbibas prasibu un riskus, ko rada datu zudums vai bojajumi. Uzne€mumi, kas neievéro efektivas
rezerves kopéSanas un atjauno$anas stratégijas, var piedzivot bitiskus zaudéjumus. Misdienu tehnologiskaja vidé
ir nepieciesami risinajumi, kas nodrosina atru datu atjaunoSanu un drosu datu glabasanu, tap&c $1 t€ma ir aktuala.

Pétijuma meérkis: Izstradat un ieviest rezerves kopesanas planu konkrétai testa datu bazei, novertgjot dazadas
kop@sanas un atjaunosanas metodes un to efektivitati, lai nodrosinatu datu drosibu un atru piekluvi atjaunosanas
gadijuma.

Petijuma metodes:

Literatiiras analize — teorétisko zinasanu iegtiSanai par dazadam rezerves kop&Sanas un atjaunosanas metodém.
Eksperimentala metode — realu testéSanu un parbaudi konkrétas rezerves kopéSanas metodEs.

Kladu analize — novertesanai, lai identific€tu problémas kop&sanas un atjaunosanas procesos.

Algoritmu ievie$ana — nodro§ina datus par izmantoto tehnologiju efektivitati un atrumu.

Manuala novertesana — rezultatu novertéSana un secinajumu izdariSana par rezerves kop&Sanas plana
veiksmigumu.

Sasniegtie rezultati: [zstradats konkréts rezerves kop&sanas plans, izmantojot pilnu, inkrementalo un diferencialo
kopésanas metodes. Veikti datu bazes atjaunosanas testi un analizétas dazadu tehniku prieksrocibas un trikumi,

balstoties uz to efektivitates rezultatiem. Tika veikta metozu salidzinaSana, lai noteiktu vispiemérotakos
risindjumus attiecigaja vide.

Atslégas vardi: rezerves kopéSana; atjaunosana; datu drosiba; testa datu baze; kop&Sanas metodes.
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W EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Ludmila Zelenivska. MS WINDOWS LIETOJUMPROGRAMMU IZSTRADES
TEHNOLOGIJAS UN PIEEJAS

Ekonomikas un Kultiras augstskola, studiju programma “Informacijas tehnologijas”

Zinatniskais vaditajs: Mg.sc.comp., docents, Andrejs Liepins

Anotacija

Pétijuma aktualitate: Musdienu tehnologiju attistiba MS Windows lietojumprogrammu izstrade spélé nozimigu
lomu. Sis process piedava plasu tehnologiju un riku klastu, kas nepieciesami, lai raditu kvalitafivu un drodu
programmatiiru, kas atbilst gan lietotaju vajadzibam, gan biznesa prasibam. Nemot vera straujo informacijas
tehnologiju attisttbu un piecaugo$o pieprasijumu péc funkciondalam un lietotdjiem draudzigam
lietojumprogrammam, $o riku un tehnologiju padzilinata izp&te klast arvien svarigaka. Lai veidotu ilgtsp&jigu un
inovativu programmatiiru, ir butiski saprast, ka Sie riki darbojas un ka tos iesp&jams pielietot visefektivak.

Pétijuma mérkis: apskatit un izvértét MS Windows lietojumprogrammu izstrades tehnologijas un rikus, uzsverot
Microsoft Visual Studio nozimi, un sniegt praktiskus ieteikumus to izmantoSanai.

P&tijuma metodes: Darba izmantotas literatiiras analizes, tehnologiju izpétes un salidzinodas pieejas metodes. Sis
pieejas palidzgja izvertet dazadu izstrades riku un platformu prieksrocibas un trikumus. Praktiskaja dala tika veikta
empiriska MS Windows izstrades platformu un tehnologiju analize, kas sniedza ieskatu $o riku redlaja pielietojuma
un efektivitate.

Sasniegtie rezultati: P&tjjuma detaliz&ti izpétitas un analiztas galvenas tehnologijas un riki MS Windows
lietojumprogrammu izstradei, Ipasu uzmanibu pievérSot Microsoft Visual Studio lomai un iespgjam. Rezultata tika
sniegti praktiski ieteikumi, ka izmantot §is tehnologijas, lai uzlabotu programmatiras izstrades procesu un
palielinatu tas produktivitati, samazinot izmaksas un laikietilpibu. Sie ieteikumi ir Tpasi vértigi gan individualiem
izstradatajiem, gan komandam, kas strada pie lieliem projektiem.

Atslegas vardi: MS Windows lietojumprogrammas; Visual Studio; tehnologiju analize; programmatiras izstrade
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W EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Ritvars Alens Kisis. UZNEMUMA TIMEKLA VIETNES IZSTRADE UN
ADMINISTRESANA

Ekonomikas un kultiras augstskola, Studiju programma “Informdcijas tehnologijas”

Zinatniskais vaditajs: Mg.math., docents, Patriks Morevs

Anotacija

Pétijuma aktualitate: Uznémumu timekla vietnes ir neaizstdjams elements biznesa komunikacija un klientu
piesaistiSana. Tas spelé nozimigu lomu misdienu digitalaja ekonomika, jo 1pasi saistiba ar lietotaju pieredzi,
funkcionalitati un zimola téla stiprinasanu. Tomér pastav daudzveidigi risinajumi timekla vietnu izstradei un
uzturéSanai, kas rada izvéles sarezgijumus. ProgrammeéSana piedava personaliz€tu pieeju, savukart
CMS/makonplatformas ir pieejamaks risinajums ar atraku ievieSanu un vienkarsaku lietoSanu. Tas liek izvertet
katras pieejas piemerotibu dazadiem projektiem.

Pétijuma meérkis: Salidzinat programmésanas un CMS/makonplatformu pieejas timekla vietnu izstradei un
administréSanai, lai identificEtu optimalo risinagjumu uznémumu vajadzibam, nemot veéra tehniskas un
ckonomiskas prasibas.

Pétijjuma metodes: Darba izmantotas literatiiras analizes, aptaujas dati un to analize, izmantojot grafiskas un
deskriptivas statistikas metodes. Aptauja piedalijas IT jomas profesionali ar pieredzi timekla vietnu
programmésana un CMS izmanto$ana. Anketas rezultati sniedza ieskatu abu pieeju priekSrocibas, trilkumos un
praktiskajos aspektos.

Sasniegtie rezultati: Darbs pierada, ka programmeéSana piedava augstu pielagojamibu un kontroli, kas ir biitiska
sarezgitiem un unikaliem projektiem. Tomgr ta prasa ievérojamus resursus, kas ne vienmér ir pieejami. Savukart
CMS/makonplatformas ir atrs un vienkarSs risinajums, piemérots mazakiem projektiem vai tiem, kuriem

nepieciesams atrs rezultats ar ierobezotam tehniskam pielagoSanas iespgjam.

Sie rezultati uzsver, ka izvéle starp programméSanu un CMS/makonplatformam ir atkariga no projekta
specifiskajam prasibam, uzn@muma resursiem un ilgtermina mérkiem.

Atslegas vardi: timekla vietnu izstrade; programmésana; CMS; makonplatformas; WEB programmésanas valodas.
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U EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Daniels Ponomarjovs. ATVERTA KODA KOMANDRINGAS MUZIKAS
ATSKANOTAJA IZSTRADE

Alberta koledza, studiju programmas “Informdcijas tehnologijas”

Zinatniskais vaditajs: Mg.sc.comp., Krists Jirgens

Anotacija

Pétijjuma aktualitate: Musdienas mizikas atskanoSana ir viena no popularakajam izklaides formam, tadu daudzas
programmas ir sareZgitas un resursietilpigas. Pastav pieprasijums p&c viegliem, funkcionaliem un atvérta koda risingjumiem,
kas nodro$ina augstu lietotaja kontroli un pielagojamibu. Atvérta koda projekti nodrosina ne tikai tehnisku elastibu, bet ari
veicina kopienas iesaisti, padarot §adus risindgjumus pasi nozimigus tehnologiski aktivai sabiedribai

Pétijuma merkis: Darba mérkis bija izstradat atverta koda komandrindas muzikas atskanotaju ar terminalgrafikas saskarni,
kas biitu tehnologiski vienkarss, bet efektivs risinajums muzikas klausisanai no terminala emulatoriem.

Pétijuma metodes: Tika izmantota analizes metode — salidzinot eso$os risinajumus un lietotaju vajadzibas; iterativa metode
— programmatiiras izstrades un pilnveides posmiem; eksperimentala metode — test§jot izstradato programmu dazados
scenarijos, ka arT tika izmantoti vienibtesti.

Sasniegtie rezultati: Tika izstradats funkciongjoss miizikas atskanotajs, kas sp&j reproducét popularakos audio formatus
terminali, izmantojot C++ un biblioteku “NotCurses”. Tika izveidots konfiguracijas fails lietotaja iestatfjumiem un
implementgta komandu rinda ar automatizétu pabeigSanu. Izstradata sisteéma parada terminala grafikas iesp&jas un efektivitati,
ka arT pierada atverta koda projektu prieksrocibas un izaicinajumus.

Atslégas vardi: muzikas atskanotajs; C++; terminalgrafika; terminala emulators; atvertais kods
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w EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Astrida Pobudina. PRECU PIEGADES PAVADZIMES IZSTRADE UN
INTEGRESANA ERP SISTEMA STARPTAUTISKIEM DARIJUMIEM

Alberta koledza, studiju programma “Informdcijas tehnologijas”

Zindtniskais vaditajs: Mg. phys., Egmonts Treiguts

Anotacija

Pétijuma aktualitate: Starptautiskas tirdzniecibas pieaugums rada nepiecieSsamibu pielagot ERP sistemas dazadu
valstu specifiskajam prasibam. Lai gan Microsoft Dynamics 365 Finance and Operations (D365 F&O) atbilst
Eiropas Savienibas likumdosanai un standartiem, taja nav icklauta precu piegades pavadzimes funkcionalitate, kas
ir obligata Indija un citas Dienvidazijas valsts.

Pétijuma mérkis: Darba mérkis ir izstradat risindgjumu Microsoft Dynamics 365 Finance and Operations sist€éma,
kas automatizé pre¢u piegades pavadzimes (Delivery Challan) generéanu, atbilsto$i starptautiskajam tirgus
prasibam. Darba tika veikts Microsoft Dynamics 365 Finance and Operations sistémas parskats, lai izprastu tas
funkcionalitati un pielagoSanas iesp&jas. Tika izstradata tehniska dokumentacija, ieskaitot funkcionala dizaina
dokumentu un test€Sanas dokumentaciju, lai nodrosinatu risinajuma atbilstibu prasibam un veicinatu talako
izstrades procesu. Darba gaita tika konfiguréta un pielagota GST (Goods and Services) funkcionalitate D365 F&O
vidg, lai nodrosinatu atbilstibu Indijas nodoklu likumdoSanai.

Pétijuma metodes: P&tniecibas metodes ietvers dokumentu izpéti un prototipesanu. Dokumentu izp@te laus giit
padzilinatu izpratni par nodoklu likumdoSanu un precu piegades pavadzimju prasibam, savukart prototipéSana
sniegs iespgju izveidot un testét dazadus risinajuma variantus, pirms to ieviesanas D365 F&O sistéma

Sasniegtie rezultati: Tika izstradata SQL Servera zino$anas pakalpojuma (SSRS) atskaite, kas generé precu
piegades pavadzimi, ieklaujot visus nepiecieSamos laukus un aprékinus. Lai lietotdji varétu rti pieklat atskaitei,
tika izveidots jauns izv€lnes vienums, kas tika izvietots pasttijumu forma. Papildus tika pievienoti drosibas
vienumi, lai nodroSinatu atbilstoSu piekluves kontroli. P&c risinajuma izstrades tika veikta rlipiga test€Sana,
izmantojot ieprieks izveidotos testa scenarijus. TestéSanas rezultati apstiprinaja, ka risinajums atbilst prasibam un
darbojas pareizi.

Atsléegas vardi: Microsoft Dynamics 365 Finance and Operations (D365 F&O); Precu piegades pavadzime
(Delivery Challan); GST (Goods and Services Tax); SSRS atskaite
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Andrejs Malcevs. MAZUMTIRDZNIECIBAS UZNEMUMA AUTOMASINU
REZERVESANAS LIETOTNES PROTOTIPA IZSTRADE

Alberta koledza, studiju programma ,, Informdcijas tehnologijas “

Zinatniskais vaditajs: Mg. phys., Egmonts Treiguts
Anotacija

Pétijuma aktualitate: Uznémumos, kur tiek izmantots autoparks, efektiva transportlidzeklu rezervésana ir
biitiska, lai nodrosinatu darbinieku mobilitati, samazinatu liekus izdevumus un uzlabotu uznémuma darbibas
efektivitati. Pastavosas risindjumu sist€mas, pieméram, CityBee vai Bolt, biezi nav piem@rotas uznémumu
vajadzibam un rada griitibas ar datu savienojamibu un stabilitati. Tadel uzn@mumiem nepiecieSamas specifiski

pielagotas sisteémas, kas darbojas iek$gja infrastruktiira un atbilst uzneémuma drosibas un strukturalajam prasibam.

Pétijuma merkis: Izstradat mazumtirdzniecibas uzp@muma automasinu rezervéSanas lietotnes prototipu,
izmantojot MS PowerApp vidi, kas nodro$ina darbiniekiem vienkar$u piekluvi, komandéjumu registraciju, datu
apskati un iesp&ju izmantot uzn€muma transportlidzeklus slaicigi vai ilgtermina.

Pétijuma metodes: Tika izmantota analizes un sint€zes metode — izvértgjot 11dzigu lietotnu funkcionalitati un
trikumus, MS PowerApp un citu MS produktu analize, Figma riks Ul dizaina veidoSanai, ka art MSPowerApp
vidé veikta prototipa izstrade un test€Sana ar realiem scenarijiem.

Sasniegtie rezultati: Izstradats funkciongjoss lietotnes prototips ar lietotaju un administratora interfeisu, kalendara
skatu, automatisku pazinojumu sistému, informacijas parbaudes mehanismu un integraciju ar datubazém, kas
bazetas uz DataVerse. Lietotne nodroSina &rtu rezervacijas parvaldibu, tas struktiira ir pielagota uznp€muma

vajadzibam un nodroS$ina iesp&ju nakotné to integrét ar citam MS platformam, pieméram, Teams un Outlook.

Atslégas vardi: MSPowerApp; rezerveSanas sisteéma; prototips; datubazes; uzn€muma lietotne
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W EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Arnolds Policins. TAK SISTEMAS IZSTRADASANA KAUJAS SPEJU
UZLABOSANAI LATVIJAS NACIONALO BRUNOTO SPEKU VIENIBA

Alberta koledza, studiju programma ,, Informacijas tehnologijas “

Zinatniskais vaditdjs: Mg.sc.comp., docents, Agnis Skuskovniks
Anotacija

Pétijuma aktualitate: Misdienu militaraja vid€ preciza un reallaika komunikacija ir izskiross faktors uzdevumu
veiksmigai izpildei. Lai nodrosinatu efektivu komandvadibu, situacijas apzino$anu un operativu [@mumu
pienemsanu, bitiski ir ieviest muisdienigas tehnologijas. TAK (Tactical Assault Kit) sist€éma ir viens no rikiem,
kas lauj koordinét vienibu darbibas, nodroSinot vienotu datu pliismu, geografisko informaciju un tieSraides
integraciju. Sadas sistémas ieviesana uzlabo vienibu efektivitati un darbibas koordinaciju arf macibu apstaklos.

Pétijuma mérkis: Izstradat un ieviest TAK sistému organizacijas vajadzibam, lai uzlabotu vienibas kaujas spgjas,
situacijas apzino$anu, komunikaciju un uzdevumu izpildes efektivitati, parvaldot sist€mas infrastruktiiru,
autentifikaciju, lietotajus un bezpilota lidaparatu integraciju.

Pétijjuma metodes: Tika izmantota jauktd petniecibas metode, tostarp analize, sint€ze, literatiras un
dokumentacijas izpete, sistemu konfiguracijas praktiska ievieSana, tikla un lietotaju parvaldibas testéSana, ka art
noverosanas metode test€$anas posma.

Sasniegtie rezultati: Rezultata tika izveidota funkciongjosa TAK sistéma ar centraliz€tu serveri, lietotaju
parvaldibu ar OpenLDAP, VPN un GRE tuneliem drosai piekluvei, ka arT straumesanas serveri ar MediaMTX.
Tika veikti testi realos macibu apstaklos, kur tika parbaudita GPS datu apmaina, bezpilota lidaparatu video
integracija un sist€mas noslodzes scenariji. Darbs noslédzas ar ieteikumiem sisteémas uzlabosanai — modernaks
marsrutétajs, liclaka RAM un pareja uz optisko internetu.

Atslegas vardi: TAK sistema,; OpenLDAP; VPN, bezpilota lidaparats; straumésanas serveris

24



w EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Eriks Kazulis. INFORMACIJU TEHNOLOGIJU UZNEMUMA DATORSISTEMU
PARVALDISANAS OPTIMIZACIJA IZMANTOJOT MICROSOFT AKTIVO
DIREKTORIJU

Alberta koledza, studiju programma ,, Informdcijas tehnologijas *

Zindtniskais vaditdjs: Mg.sc.comp., Olegs Malnovs
Anotacija

Pétijuma aktualitate: IT uzneémumos efektiva datorsisttmu un lietotaju parvaldiba ir butiska infrastruktiiras
drosibas un uzturéSanas sastavdala. Microsoft Aktiva Direktorija (AD) nodrosina centralizétu resursu parvaldibu,
drosibas politiku konfiguraciju un piekluves kontroles iesp&jas. Nemot véra picaugoso IT sistému sarezgitibu, AD
klist par nozimigu riku uznémuma efektivitates un dro§ibas nodrosinasana, jo Tpasi situacijas, kur ir jauztur vairaki
darbinieki, nodalas un resursi vairakas fiziskas vietas.

Pétijuma meérkis: Izstradat Microsoft Aktivas Direktorijas ievieSanas projektu IT uzne@muma, lai optimiz&tu
piekluves un lietotaju parvaldibu, balstoties uz centralizétu infrastruktiiras modeli. Darba ietvaros tiek veidots
ievieSanas plans un simul&ts uznémuma IT tikls, kas ietver serveru konfiguraciju, doména servisu uzstadiSanu un
grupu politiku izveidi.

Pétijuma metodes: Tika izmantotas sekundaras p&tniecibas metodes, kvalitativas un kvantitativas metodes, ka ari
jauktas metodes. Praktiska dala tika izveidots uznémuma modelis, izstradata servera dokumentacija, veikta
virtualas infrastruktiiras konfiguracija un grupu politiku defing$ana, izmantojot Windows Server 2022 un AD DS.

Sasniegtie rezultati: Izstradats pilnvertigs Microsoft AD ievieSanas plans ar logisko un fizisko infrastruktiiru, ka
arT AD DS uzstadisanu un konfiguraciju. Tika izveidots dom&na modelis, pieskirtas lomas serveriem, izveidotas
organizatoriskas vienibas un grupu politikas, simul&ts lietotaju un datoru objekts. Darbs pierada, ka AD ievie$ana

uzlabo uznémuma IT parvaldibu, drosibu un automatizaciju.

Atslégas vardi: Aktiva Direktorija; IT infrastruktira, serveris; virtualizacija, grupu politika
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V EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Edvards Andersons. MOBILO IERICU PARVALDISANA UZNEMUMA

Alberta koledza, studiju programma ,, Informdcijas tehnologijas *

Zinatniskais vaditdjs: Mg.sc.ing., Maksims Zigunovs
Anotacija

Pétijuma aktualitate: Miisdienu darba vid€ viedtalrunu lietoSana kliist arvien izplatitaka, un lidz ar to pieaug
nepiecie$amiba p&c drodiem un efektiviem mobilo iericu parvaldibas risindgjumiem. Sadas ierices bieZi vien satur
sensitivus datus un piekluvi uzn€muma informacijas sistémam, tapec to centralizéta parvaldiba ir bitiska, lai
samazinatu dro$ibas riskus un veicinatu darba efektivitati. Ipa§i aktuali tas ir organizacijas, kur ierices tiek
izmantotas attalinatam darbam un BYOD stratégijas ir plasi izplatitas.

Pétijjuma meérkis: Izpetit un analiz€t dazadus mobilo iericu parvaldibas (MDM) risinajumus, salidzinat to
funkcionalitati, izmaksas un piemérotibu darba videi, ka ar izstradat piemérota MDM risinajuma ievieSanas planu
konkréta uznémuma — institiita “BIOR”.

Pétijjuma metodes: Darba izstradé izmantotas monografiska, analizes, sintézes un grafiska metode. Veikta
literatiiras analize, salidzino$a dazadu MDM risingjumu izveértéSana un praktiska ievieSanas procesa simulacija
konkréta darba vidg.

Sasniegtie rezultati: Darba gaita veikta padzilinata esosas situacijas izp&te institata “BIOR”, kur ieviests ESET
Mobile Threat Defense risinajums Android iericu parvaldibai. [zstradats ieri¢u sagatavosanas, politiku definéSanas
un parvaldibas process, nodroSinot iericu dro§ibu, lietotnu un majaslapu kontroli, attalinato atbalstu un
administratora piekluves ierobezojumus. Darbs sniedz konkretus priekslikumus MDM funkcionalitates
uzlabo$anai un pielagoSanai darba vides vajadzibam.

Atsléegas vardi: MDM; mobilas ierices; ESET; Android; datu drosiba
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Madara Mikelsone. ATVERTA PIRMKODA ERP SISTEMAS “ERPNEXT” IEVIESANA
DARBA INSTRUMENTU UZSKAITEI BUVNIECIBAS UZNEMUMA

¢

Alberta koledza, studiju programma ,, Informacijas tehnologijas ‘
Zinatniskais vaditajs: Mg.phys., Egmonts Treiguts

Anotacija

Pétijuma aktualitate: Efektiva instrumentu parvaldiba ir butiska biivniecibas uznémumu ikdienas darbiba.
Tradicionalas metodes, pieméram, Excel tabulas vai papira zurnali, ir novecojusas un neveicina parskatamibu, kas
izraisa informacijas zudumu un finansialus zaudéumus. ERP sist€émas, 1pasi atvérta pirmkoda risinajumi ka
ERPNext, piedava iesp&ju uzlabot procesu efektivitati un informacijas pieejamibu, tadéjadi atvieglojot 1emumu
pienemsanu un resursu izsekojamibu.

Pétijuma meérkis: Izstradat un ieviest darba instrumentu uzskaites sist€ému, izmantojot ERPNext, kas nodrosina
instrumentu registraciju, atraSanas vietu un statusa izseko$anu, remonta véstures uzskaiti, statistikas rikus un datu
vizualizaciju, ka ar pielagotu lietotaja pieredzi atbilstosi biivniecibas uznémuma vajadzibam.

Pétijuma metodes: Tika piclietotas kvantitativas un kvalitativas petniecibas metodes — dokumentu un literattiras
analize, darbinieku aptauja, sekundaro datu analize un praktiska sisteémas izstrade virtualaja serveri, izmantojot
Frappe framework, ka arT datu bazu modelésana un testéSana.

Sasniegtie rezultati: Tika izstradata pilniba funkciongjosa instrumentu uzskaites sistéma ar pielagotu datu bazi,
funkcionalitatém un lietotaju lomam. Tika ieviesti automatiz&ti zinojumi, diagrammas un meklésanas funkcijas.
Sistéma nodrosina uzlabotu parredzamibu par instrumentu atrasanas vietu, statusu un lietojumu, un to iesp&jams

pielagot vai paplasinat nakotné. Sagatavota infrastruktiira tas migracijai uz makonserveri.

Atslegas vardi: ERPNext; instrumentu uzskaite; blivnieciba; datubaze; atvértais kods
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Markuss Jurgelis. SAKARU TELPAS KLIMATA RISINAJUMA IZSTRADE

Alberta koledza, studiju programma ,, Informdcijas tehnologijas *

Zindatniskais vaditdjs: Mg.sc.educ., Mg.sc.env., lektors, Andris Gabranovs
Anotacija

Pétijuma aktualitate: Sakaru telpu klimata kontrole ir kritisks faktors telekomunikaciju infrastruktiiras
uzturé$ana. Temperatiras svarstibas var izraisit tehnologisko iekartu parkarSanu, darbibas trauc&jumus un
samazinat to kalposanas ilgumu. Tadg] nepiecieSams izstradat misdienigus un uzticamus monitoringa risinajumus,
kas nodro$ina optimalus darba apstaklus $adam telpam. Nepietickama klimata kontrole ietekm& uznp@muma
darbibas nepartrauktibu un var radit batiskus zaud&jumus.

Pétijuma merkis: Izstradat sakaru telpas klimata uzraudzibas risinajumu, balstoties uz temperatiiras sensora

HWQg-STE uzstadisanu, konfiguréSanu un integraciju ar esoSo tikla infrastruktiiru, nodrosinot efektivu datu
apmainu un bridinajumu sistému.
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W EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Eriks Karklins. DARBA UZDEVUMU PARVALDES TIMEKLA LIETOTNES PROTOTIPA
IZSTRADE

¢

Alberta koledza, studiju programma ,, Informaciju tehnologijas ‘

Zinatniskais vaditajs: Mg.phys., Egmonts Treiguts
Anotacija

Pétijuma aktualitate: Misdienu organizacijam ir nepiecieSami efektivi un pielagojami risinajumi darba
uzdevumu parvaldibai. Manualas pieejas, pieméram, Excel tabulas, klist par neefektivam lielu datu apjomu un
sadalitas atbildibas apstaklos. Piecaug vajadziba péc centralizétam sist€tmam, kas nodroSina darba uzdevumu
parskatamibu, uzdevumu sadales automatizaciju un informacijas pieejamibu dazadiem lietotajiem. Sis aspekts ir
butisks Tpasi izglitibas un apmacibu joma, kur vairaki darbinieki strada attalinati un nepiecie$ama vienota
platforma datu ievadei un parskatiSanai.

Pétijuma merkis: Darba mérkis ir izstradat darba uzdevumu parvaldibas timekla lietotnes prototipu, lai uzlabotu
darba planosanas efektivitati, uzdevumu izsekojamibu un informacijas centralizaciju macibu organizacijas.
Lietotnes risinajums paredz&ts organizacijam, kur nepiecie$ams sinhronizeti parvaldit vairakus darbiniekus un to
darba planus.

Pétijjuma metodes: Tika izmantotas kvalitativas un kvantitativas pé€tniecibas metodes — lietotaju intervijas,
aptaujas un noverojumi. Tehniskaja dala tika izmantotas iterativas izstrades pieejas, prototipu projekt€Sana un
lietotaja interfeisa modeléSana ar Figma. Sistéma tika izstradata, izmantojot Laravel MVC ietvaru un MariaDB
datubazi, nodrosinot datu uzticamibu un sist€mas mérogojamibu.

Sasniegtie rezultati: Tika izstradats pilnvertigs timekla lietotnes prototips ar autentifikaciju, uzdevumu
parvaldibas funkcionalitati, parskatu generéSanu, macibu grupu sadali un lietotdju lomu sistému. Prototips testéts
ar realiem lietotajiem, sanemot pozitivu noveért§jumu par lietosanas &rtumu un funkcionalitati. Lietotnes
prieksrocibas ir centralizéta datu parvaldiba un iesp€ja paplasinat to ar papildfunkcijam, ka, pieméram, kalendara
skatu, integraciju ar MS Teams un Outlook, ka arT mobilo versiju.

Atslégas vardi: uzdevumu parvaldiba; Laravel; timekla lietotne; prototips; MariaDB
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V EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Vilnis Vévers. REKINU AUTOMATIZACIJAS MODULA IZSTRADE MAZAJIEM UN
VIDEJIEM UZNEMUMIEM

Alberta koledza, studiju programma ,, Informacijas tehnologijas “

Zinatniskais vaditajs: B.Sc.it., Rolands Snikeris
Anotacija

Pétijuma aktualitate: Musdienas arvien biezak mazie un vidgjie uzn€mumi, tostarp sporta biedribas, mekle
efektivakus veidus, ka parvaldit lielu datu un rékinu apjomu. Manuala rékinu apstrade ir laikietilpiga un paklauta
cilvéciskam kladam, kas ietekmé organizacijas efektivitati un finan$u parvaldibu. Tehnologiju attistiba un
picaugosas droSibas prasibas veicina nepiecieSamibu péc droSiem, automatiztiem risindjumiem, ko iesp&jams
pielagot specifiskam nozares vajadzibam.

Pétijuma meérkis: Izstradat un ieviest rékinu automatizacijas moduli, kas nodro$inatu efektivu, precizu un drosu
rékinu apstradi sporta biedribam. Modulis ietver automatisku rékinu generéSanu, datu validaciju, uzskaiti un
integraciju ar biedribas IT sisttmam.

Pétijjuma metodes: Tika izmantota monografiska metode, dokumentu un tehniskas literatiras analize,
programmesanas valodu salidzino$a izverteéSana, ka arl praktiski eksperimenti sisteémas izstradé un testeSana.
Petijuma tika interveti arT organizacijas parstavji, lai identificétu esosas problémas un vajadzibas.

Sasniegtie rezultati: Tika izstradats un ieviessts ASP.NET MVC réekinu automatizacijas modulis ar relaciju
datubazi, C# biznesa logiku un lietotaja saskarni, izmantojot HTML, CSS un JavaScript. Sistéma nodrosina
automatisku PDF r&kinu generé$anu, datu validaciju un parskatu izveidi. Modulis uzlabo organizacijas efektivitati,

samazina kltidu iesp&ju un piedava paplasinasanas iesp&jas nakotné.

Atslegas vardi: rékinu automatizacija, ASP.NET MVC,; C#; datu drosiba, lietotaja interfeiss
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W EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Madara Kristidna Ratniece. TIESSAISTES AZARTSPELU LIKMJU PATERNU
NOTEIKSANAS UN SIGNALU AUTOMATIZACIJAS RIKA PROTOTIPA IZSTRADE

Alberta koledza, studiju programma ,, Informdcijas tehnologijas *

Zinatniskais vaditajs: Mg.Phys., Egmonts Treiguts
Anotacija

Pétijuma aktualitate: TieSsaistes azartspelu industrija piedzivo strauju izaugsmi, 11dz ar to pieaug ar1 vajadziba
pec efektivam uzraudzibas sistemam, kas sp&j identificét spelétaju uzvedibas modelus un noverst potenciali
riskantas situacijas. Manuala likmju paternu analize ir laikietilpiga un neefektiva, 1pasi lielos datu apjomos, tadel
nepiecieSami automatizéti riki, kas sp&j operativi analizet uzvedibu, identificet stratégiju pielictojumu un savlaicigi
bridinat atbildigas personas par aizdomigam darbibam.

Pétijuma meérkis: Izstradat prototipu, kas sp& automatizeéti noteikt tieSsaistes azartsp€lu likmju paternu
pielietojumu un generét atbilstoSus signalus, balstoties uz noteiktu spélétaju uzvedibu un stratégiju atpaziSanu.

Pétijuma metodes: P&tijuma tika izmantotas datu analizes, programméSanas un test€Sanas metodes. Tika
piclietota Python valoda, SQL vaicajumi datu iegiiSanai un Pandas bibliotéka datu apstradei. Riks tika testSts
virtualaja vid€, izmantojot realos uznémuma datus un Slack platformu zinojumu sanemsanai.

Sasniegtie rezultati: Tika izstradats funkciongjoss prototips, kas sp&j identificét Martingeila un D’Alemberta
stratégijas un nosttit bridingjumus par to pielietosanu. Riks darbojas nepartraukti, analizé datus reallaika un ir
pielagots uznémuma vajadzibam. Tika konstatStas iesp€jas ta pilnveidei un veiktsp€jas uzlabosanai, lai tas bitu

pilniba piemérots realai lietoSanai lielapjoma datu vide.

Atslégas vardi: tiessaistes azartspéles; likmju paterni; automatizdcija,; Python; datu analize
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W EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Katrina Tiltipa. FLUENT Ul PIELAGOJAMIBA AR CITAM KOMPONENTU
BIBLIOTEKAM MAJAS LAPU IZSTRADE

Alberta koledza, studiju programma ,, Informacijas tehnologijas *

Zindtniskais vaditdjs: Mg.sc.ing., Anita Stivrina

Anotacija

Pétijuma aktualitate: Misdienu majaslapu izstrade pieprasa atru un efektivu komponentu biblioteku integraciju.
Fluent UI, ko izstradajis Microsoft, nodrosina modernu dizainu, pielagojamibu un saderibu ar Microsoft
tehnologijam. Tomér realajos projektos biezi nepiecieSama saderiba ar citam bibliotekam, pieméram, Material-Ul
vai Ant Design. Tadgl p&tijums ir nozimigs izstradatajiem, kuri meklg efektivus un pielagojamus UI risinajumus
dazadiem projektiem.

Pétijuma merkis: Izpétit Fluent Ul elastibu un iespgjas integracija ar citam komponentu bibliotekam majaslapu
izstrade, novertet tas prieksrocibas un ierobezojumus, ka ari identificet labakas prakses efektivai un lietotajam
draudzigai interfeisu izstradei.

Pétijuma metodes: Tika izmantotas kvalitativas un kvantitativas metodes — literatiiras analize, eksperta intervija
ar programmatiras arhitekti, lietotaju aptauja un sekundaro datu analize. Praktiska dala tika izstradats prototips,
izmantojot React un Fluent UI komponentes, stilizgjot tas ar SCSS un parbaudot to saderibu ar citiem rikiem.

Sasniegtie rezultati: PEtijuma tika izstradats funkcion&jos$s majaslapas prototips ar Fluent Ul komponentém,
ieklaujot kalendaru, navigacijas joslu, kartites, meklgéSanas funkciju un t€mu parslégsanu. Tika identificéts, ka
Fluent UI ir Tpasi piem&rots Microsoft ekosistémai, tacu ierobezots elastiba salidzinajuma ar Material-Ul un Ant
Design. Ieteikts izvél&ties bibliotéku atbilstosi projekta specifikai, balstoties uz dokumentacijas kvalitati, kopienas
atbalstu un integracijas iesp&jam.

Atslegas vardi: Fluent UI; komponentu bibliotékas; React; majaslapu dizains; Microsoft
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V EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Markuss Bérzins. DIGITALO IEKARTU LOMA LOGISTIKAS UZNEMUMA

Alberta koledza, studiju programma ,, Informdcijas tehnologijas *

Zinatniskais vaditajs: Mg.sc.educ., Mg.sc.env., lektors, Andris Gabranovs
Anotacija

Pétljuma aktualitate: Digitalas ickartas ir kluvusas par bitisku elementu logistikas uznémumu efektivitates
nodroSinasana. To pielietojums SkiroSanas procesos, precu izsekoSana un informacijas apmaina ievérojami uzlabo
operativo efektivitati, samazina kltidu iesp&jamibu un paaugstina klientu apmierinatibu. Tomer uznémumi biezi
saskaras ar problémam saistiba ar ieri¢u uzticamibu, tehnisko ilgtsp&ju un piemérotibu intensivai lietoSanai, ka ar1
ar ierobezotam iespgjam optimizet parvaldibas risinajumus.

Pétljuma meérkis: [zvertét digitalo iekartu lomu logistikas uznémuma un izstradat risindjumus to izmantoSanas
efektivitates paaugstinasanai, analizgjot esoSo iekartu tehniskas iespgjas un parvaldibas sist€mas.

Pétijjuma metodes: Tika izmantotas kvalitativas un kvantitativas metodes: literatiiras un dokumentu analize,
darbinieku aptauja, tehnisko parametru salidzinajums un grafiska metode datu vizualizacijai. Veikta arT dazadu
parvaldibas platformu salidzino$a analize testéSanas reZima.

Sasniegtie rezultati: Darba ietvaros tika identific€tas galvenas problémas uznémuma izmantotajas mobilajas
iericés un informativajos ekranos. Salidzinot ar tirgli pieejamam alternativam, autors izstradaja optimizacijas
priek$likumus, pieméram, ieteikumu aizstat esos$as iekartas ar Samsung Galaxy Xcover 7 vai Datalogic Memor
11, ka arT migrét no SOTI MobiControl uz ManageEngine MDM platformu, tadgjadi samazinot izmaksas un
uzlabojot iericu parvaldibu. Darba rezultati pierada, ka pardomata digitalo risinajumu izvéle uzlabo logistikas
procesu kvalitati un uznémuma darbibas ilgtsp&ju.

Atslegas vardi: digitalas iekartas; logistika; mobila ierice; parvaldibas sistéma; optimizacija
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w EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Laura Tomsone, Ivars Kivelitis. ALKOHOLA LIETOSANAS IETEKME UZ SATIKSMES
DROSIBU UN FINANSIALO ZAUDEJUMU RASANAS IESAISTITAJAM PUSEM RIGA

Ekonomikas un kultiras augstskola, Studiju programma “Vadibas zintbas”

Zinatniskais vaditajs: Dr.oec., asoc. prof., Vita Zarina

Anotacija

Pétijuma aktualitate: Alkohola reibuma izraisitie celu satiksmes negadijumi (turpmak teksta - CSNg) Latvija,
1pasi Riga, joprojam ir nopietna sabiedribas veselibas un ekonomiska probléma. Lai gan kopg&jais negadijumu
skaits samazinas, alkohola lietoSana pie stiires turpina radit biitiskus zaud&jumus veselibas, tieslietu un socialas
apriipes sisttmam. SPKC dati liecina, ka 2022. gada 7% no visiem CSNg bija saistiti ar alkoholu, turklat sadi
negadijumi ieverojami palielina smagu traumu un naves risku. Veselibas ministrija 18§, ka alkohola radita
ekonomiska nasta sasniedza 800 miljonus eiro jeb 2,6% no IKP. Riga 2023. gada registréti 327 alkohola reibuma
izraisiti CSNg, kuros boja gaja 18 cilveki un vairak neka 150 guva smagas traumas. Letala negadfjuma vidgjas
izmaksas parsniedz 500 000 eiro, bet smagu traumu arsté$ana — 30 000 eiro. NetieSie zaud&jumi, piemeram,
darbnespgja un apriipes izmaksas, vél vairak palielina finansialo slogu.

Pétljuma merkis: Noveértét finansialo zaud&umu raSanos celu satiksmes negadijumu rezultata, kas izraisiti
alkohola reibuma no 2016. gada lidz 2023. gadam, Riga.

Pétijuma metodes: Petljuma tika izmantotas metodes ka literatliras avotu izp&te (zinatniskie raksti), statistikas
parskati (nozares statistika), dokumentu analize (valsts iestazu zinojumi un likumi, to grozijumi), aptauja
(anketeSana), Literatoiras analize, Grafiska analize, Literatiiras analize, aprakstosa statistika (modas noteikSana un
grafiska analize.)

Sasniegtie rezultati: PEtjjuma gaita tika izpetita celu satiksmes negadijumu statistika Riga, kas saistiti ar alkohola
reibumu. Analizéti ari speka esoSie normativie akti un sodu pieméroSana, tostarp nesenie grozijumi
Kriminallikuma. Iegiita informacija par apdrosinasanas kompaniju atlidzibam un CSDD socialo kampanu ietekmi.
Veikta autovaditaju aptauja, kas atklaja sabiedribas atticksmi un uzvedibas tendences. Balstoties uz iegiitajiem
datiem, izstradati priekSlikumi satiksmes drosibas politikas pilnveidei.

Atslegas vardi: CSNg; alkohols; reibums, satiksme, Riga
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W EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Karina Pétersone, Evita Stronova, Elina Gertmane. PIEPRASIJUMS PEC DIGITALIEM
RISINA]UMIEM BERNU EMOCIONALAS ATTISTIBAS ATBALSTAM

Ekonomikas un kultiras augstskola, studiju programma “Vadibas zinibas”

Zinatniskais vaditajs: Dr.oec., asoc. prof., Vita Zarina

Anotacija

Pétijuma aktualitate: Valsts kontroles revizija "“Problémberni” — pieauguso neizdaribu spogulis” tika konstatets,
ka 2020. gada Latvija bija vismaz 10 360 bernu ar uzvedibas problémam, tostarp bérni, kas ilgstosi neapmeklgja
izglitibas iestades, lietoja apreibinoSas vielas vai parkapa likumu. Turklat, aptuveni 36 545 b&rniem pastaveja
uzvedibas problému iestasanas risks. Tapat arT tika secinats, ka b&rni un to vecaki nesanem laicigu atbalstu, lai
varetu jau laicigi palidzet saviem b&rniem izprast un parvaldit emocijas. Vecaki mekle efektivas metodes, ka
palidz&t berniem izprast un parvaldit emocijas, Tpasi digitalaja vide, kas nereti rada stresu un trauksmi, vienlaikus,
vecaki saskaras ar informacijas parbagatibu digitalaja vidé, meklgjot atbalstu sava bérna emocionalajai attistibai.
Digitalie resursi — mekl&tajsistémas, socialie mediji, lietotnes un tieSsaistes kursi — kltist par galveno informacijas
ieguves kanalu, tomer triikst zinaSanu un prasmju to kritiskai izvertésanai.

Pétijuma meérkis: Novertet vecaku informétibas Iimeni, izmantotos digitalos informacijas avotus un attieksmi
pret digitaliem emocionala atbalsta rkiem b&rnu emocionalas attistibas atbalstam.

Pétijuma metodes: Datu vakSanas metode - anket€Sana, zinatniskas un profesionalas literatiiras analize, literatras
un interneta avotu izp&te. Datu apstrades metodes - grafiska analize un transkripcija.

Sasniegtie rezultati: Tika iegiits parskats par biezak izmantotajiem informacijas ieguves kanaliem un atklati
izaicinajumi, kas trauc€ efektivu satura izverteSanu. Tika izstradati priekSlikumi digitala atbalsta riku uzlaboSanai

un sniegts pamatojums nepiecieSamibai integrét digitalas izglitibas elementus vecaku atbalsta sistemas.

Atslegas vardi: emocionala attistiba, digitalie risindjumi; socialas prasmes; vecaku informdcijas ieguve;
uzvedibas regulacija.
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W EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Vija Tile. SPORTA UN IZKLAIDES CENTRA ATTISTIBAS IESPEJAS JURMALA

Ekonomikas un kultiiras augstskola, Studiju programma “Vadibas zinibas”

Zinatniskais vaditajs: Dr.oec., asoc. prof., Vita Zarina
Anotacija

Pétijuma aktualitate: Aizvaditajos gados sporta un izklaides nozare Latvija piedzivo ieverojamu attistibu. Tas
saistits ar sabiedribas pieaugoSo interesi par veseligu dzivesveidu, kvalitativu un aktivu atpitu, ka arT ar mainigiem
dzivesveida paradumiem. Veseliba un fiziska aktivitate kliist par nozimigu prioritati, tapec pieaug pieprasijums
pec veseligiem produktiem un aktivas atpiitas pakalpojumiem, kas veicina uznémeéjdarbibu Saja segmenta.
Sabiedriba arvien vairak cilvéku mekl& iesp&jas biit fiziski aktiviem visa gada garuma. So tendenci veicina mediju
kampanas, izglitojosas iniciativas un socialo tiklu aktivitates. STs izmainas atspogulojas ari patérina, jo palielinas
interese par veseligu uzturu, sporta aktivitateém, izklaidi briva daba un labsajiitas pakalpojumiem. Pagvaldibas un
valsts institlicijas arvien vairak investé sporta infrastruktiiras attistiba un veselibas veicinaSanas programmas,
tadgjadi sekmgjot nozares ilgtsp&jigu izaugsmi. Valsts politika uzsver nepiecie$amibu veicinat fiziskas aktivitates
visas vecuma grupas, attistit sporta infrastruktiiru un ieviest inovacijas sporta. Vienlaikus aktuala probléma ir be&rnu
un jaunieSu ekranatkariba, tapec tiek istenotas socialas kampanas fizisko aktivitaSu veicinaSanai un digitalo
risindjumu izmanto$anai sporta. Lai cilvéki varétu pienacigi funkcionét, ir nepiecieSamas fiziskas aktivitates.
Pasaules Veselibas organizacija fiziskas aktivitates defin€ ka jebkadu kermena kustibu, ko rada skeleta muskuli
un kuru laika tiek patéréta energija. Tas ietver ne tikai vingrojumus, bet ari citas darbibas, saistitas ar kermena
kustibu, piem&ram, sporta spéles, pastaigas, ritenbrauksanu, majas uzkopsanu, darza darbus, peldesanu vai aktivas
atpiitas pasakumus. (Fiziskas aktivitates|Slimibu profilakses un kontroles centrs, 2024) Tomer miisdienu bérni
bieZi vien pavada daudz laika viedierices, kas mudina gimenes domat par sporta un izklaides aktivitatém, lai bérni
un vecaki kopa pavaditu vairak aktiva laika. Péc pétijumiem, vairak neka 60% Latvijas bérnu pie viediericem
pavada tris vai vairak stundas diena, kas arT liecina par $is problémas aktualitati. (P&tijums: Vairak neka 60%
Latvijas bérnu pie viediericém pavada tris un vairak stundas diena, Olpha, 2023)

Pétijuma meérkis: Noteikt sporta un izklaides centra attistibas iesp&jas Jurmala.

Pe&tijuma metodes: Literatiiras analize, anketéSana, grafiska analize.

Sasniegtie rezultati: Sekundaro datu analize ar mérki noskaidrot Jiirmalas iedzivotaju sportoSanas un veselibas
paradumus, izveli un viedokli par sporta un izklaides centriem, ka arT interesi par jauna sporta un izklaides centra

attistibas iesp&ju pilséta. Darba nobeiguma tiks apkopoti secinajumi.

Atslégas vardi: fiziskas aktivitates; izklaide; veseliba, sports.

37
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AUGSTSKOLA

Madara Bérzina. AR KADAM PROBLEMAM SASKARAS IZGLITOTI DARBINIEKI BEZ
PIEREDZES KONKRETAJA SFERA MEKLEJOT DARBU. VIETNES “DARBA LECIENS”
IZSTRADE

Ekonomikas un kultiras augstskola, Magistra studiju programma “Zimola dizains”

Zinatniskais vaditajs: Mg.art., docente, Ksenija Milca

Anotacija

Pétijuma aktualitate: Darbs ir loti svariga cilvéka dzives sastavdala. Cilveki stradajot pavada treSdalu sava laika,
tapec ir svarigi, lai darba vide biitu patikama, tas sniegtu prieku un gandarfjumu. Miisdienas loti daudz cilveku
piedzivo izdegsanu, ka ar sajit, ka darbs vairs nesniedz gandarijumu vai saprot, ka izvélgjusies neisto profesiju.
Misdienas vairakas karjeras dzives laika kliist par aizvien popularaku izveli. Tacu tas nebiit nav tik vienkarsi
vairaku iemeslu d&l. Darba tirgii konkurence tikai picaug — pat, ja darbinieki ieguvusi atbilsto$u izglitibu, ar to ne
vienmgr ir pietickami. Darba devéji vélas algot pieredz&jusus darbiniekus, “entry-level” vakancu skaits ir sarucis,
jo Sobrid daudzus uzdevumus uznémumos sp€j pildit maksligais intelekts, ka ar1 So vakancu prasibas ir mainijusas
— nereti tajas darbiniekiem tiek prasit 3-5 gadu pieredze. SareZgijumus parejot uz citu karjeras sferu, ipasi vélaka
vecuma, rada arf tas, ka lielaka dala uznp€mumu piedava neapmaksatas prakses, kas biezi nav reali cilvekiem, kam
jau ir gimene, bérni, majsaimnieciba. Rezultata Siem cilvékiem ir izglitiba, bet pieredzes triikuma dél ir gratak
ieklait darba tirga.

Pétijuma merkis: Noskaidrot, kada veida izglitoti darbinieki bez pieredzes konkrétaja sféra mekle darbu, ar
kadam problémam saskaras, un kadas aktivitates varétu $is problémas risinat.

Pétijjuma metodes: Piecjamo informacijas avotu analize, anket€Sana, majaslapas prototipa izstradasana,
anket€Sana ar mérki noskaidrot lietotaju pieredzi, prototipa iteracija

Sasniegtie rezultati: Izstradats majaslapas, kas dazados veidos palidz izglitotiem darbiniekiem bez pieredzes
atrast darbu, prototips

Atslegas vardi: darbs, karjera; pieredze; majaslapa.
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V EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Egita Adomovi¢a. STRESA LIMENIS UN IZGEGSANAS RISKI DOBELES PILSETAS
KULTURAS NAMA

”

Ekonomikas un kultiras augstskola, studiju programma "Kultiras vadiba

Zinatniskais vaditajs: prof., Mg.sc.admin., docente, Jelena Budanceva
Anotacija

Pétijuma aktualitate: Darbiniekiem kultiiras nozares ikdiena ir emocionali un arT fiziki smaga, kas atri var novest
pie augsta stresa I[imena un arT “izdegSanas”. Petfjums ir aktuals, jo ar ta palidzibu vares izp@tit kulttras darbinieku
stresa ITmeni un ka stresa ITmenis ietekme darbinieku paSsajiitu, ka arT veselibu. Autore veiks aptauju sava darba
vieta — Dobeles pilsetas kultiiras nama, lai izpetitu vienas kultiiras organizacijas darbinieku stresa limeni un
izdegSanas riskus. Pateicoties p&tijumam izprast un noteikt problémas un mekl&t risinajumus, lai noverstu stresu
kulttras darba vide.

P&tTjuma mérkis: ST pétTjuma mérkis ir analizét kultiiras nozares darbinieku stresa [imeni un izdeg3anas riskus.
Pétijuma metodes: Datu ieglisanai tika izmantota darbinieku anketé$ana un intervija ar Dobeles pilsétas kultiiras
nama kultliras darbu menedzeri. Lai veiksmigi apstradatu un izanalizétu iegiitos datus, tika izmantota grafiska
metode, aprakstosa statistika un transkripcija.

Sasniegtie rezultati: Apkopojot p&tijuma ieglitos rezultats var izanaliz&ét galvenos stresa c€lonus kultiiras nozaré
stradajosajiem (piemeram, komunikacijas problémas, darba slodze), ka art to, ka Sie faktori ietekme darbinieku
veselibu un darba kvalitati. P&c pétijuma iegiitajiem rezultatiem var sniegt priekslikumus par uzdevumiem, kurus

veikt, lai noverstu izdegSanu un augsto stresa Iimeni kultiiras nozarg stradajosajiem.

Atslégas vardi: stresa limenis, stress; izdegSana.
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W EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Ingija Cébere, Vineta Brizga, Zane Kjahjare. KULTURVESTURISKA TURISMA
IZAICINAJUMI KURZEMES REGIONA

Ekonomikas un kultiiras augstskola, Studiju programma “Vadibas zinibas”

Zinatniskais vaditdjs: Dr.oec., asoc. prof., Vita Zarina

Anotacija

PétTjuma aktualitate: Kultfirvésturiskais tiirisms ir butiska Latvijas regionalas attistibas sastavdala, kas nodro$ina
viet€jo kopienu ekonomisko aktivizaciju un veicina kultiras mantojuma saglabasanu. Kurzemes regions,
pateicoties savam bagatajam kultiiras mantojumam, ir nozimigs kulttrtirisma galameérkis, tomeér attistiba kavejas
dazadu izaicinajumu dél. Pétfjuma aktualitati nosaka Latvijas valsts stratégiskie mérki ilgtsp&jiga tirisma attistiba,
Tpasu uzmanibu pievérSot dabas un kultiiras mantojuma saglabasanai, regionalas attistibas veicinasanai un tlirisma
konkurétsp€jas stiprinasanai. Latvijas Tiirisma attistibas ricibas plana 2021-2027 kultirvésturiskais thrisms ir
definéts ka viena no attistibas prioritatém, uzsverot, ka “Latvijas tiirisma konkurétsp&ja balstas uz autentisku
kultiras un dabas mantojumu, kas jaintegré musdienigos un inovativos tlirisma produktos” (Latvijas Tarisma
attistibas ricibas plans 2021-2027, 2021).

PétTjuma mérkis: Identificét galvenos izaicinagjumus kultiirvésturiskam tarismam Kurzemes regiona.

Pétijjuma metodes: Darba ietvaros tika pielietotas gan kvantitativas, gan kvalitativas pétniecibas metodes.
Kvantitativo datu iegiiSanai tika veikta elektroniska anket€Sana, analizeti Centralas statistikas parvaldes dati par
taristu plismu Kurzemes regiona. Kvalitativo datu iegi$anai tika intervéta Tukuma novada Tarisma informacijas
centra vaditaja (turpmak — TIC), ka arT Saldus novada TIC vaditaja.

Datu vaksanas metodes: P&tijuma izmantotas gan sekundaras, gan primaras datu vakSanas metodes. Sekundaro
datu analize ietver statistikas datu un normativo aktu apskatu, kas regulé kulttirvésturiska tiirisma attistibu. Primaro
datu vaksana izmantota literatliras analize, padzilinata statistisko datu izp&te, ka arT anket€Sana un ekspertu

intervijas, lai ieglitu detaliz&tu ieskatu nozares attistibas tendencés un izaicinajumos.

Datu apstrades metodes: Aprakstosas statistikas metode, grafiskd metode, intervijas transkripcija. Darbam ir
izmantoti teritorijas ierobezojumi.

Sasniegtie rezultati: P&tjjuma rezultati sniegs ieskatu esoSaja situacija un bus ka pamats priekslikumu izstradei
kulttrvesturiska tiirisma attistibas veicinasanai Kurzemes regiona.

Atslégas vardi: kultiarvesturiskais tirisms, ekonomika; attistiba; ilgtspéja; digitalizacija.
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W EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Liga Grinberga, Monta Beate Bértulsone, Laura Novicka. IEDZIVOTAJU DZERAMA
UDENS PATERINA PARADUMI LATVI]A

Ekonomikas un kultiras augstskola, studiju programma “Vadibas zinibas”

Zinatniskais vaditdjs: Dr.oec., asoc. prof., Vita Zarina

Anotacija

Pétijuma aktualitate: Augstas kvalitates, dro$s un pietickama daudzuma pieejams dzeramais Gidens ir biitisks
sabiedribas veselibai un labklajibai. Ka minéts Eiropas Komisijas parskatitaja direktiva, Lielaka dala Eiropas
Savienibas iedzivotaju jau Sobrid bauda augstas kvalitates dzerama tidens pieejamibu, kas liela méra ir sasniegts,
pateicoties vairak neka 30 gadus Tstenotajai Eiropas Savienibas politikai dzerama adens kvalitates joma. ST politika
nodroSina, ka cilveéku paterinam paredzgtais Gidens atbilst stingriem drosibas standartiem, tadgjadi ievérojami
veicinot sabiedribas veselibas aizsardzibu (Komisija, 2024). Lai gan lielai dalai Latvijas iedzivotaju ir pieejams
kvalitativs dzeramais Gidens no krana, akas vai dzilurbuma, tomér ir cilveki, kuri izvélas iegadaties tideni pudelgs.
Pétnieki ir atklajusi, ka viena litra plastmasas pudelu @ident ir aptuveni 240 000 siku plastmasas gabalu. Aptuveni
90% to Siem plastmasas fragmentiem ir nanoplastmasas (Contie, 2024). Plastmasas pudelu Gdens razoSana un
patérins rada bitisku negativu ietekmi uz vidi. Petfjumi liecina, ka pudel€s pildita Gidens patérins izraisa 1400
reizes lielaku sugu zudumu un 3500 reizes lielaku resursu izmantoSanu neka krana Gdens patérins. Razosanas
process ir energoietilpigs, un nepareiza izlietoto pudelu apsaimniekoS$ana izraisa plastmasas piesarnojumu
(Zverinova, Scasny, Otahal, 2024).

Pétijuma meérkis: Izpéetit Latvijas iedzivotaju dzerama tidens patérina paradumus un to ictekmejosos faktorus.

Pétijuma metodes: P&tijuma tika izmantoti sekundarie dati un anketeéSanas metode, ka arT grafiska analize un
aprakstosa statistika.

Sasniegtie rezultati: P&tijuma tika apkopoti Latvijas iedzivotaju dzerama Gidens patérina paradumi. Pamatojoties
uz pétijuma rezultatiem, tika izstradati priekslikumi mikroplastmasas piesarnojuma samazinasanai.

Atslegas vardi: dzeramais iidens, piesarnojums, paradumi; veseliba.
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V EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Krista KaSe. VIDES IETEKME UZ JAUNIESU MACISANAS PARADUMIEM

”

Ekonomikas un Kultiras augstskola, studiju programma “Kultiras vadiba

Zinatniskais vaditajs: prof., Mg.sc.admin., docente, Jelena Budanceva

Anotacija

Pétijuma aktualitate: Misdienas jaunieSu macibu paradumus batiski ietekmé apkartgja vide, kura norit macibu
process. Tehnologiju attistiba, informacijas pieejamiba un digitala satura loma ikdiena ir mainijusi to, ka jauniesi
pieiet macibam. Daudzi izvélas mactties vide, kura ir dazadi argjie stimuli - muzika, fona troksni, vizuali
kairinajumi vai pilnigs klusums. Sadi apstakli var gan palidz&t, gan traucét koncentréties un uztvert informaciju,
atkariba no individa macisanas stila. Pieaugot interesei par personalizétu macibu pieeju, klist arvien svarigak
saprast, ka vides izv€le ietekmé jaunieSu sp&ju efektivi macities, sasniegt rezultatus un saglabat motivaciju
ilgtermina.

Pétijuma meérkis: Petijuma mérkis ir noskaidrot, ka dazadi vides faktori ietekm@ jaunieSu maciSanas stilu un
efektivitati. Tiek analiz€ts, ka jaunieSi izv€las macibu vidi un ka vini pasi verte tas ietekmi uz savu spgju
koncentréties, uztvert informaciju un sasniegt mérkus.

Pétijuma metodes: PEtijuma izmantota kvantitattva metode - tieSsaistes aptauja, kura piedalijas jauniesi vecuma
no 15 Iidz 25 gadiem. Aptaujas jautdjumi versti uz macibu paradumiem, izve€letajiem vides apstakliem un
pasverteéto macibu efektivitati.

Sasniegtie rezultati: Rezultati parada, ka apkartgjas vides ietekme ir biitiska - piemérota vide var veicinat
koncentrésanos un motivaciju, savukart traucgjosi stimuli to samazina. P&tjjums norada uz nepiecieSamibu veidot

individualam vajadzibam atbilsto§u macibu vidi.

Atslegas vardi: maciSanas, vide, stimuli; jauniesi; efektivitate
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V EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Anna Buza. LATVIJAS JAUNIESU ATTIEKSME PRET MIGRACIJAS IESPEJAM

Ekonomikas un kultiiras augstskola, studiju programma ,, Kultiiras vadiba

Zinatniskais vaditajs: prof., Mg.sc.admin., docente, Jelena Budanceva

Anotacija

Pétijuma aktualitate: Misdienas arvien vairak Latvijas jaunieSu izveélas emigrét uz citam valstim, kas rada
ievérojamu ietekmi uz valsts sociali ekonomisko attistibu. ST tendence apdraud sabiedribas ilgtspéju, darbaspeka
pieejamibu un demografisko lidzsvaru. Picaugo$a emigracija kliist par nopietnu problému ipasi regionos, kuros
jau ta vérojama iedzivotaju skaita samazinasanas. JaunieSu emigracijas iemesli un nakotnes plani ir batiski, lai
izprastu iesp&jamos risindjumus, ka veicinat vinu vélmi palikt Latvija un piedalities valsts attistiba.

Pétijuma mérkis: Izpéetit, kadi ir galvenie faktori, kas ietekmé Latvijas jauniesu lémumu par emigraciju, un ka Sie
faktori ietekm& vinu nakotnes planu veidoSanos saistiba ar dzivi Latvija vai arvalstis. Petijuma tiek analiz&ti
jaunie$u uzskati par izglitibas un darba iesp&jam, dzives kvalitati, ka arT valsts socialekonomisko vidi, lai noteiktu
emigracijas galvenos c€lonus un tendences.

Pétijuma metodes: PEtijuma tika izmantota kvantitativa metode — aptauja, kuras ietvaros tika aptaujati jauniesi
vecuma no 15 1idz 25 gadiem dazados Latvijas regionos. Aptaujas jautajumi ir strukturéti, ieklaujot gan slégtos,
gan atvertos jautajumus, lai iegiitu gan statistiski salidzinamus datus, gan dzilaku izpratni par jaunieSu motivaciju
un attieksmi. Dati tiks analiz€ti, izmantojot aprakstoSo statistiku un salidzinasanas metodi.

Sasniegtie rezultati: Lidz Sim aptauja ir piedaljjusies 75 respondenti, kas lauj iegiit sakotngju prieksstatu par
jaunieS$u migracijas tendencém Latvija. Provizoriskie rezultati liecina, ka sakotngji izvirzita hipotéze, ka jauniesi

emigré galvenokart labaku izglitibas, darba un dzives apstaklu meklgjumos, liela méra apstiprinas.

Atslégas vardi: emigrdcija, jauniesi; nakotnes plani; Latvija;, migracijas iemesli; tendences;
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V EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Evelina Abramova. NIKOTINA UN TABAKAS SATUROSU PRODUKTU LIETOSANAS
TENDENCES JAUNIESU VIDU

Ekonomikas un kultiiras augstskola,studiju programma * Kultiiras vadiba”

Zinatniskais vaditajs: prof., Mg.sc.admin., docente, Jelena Budanceva

Anotacija

Pétijjuma aktualitate: P&dgjos gados noverojams strauj$§ elektronisko cigaresu, kars€jamas tabakas un citu
alternativu nikotina un tabakas saturoSu produktu lietoSanas picaugums tiesi jaunieSu vidii. To lietoSana var radit
ne tikai atkaribas veidoSanas risku, bet arT nopietnus veselibas kait€jumus ilgtermina.

Pétijuma meérkis: [zp@tit nikotina un tabakas saturosu produktu lietoSanas tendences jauniesu vidi, noskaidrot to
lietoSanas biezumu, galvenos iemeslus to lietoSanai un izvéleto produktu veidus, analizet ar lietoSanu saistitos
socialos un veselibas riska faktorus, ka arT noskaidrot, vai 2025.gada 1.janvari pienemtais likums par tabakas apriti,
kaut kada mera ir ietekmgjis jaunie$u nikotina un tabakas paterinu.

Pétijuma metodes: PEtTjuma tiks izmantota kvantitativa metode — anonima anketéSana, kura piedalisies jauniesi
vecuma no 15 lidz 25 gadiem dazadas Latvijas izglitibas iestadés un darbavietas. Datu analizei tiks pielietota
statistiska metode, lai noteiktu nikotina un tabakas saturo$u produktu lietoSanas biezumu, popularakos produktu
veidus un galvenos faktorus, kas ietekm& lietoSanas uzsak$anu. Teorijas atzinu izzina$anai tiks izmantota
literatliras atzinu analize un dokumentu izp&te.

Sasniegtie rezultati: Tiks prezenteti konferences laika.

Atslégas vardi: Jauniesi; nikotins, tabaka; tendences.
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V EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Laura Gailisa. TAVA IEPIRKUMU GROZA IETEKMETAJI: KAS DIKTE PATERINU
DIGITALAJA LAIKMETA?

Ekonomikas un kultiiras augstskola,studiju programma * Kultiiras vadiba”

Zinatniskais vaditajs: prof., Mg.sc.admin., docente, Jelena Budanceva

Anotacija

Pétijuma aktualitate: Vai pastav pozitiva saistiba starp uztic€Sanos influenceru saturam un paterétaju veélmi
iegadaties ieteiktos produktus? Digitalo tehnologiju un socialo mediju strauja attistiba ir butiski ietekm&jusi
patérétaju uzvedibu un veidojusi jaunas iepirkSanas paradumu tendences. Tradicionalas reklamas metodes
pamazam zaud@ savu aktualitati, jo misdienu paterétaji klust arvien kritiskaki pret uzp@émumu veidotiem
marketinga veéstijumiem. To vieta arvien lielaku nozimi iegiist socialo mediju lideri jeb influenceri, kuri veidojot
personisku un autentisku saturu, izveido uzticamas attiecibas ar savu auditoriju un tiesi ietekmé tas patérina
paradumus. Nemot véra §Ts tendences, ir bitiski analizet influenceru ietekmi uz ikdienas patérina paradumiem,
ipasu uzmanibu pievérSot dazadu paaudzu un demografisko grupu specifikai.

P&tTjuma mérkis: ST pétijuma mérkis ir analizét un noskaidrot, kada ir influenceru ietekme uz patérétaju ikdienas
pirkumu paradumiem digitalaja laikmeta, ka arT izvertét, vai Sos paradumus kaut kada méra ietekmé iedzivotaju

demografiska piederiba, pieméram, vecums, dzimums, dzivesvieta u.c.pazimes.

Pétijuma metodes: P&tijuma ietvaros tick anket&ti Latvijas teritorijas iedzivotaji vecuma no 16 Iidz 60 gadiem.
Tiek veikta atbilzu apkoposana un iegtito datu analiz€Sana, salidzinasana.

Sasniegtie rezultati: P&tjjuma rezultati tiks prezentéti konferences laika.

Atslégas vardi: influenceri, patérétdji; ikdienas izvéle; digitald vide.
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V EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Sindija Varakaja. LATVIJAS IEDZIVOTAJUS MOTIVEJOSIE FAKTORI KULTURAS
PASAKUMU APMEKLEJUMAM KLATIENE

Ekonomikas un kultiiras augstskola,studiju programma * Kultiiras vadiba”

Zinatniskais vaditajs.: prof., Mg.sc.admin., docente, Jelena Budanceva

Anotacija

Pétijuma aktualitate: Musdienu sabiedriba kultGras pasakumi veido nozimigu dalu no individa socialas un
garigas pieredzes, veicinot gan personigo izaugsmi, gan sabiedribas saliedétibu. Tomér lidz ar digitalo tehnologiju
attistibu un iespju patérét kultiiras saturu attalinati, picaug nepiecieSsamiba izprast, kas motivé Latvijas
iedzivotajus joprojam izvélaties kultiiras pasakumu apmeklgjumu klatieng. Sada izpratne ir biitiska gan kultiiras
organizatoriem un politikas veidotajiem, gan pasam kultliras institlicijam, lai pielagotu piedavajumu sabiedribas
vajadzibam, sekmé&tu apmekl&tibu un nostiprinatu kultiiras lomu misdienu dzivé. Petjjums par motivgjosajiem
faktoriem laus atklat galvenos iemeslus, kas ietekmé& apmekl&taju izvéli, ka arT identificét Skerslus, kas vartu
mazinat interesi par pasakumiem klatieng.

Pétijjuma meérkis: Identificét un analizét Latvijas iedzivotajus motivEjosos faktorus kultiiras pasakumu
apmekl&jumam klatieng.

Pétijuma metodes: Literatiiras un petijumu apskats, datu analize, anketeSana.
Sasniegtie rezultati: P&tjjuma rezultati tiks prezentéti konferences laika.

Atslégas vardi: motivacija; klatiene; apmeklejums; kultiuras pasakumi.
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U EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Laura Smite. STRESA IETEKME UZ MIEGA KVALITATI JAUNIESU SABIEDRIBA

Ekonomikas un kultiiras augstskola,studiju programma * Kultiiras vadiba”

Zinatniskais vaditajs.: prof., Mg.sc.admin., docente, Jelena Budanceva

Anotacija

Pétijuma aktualitate: Misdienas jauniesi ikdiena sastopas ar dazada veida stresu — macibu slodzi, sociala
spiediena, nakotnes nedrosibu un digitalas vides parslodzi. Sie faktori ne tikai ietekm& emocionalo labsajiitu, bet
arT miega kvalitati, kas ir viens no nozimigakajiem veselibas lidzsvara pamatiem. Nepietickams vai traucéts miegs
var radit ilgtermina sekas uz koncentréSanos, garastavokli un, galvenokart, veselibu. Miega trauc€jumi jaunie$u
sabiedriba kliist arvien izplatitaki, tade] ir svarigi apzinaties ka stress to ietekmg, lai savlaicigi sp&tu noverst riska
faktorus.

Pétijuma meérkis: Analizét ka stress ietekm& miega kvalitati jaunieSu vidi, identificét galvenos faktorus, kas
vecina miega trauc&jumus, izmantojot respondentu viedokli, un izvertet iespgjamos risinagjumus miega kvalitates

uzlabos$anai.

Pétijuma metodes: Literatiiras un p&tjjumu datu apskats, datu analize, anketéSana. Anketét jaunieSus vecuma no
15-25.

Sasniegtie rezultati: P&tijuma rezultati tiks prezentéti konferences laika.

Atslégas vardi: stress, miegs, jauniesi, veseliba
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U EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Megija Komarnicka. GRAFITI - MAKSLA VAI VANDALISMS, JAUNIESU PERSPEKTIVA

Ekonomikas un kultiiras augstskola,studiju programma * Kultiiras vadiba”

Zinatniskais vaditajs.: prof., Mg.sc.admin., docente, Jelena Budanceva

Anotacija

Pétijuma aktualitate: Msdienas grafiti ir biezi sastopama, vispasaules lieta. To var sastapt gan uz ietvém, maju
sienam, cela ZIm&m, betona s€tam un pat transportlidzekliem. Grafiti var likties ka vandalisma pazime, tacu vai ta
vienmer ir? Grafiti var bit ar ka ielu greznojums vai pat kada cilvéka iedvesmas avots. Gan Latvija, gan citviet
pasaul@ var noverot So atskiribu starp vandalisma un makslas grafiti, kas raisa jautajumu — vai grafiti ir vandalisms
vai maksla? ST téma tika izvélta, jo esmu jauniete un ievéroju ka izskatas mana apkart&ja vide, Tpasi ievérojot
grafiti Zim&jumus sev apkart.

Pétijuma mérkis: Izpetit un analiz&t ka grafiti vandalisms atSkiras no grafiti makslas. Aptaujat respondentus, par
grafiti vandalisma un makslas atSkirtbam un ietekmi.

Petijuma metodes: Informacijas avotu un pétijumu datu apskats, datu analize, anketéSana. Anket&t jaunieSus
Google Docs platforma, vecuma grupa no 15-25.

Sasniegtie rezultati: P&tjjuma rezultati tiks prezentéti konferences laika.

Atslegas vardi: grafiti, vandalisms, maksla, jauniesi
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W EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Darja Golubeva. JAUNIESU TENDENCE SIMPATIZET LABAM POLITISKAJAM
PARTIJAM

Ekonomikas un kultiiras augstskola,studiju programma * Kultiiras vadiba”

Zinatniskais vaditajs: prof., Mg.sc.admin., docente, Jelena Budanceva

Anotacija

Hipoteze: Jaunie$u izvélei simpatizét labam politiskajas partijam ir tendence pakapeniski pieaugt, kas ir saistits ar
jaunieSu vajadzibu p&c stabilitates un dro§ibas sajiitas par nakotni, ka arT ar jaunieSu vientulibas Iimena pieaugumu
un kopienes sajiitas traikumu p&d&jo piecu gadu laika.

Pétijuma aktualitate: Noverojot pasaules situaciju un citu Eiropas valsts - Italijas, Lielbritanijas, un tagad ari
Vacijas iedzivotaju tendenci balsot par labam partijam, kas ar laiku tikai aug, nak uztraukums ari par Latvijas
nakotni. Pieaug globala nedrosibas sajiita - ne tikai par geopolitisko situaciju Eiropa, bet arT par darba tirgus
nestabilitati un nekustamo ipasumu tirgus cenu pieaugumu; tendence uz individualismu un sabiedribas
fragmentacija. Sados apstaklos jaunie$i meklé drosu platformu, par ko kliist labas politiskas partijas, kas ar
nemainigiem konservativiem uzskatiem un pretoSanos parmainam sniedz jaunieSiem nepiecieSamo kopienas,
drosibas un stabilitates sajutu. Salidzinajuma ar piedavato skaidru kartibu no labam partijam, jaunas paaudzes acis
demokratija paliek par opciju, kas Skiet parak sarezgita un mazsvariga. Ir svarigi noteikt kapéc demokratija un tas
vertibas vairs nepiesaista jauniesus un kadi ir veidi demokratijas stiprinasanai. Izpratne par §Im tendencém ir
nozimiga demokratijas ilgtermina pastavésanas nodrosinasanai.

Pétijuma meérkis: Noskaidrot noteicosus faktorus kap&c jauniesi simpatiz€ labam politiskajam partijam.
Pétijjuma metodes: Tick izmantota kvantitativa metode - pétijuma ietvaros tick veikta anketa starp jaunieSiem,
Anketa tiek izplatita socialos tiklos, ka ari izshitita jaunieSu centriem un izglitibas iestadém, lai nodros$inat iesp&ju
sasniegt maksimali plaSo jaunieS$u loku. Vélak anketas rezultati tiek analizéta un balstoties uz atbildém tiek
secinats, vai hipotéze tiks pieradita.

Sasniegtie rezultati: P&tijuma sasniegtie rezultati tiks prezentéti konferences laika.

Atslegas vardi: jauniesi; demokratija, stabilitate; kritiska domdsana.
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V EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Liene Barkova. BERNI AR UZMANIBAS UN HIPERAKTIVITATES SINDROMU MUZIKAS
SKOLA

Ekonomikas un kultiras augstskola,studiju programma “ Kultiras vadiba”

Zinatniskais vaditajs: prof., Mg.sc.admin., docente, Jelena Budanceva

Anotacija

Pétijuma aktualitate: Uzmanibas deficita un hiperaktivitates sindroms (UDHS) ir arvien biezak diagnostic&ts
bérniem visa pasaulg, un Latvija nav iznémums. ST sindroma klatbatne bitiski ietekm@ bérna sp&jas koncentréties
un ieverot disciplinu, kas ir 1pasi svarigi miizikas izglitiba. Muzikas skolas joprojam triikst pielagotu macibu
metozu UDHS bérniem, un pedagogu zinasanas biezi vien nav pietickamas, lai efektivi palidz&tu Siem skoléniem.
Petijuma tiek apliikoti miizikas skolotaju izaicinajumi, saskaroties ar UDHS bérniem, ka arT piedavati risinajumi
un ieteikumi ieklaujosakai pieejai.

PeétTjuma mérkis: Izpétit UDHS ietekmi uz bérnu macisanos mizikas skola un identificét pedagogiskas metodes,

kas veicina $o bérnu integréSanu un attistibu macibu procesa.

Pétijjuma metodes: Literatiiras un ieprick§€jo pétijumu apskats, intervijas ar mizikas skolotajiem, ka ari
anket€Sana ar bérnu vecakiem un muzikas skolu personalu. Aptaujas tika izplatitas digitali — socialajos tiklos un
ar muizikas skolu palidzibu.

Sasniegtie rezultati: Pétijums atklaj, ka UDHS bérniem nepiecieSami specifiski pedagogiskie panémieni un
individuala pieeja. Lielaka dala skolotaju izjut vajadzibu peéc papildu apmacibam un atbalsta, lai veiksmigak
stradatu ar Siem bérniem. Tika izstradati ieteikumi par efektivam stratégijam, kuras iesp&jams ieviest miizikas

izglitiba.

Atslegas vardi: UDHS; beérni; miizikas izglitiba, hiperaktivitate; uzmanibas deficits; ieklauSana; pedagogija.
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V EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Zanete Leila Smilga. SOCIALO MEDIJU IETEKME UZ JAUNIESU MUZIKALO GAUMI
LATVIJA 2025.GADA

Ekonomikas un kultiras augstskola,studiju programma “ Kultiras vadiba”

Zinatniskais vaditajs: prof., Mg.sc.admin., docente, Jelena Budanceva

Anotacija

Pétijuma aktualitate: Musdienu jaunieSu muzikala gaume ir ciesi saistita ar socialajiem medijiem, kas ir kluvusi
par galveno izklaides un kulttiras avotu. Platformas ka TikTok, Instagram, YouTube un Spotify ne tikai nodrosina
piekluvi mizikai, bet arT veido jaunieSu priekSstatus par to, kas ir "populars" un "vertigs". Algoritmi un viralais
saturs ietekme vinu izveles, biezi vien pat nemanami, tacu 1 ietekme ir dzili saistita ar vinu identitates veidoSanos
un attieksmi pret pasauli. ST pétijuma aktualitate ir tiedi taja, ka més Sodien saprotam miiziku un kultiiru caur
digitaliem stikliem, kas pastavigi mainas. Ta sniedz iesp&ju izprast, ka socialie mediji ne tikai izklaid€, bet ari
veido jauniesu atticksmi pret pasauli, veidojot to muzikalo pasauli un kultiru. ST izpratne ir bitiska, lai palidzgtu
gan mizikas industrijai, gan izglitibas un kultiiras jomam labak saprast So ietekmi, kas blis arvien sp&cigaka
nakotné.

Pétijuma meérkis: Noskaidrot, ka socialie mediji ietekmé jaunieSu muzikalo gaumi Latvija 2025. gada, 1pasu
uzmanibu pieversot tam, ka trendi un satura veidosana maina vinu muzikalas izvéles un uztveri par miiziku.

Pétijuma metodes: TieSsaistes aptauja jaunieSiem vecuma no 16 lidz 24 gadiem Latvija. Papildus tiks veikta
satura analize par popularakajiem mizikas trendiem socialajas platformas (TikTok, YouTube, Spotify), lai

salidzinatu datus ar jaunieSu atbildém un identific€tu sakaribas.

Atslegas vardi: miizika; jauniesi; socialie mediji; Latvija; identitate
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W EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Kristiana RaiSonoka. LIETISKAS ETIKETES NOZIME UN UZTVERE
STARPTAUTISKAJOS KULTURAS PROJEKTOS: KVANTITATIVAS APTAUJAS ANALIZE

Ekonomikas un kultiiras augstskola, studiju programma “Starptautisko kultiras projektu vadiba”

Zinatniskais vaditajs: Dr.sc.pol. Inese Abolina

Anotacija

Pétijuma aktualitate: Musdienu globalizacijas un digitalizacijas laikmeta starptautisko kultiiras projektu nozime
ir strauji pieaugusi, veicinot ciesaku kultiiru mijiedarbibu. Sados procesos lietiskajai etiketei ir nozimiga loma, jo
ta nodrosina efektivu komunikaciju un uztic€sanos starpkultiiru vidé. Raksta analiz&ta lietiskas etiketes izpratne
un nozime starptautiskajos kultiiras projektos, izmantojot kvantitativo aptaujas metodi.

Pétijuma meérkis: [zvertet starptautisko kultiiras projektu Istenotaju un dalibnieku uztveri attieciba uz lietiskas
etiketes principiem, novertet tas nozimi un ietekmi starptautisku kultiiras projektu konteksta.

Pétijjuma metodes: Tika piclictota kvantitativa datu vaksanas metode - anketéSana (n=392). Datu apstradei tika
izmantotas gan secinamas statistikas metodes - t-tests divu neatkarigu izla$u vidgjo salidzina$ana un korelacijas
analize; gan aprakstosas - grafiska analize.

Sasniegtie rezultati: Rezultati uzrada skaidru tendenci - jo lielaka starptautiska pieredze un augstaks izglitibas
Iimenis, jo augstaka izpratne par lietiskas etiketes nozimigumu starptautiskos kultiiras projektos. Lietiska etikete
tiek uzskatita ne tikai par formalu uzvedibas normu, bet ka svarigu starpkultiiru komunikacijas un profesionalas

sadarbibas elementu.

Atslégas vardi: lietiska etikete; starptautiskie kultiras projekti.
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V EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Evelina Rence. DAZADU PAAUDZU PARADUMI TEKSTILA IZMANTOSANA

Ekonomikas un kultiiras augstskola,studiju programma * Kultiiras vadiba”

Zinatniskais vaditajs.: prof., Mg.sc.admin., docente, Jelena Budanceva

Anotacija

Pétijuma aktualitate: Tekstila izmantoSana ir aizsakusies kops aizvesturiskiem laikiem, kad cilvéce vel tikai
macijas izmantot adu un kazoku. Laika gaita, mode attist7jas un izmantoja daudz dazadus tekstila izstradajumus
(gan dabigos, gan sint€tiskos). Bet Sobrid pedgjo gadu laika, ir uzplaukusi atras modes aktualitate, kas paredz, ka
drebes tiek kvantitativi saraZotas un pardotas, pa Ietu naudu. “Atra mode” pati par sevi pasaka, ka § ir mode kas
mainas atri un tiek art razota atri, kas liek cilvékiem neaizdomaties par vinu naudas t€riniem un iegadaties reizém
pat nevajadzigus tekstila izstradajumus. Sis drébes lielakoties tiek saraZotas valstis, kur cilvéki nepelna daudz par
padarito, un bieZi vien viniem nav izvéles, ka tikai buit $ajas apgerbu $tsanas fabrikas. Misdienas péc Eiropas
parlamenta datiem, tekstila piesarnojums, ir tresais lielakais tidens piesarnotajs. NepiecieSams informét cilvékus
par to, ka un kur nevajadzigais tekstils nonak, péc atbrivoSanas no ta. Ka ari, lai sasniegtu vélamos rezultatus, ir
nepiecieSams piedavat cilvékiem dazas opcijas, kas uzlabos So situaciju operativak. Dabas saudzé$ana visparigi ir
aktuala téma miisdienas.

PetTjuma mérkis: Kvantitativi izp&tit ka iegadatais tekstils, konkrétak apgerbs, tick izmantots, kur tas noklast,
kad tas zaudg aktualitati personas dzive.

Pétijuma metodes: Aptaujas metode - anketésana ar kvantitativiem jautajumiem p&c izdeviguma izlases un sniega
pikas izlases principa.

Sasniegtie rezultati: P&tijuma rezultati tiks prezentéti konferences laika.

Atslégas vardi: Tekstila izmantoSana, atra mode; tekstila piesarnojums.
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W EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Darta Dace Seglina. ASTROLOGIJA UN NUMEROLOGIJA KA PASIZZINAS
INSTRUMENTI: Z UN Y PAAUDZU SALIDZINAJUMS LATVIJA

Ekonomikas un kultiiras augstskola,studiju programma * Kultiiras vadiba”

Zinatniskais vaditajs: prof., Mg.sc.admin., docente, Jelena Budanceva

Anotacija

Pétljuma aktualitate: Interese par astrologiju un numerologiju man radas jau pamatskola, ta¢u ka pasizzinas rikus
tas saku izmantot 12.klas€, meklgjot virzienu talakajai izaugsmei. Tad arT ieveroju, ka daudzi Y paaudzes parstavji
§ts prakses izmanto personigas izaugsmes noliika, tomér nereti pauz parsteigumu, ka to dara art jaunakas paaudzes
parstavji. ST attieksmju plaisa rosinaja mani pétit, ka Z un Y paaudzes Latvija uztver un izmanto astrologiju un
numerologiju ka pasizzinas instrumentus. Globala limeni §is prakses klaist arvien popularakas, ipasi pateicoties
socialajiem medijiem. Tas mazak tiek uzskatitas par tabu un vairak par lidzekli sevis izzinasanai. Ari Latvija,
lidzigi ka citviet Rietumu sabiedriba, §1 tendence pieaug - publiskaja telpa paradas arvien vairak §is jomas praktiku
un interesentu. P&tljums ir nozimigs, jo sniedz salidzinosu ieskatu taja, ka Z un Y paaudzes Latvija uztver un
izmanto astrologiju un numerologiju ka paSizzinas rikus, arpus tradicionaliem psihologiskiem vai religiskiem
ietvariem. Tas var ar1 veicinat lielaku sabiedribas iecietibu un izpratni par ezotérisko praksu lietojumu miisdienu
kulttra.

Pétljuma meérkis: P&tjjuma mérkis ir noskaidrot, ka Z un Y paaudzes Latvija uztver un izmanto astrologiju un
numerologiju ka pa$izzinas rikus. Pétjjuma ietvaros tiks analizetas atskiribas starp abu paaudzu attieksmi, zinasanu
Itmeni un So praksu lietojuma biezumu un mérkiem ikdiena. Tas laus identific€t, vai un kada mera §is ezoteriskas
prakses kalpo ka nozimigs pasizzinas instruments dazados vecuma posmos.

Pétijuma metodes: Petfjuma tiks izmantotas divas metodes - anket€Sana un padzilinata intervija ar praktiz&josu
astropsihologi. AnketéSana tiks veikta rakstiski, izplatot anketu socialajos medijos un “Whatsapp” grupas, aptverot
latvie$u valoda runajoSos Z un Y paaudzes parstavjus.

Sasniegtie rezultati: P&tijuma rezultati tiks prezentéti konferences laika.

Atslegas vardi: astrologija;, numerologija; sevis izzinasana, Z paaudze; Y paaudze.
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V EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Rodrigo Cibulskis. SOCIALO MEDIJU IETEKME UZ JAUNIESU KULTURAS IZVELEM

Ekonomikas un kultiiras augstskola,studiju programma * Kultiiras vadiba”

Zinatniskais vaditajs.: prof., Mg.sc.admin., docente, Jelena Budanceva
Anotacija

Pétijuma aktualitate: Misdienas socialie mediji ir kluvusi par neatnpemamu jaunieSu ikdienas sastavdalu,
ietekméjot ne vien sazinas veidu, bet arT to, ka veidojas vinu kultiiras prieksstati. Platformas ka “Instagram”,
“TikTok” un “YouTube” kalpo ka galvenie informacijas un iedvesmas avoti. Jauniesi arvien biezak savu gaumi,
valodu, vértibas un interesu loku veido, balstoties uz tur redzamo saturu. ST tendence nav tikai vietgja ,bet ar1
pasaules méroga socialie mediji strauji aizvieto tradicionalos medijus un kliist par galveno kultiiras veidotaju.
Latvija situacija ir [idziga — Tpasi pilsétu vide. Socialo tiklu loma kultiiras izveles kliist aizvien nozimigaka.
Salidzinajuma ar agrakiem gadiem redzams, ka jaunieSi vairs nebalstas tikai uz vietgjam tradicijam, bet arvien
vairak seko globaliem trendiem. STs parmainas ietekmé vinu identitati un vértibu sistému, tapéc $ada pétfjuma
veik$ana ir Tpasi aktudla — ta sniedz iesp&ju dzilak izprast, ka jaunie$i uztver kultiru un ka veidojas vinu pasaules
redz&jums.

Pétijuma merkis: Pétljuma mérkis ir noskaidrot, ka socialie mediji ietekm€ jaunieSu kultiiras izvéles — kadi
mediji, personibas vai platformas veicina konkrétas izv€les un ka jaunie$i pasi to apzinas. ST informacija var
palidzet pasSiem jaunieSiem pedagogiem un vecakiem labak saprast jauniesu uzvedibu un intereses.

Pétijuma metodes: Attiecigas literatiiras p&tiSana, aptaujas metode — anket€Sana.

Sasniegtie rezultati: Tiks prezentéts konferences laika.
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W EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Jana Jasmine Birzmane. KONSERVESANAS UN IEVARIJUMU VARISANAS NOZIME UN
UZTVERE JAUNO SIEVIESU (18-25 GADU) VIDU

Ekonomikas un kultiiras augstskola,studiju programma * Kultiiras vadiba”

Zinatniskais vaditajs: prof., Mg.sc.admin., docente, Jelena Budanceva

Anotacija

Pétijuma aktualitate: Musdienas pieaug sabiedribas interese par ilgtsp&jigu dzivesveidu, veseligu uzturu un
tradicionalu prasmju saglabasanu. Vienlaikus notiek intensiva digitalizacija un urbanizacija, kas 1pasi ietekme
jaunieSu paradumus. Tas noved pie ta, ka tradicionalas prasmes, pieméram, konservé$ana un ievarijjumu varisana,
zaudé aktualitati jaunie$u vidi. ST téma ir sociologiski nozimiga, jo ta lauj izprast ne tikai individualo praksi, bet
ar1 plasakas kultiiras parmantojamibas un dzimumlomu saglabasanas tendences.

Pétijuma mérkis: Noskaidrot Latvijas jauno sievieSu vecuma no 18 1idz 25 gadiem attieksmi un ricibu saistiba ar
konservésanas un ievarijumu variSanas praksém, ka arT izpétit, ka So prakSu uztveri ietekmé dzivesvieta, zinasanu
avoti un personiga interese.

Pétijuma metodes: Izmantota kvantitativa aptaujas metode. Anketa tika izplatita tieSsaisté un aizpildita anonimi.
Kopuma piedalijas 104 respondentes no dazadiem Latvijas regioniem.

Sasniegtie rezultati: Dati parada, ka konservés$anas prakse biezak saglabajas lauku regionos dzivojoso sievieSu
vida. Galvenie zinasanu avoti ir vecaku un vecvecaku pieredze. Pils€tas dzivojosas sievietes biezak min laika
trikumu vai telpas ierobezojumus ka skérslus. Toméer interese par $o praksi pastav, Ipasi saistiba ar veseligu uzturu

un velmi samazinat partikas atkritumus.

Atslégas vardi: konservésana, ievarijjumu varisana, tradicijas, jaunietes; dzivesvieta
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V EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Kristine Dzene. KARJERAS IZVELES UN SOCIALIE FAKTORI: KA GIMENE UN DRAUGI
IETEKME KARJERAS IZVELES LEMUMUS?

Ekonomikas un kultiras augstskola,studiju programma “ Interjera dizains”

Zinatniskais vaditajs: prof., Mg.sc.admin., docente, Jelena Budanceva

Anotacija

Pétijuma aktualitate: Musdienu sabiedriba karjeras izvéle klust arvien sarezgitaka, nemot véra plasas
profesionalas iesp€jas, socialo vidi un pieaugo$o individualizaciju. Vienlaikus gimenes un draugu ietekme
joprojam spélé nozimigu lomu individa profesionalas identitates veido$ana, it pasi jaunie3u vida. STtéma ir aktuala
ari tadel, ka ta atklaj socialo attiecibu ietekmi uz [émumu pienemsanu ilgtermina.

P&étTjuma mérkis: Noskaidrot, kada méra gimenes locekli un draugi ietekmg cilvéku karjeras izvéles [Emumus un
kadi socialie faktori visbiezak ietekmé So procesu.

Pétijuma metodes: P&tTjuma tika izmantota kvantitattva petijumu metode — tieSsaistes anketeSana, kura piedalijas
respondenti ar dazadu izglitibas Itmeni un nodarbosanos. Dati tika analizg&ti, izmantojot deskriptivo statistiku, lai
identificétu biezakos ietekmes avotus un to intensitati.

Sasniegtie rezultati: Sniegtas respondentu atbildes tika apkopotas un analiztas, ka rezultata secinats, ka
personiga interese ir galvenais karjeras izvéles virzitajspeks, savukart gimenes un draugu ietekme izpauzas vairak

morala atbalsta un piemera veida.

Atslégas vardi: karjera; lemumu pienemsana; ietekme
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W EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Anita Labonarska. ZALAS ZONAS DZIVESVIETAS TUVUMA IETEKME UZ RIGAS
APKAIMJU IEDZIVOTAJU LABBUTIBU

”

Ekonomikas un kultiiras augstskola,studiju programma * Kultaras vadiba

Zinatniskais vaditajs: prof., Mg.sc.admin., docente, Jelena Budanceva

Anotacija

Pétijuma aktualitate: Misdienu patéréSanas realitate cilveku ikdiena paliek arvien straujaka. PateréSanai
pieejamas ir ne tikai preces, bet arT bezgaligs saturs. Sada realitaté dzivojot ir loti svarigi atrast savu rekreacijas
veidu, lai nomierinatu noslogoto nervu sist€ému un skrienoSo pratu. Zalas zonas pilsétas ir parki, skveri,
iek§kvartalu un ielu apstadijumi. Sie apstadijumi veido harmonisku pilsétvides ainavu un ir pieradits, ka laika
pavadiSana zalajas zonas drastiski ietekmé iedzivotaju labsajutu, palidz atbrivoties no stresa, trauksmes un pat
samazinat depresijas risku. Rigas pilsétas parki ir publiski pieejamas zalas zonas, kas aiznem 0,8% no kopgjas
pilsétas teritorijas. Meza parki un mezZi ir lielas zalas zonas, kuru platiba ir vairak neka 20 hektari, tie biezi atrodas
upju un ezeru tuvuma. Sis platibas aiznem - 13,82% no Rigas kopgjas platibas. Zalas infrastruktiiras galvenokart
ir nepiecieSamas, lai uzlabotu pilsétas klimatu, attiritu gaisu un raditu piemerotu vidi iedzivotaju rekreacijai un
fiziskam aktivitatem. Pilséta esoSajiem augiem ir licla nozime arT trokSna slap@Sana, aug$nu mitruma reZima
regulésana un dabas daudzveidibas saglabasana.

Pétijuma meérkis: [zpétit, ka Rigas iedzivotaju dzivesvietas tuvums zalajam zonam ietekme to labbiitibu, tai skaita
emocionalo stavokli un apmierinatibu ar dzives kvalitati. Noskaidrot, kada ir iedzivotaju atticksme pret zalajam

zonam un ka tie verte to pieejamibu un sakoptibu sava dzivesvietas apkaime.

Pétijuma metodes: P&tijuma ietvaros tiek aptaujati Rigas apkaimju iedzivotaji izmantojot dazada tipa jautajumus.
Anketa tiek izplatita izmantojot izdeviguma un sniega pikas izlases principu. Datu apstrade un analize.

Sashiegtie rezultati: Petfjuma rezultati tiks prezentéti konferences laika.

Atslegas vardi: Zala zona; zald infrastruktiira; atpiita parkos; Rigas apkaime; iedzivotdju labbiitiba.
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V EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Estere  Liisis-Grinberga.  ILGTSPEJAS  IZAICINAJUMI UN  RISINAJUMI
STARPTAUTISKO CELOJOSO IZSTAZU ORGANIZESANA

Ekonomikas un kultiras augstskola, studiju programma “Starptautisko kultiras projektu vadiba’

Zinatniskais vaditajs: Dr.phil., prof., Velga Vévere

Anotacija

Pétljuma aktualitate: Starptautiskas celojosas makslas izstades veicina kulttiras pieejamibu dazados regionos,
tomér to TstenoSana saistita ar noteiktu ietekmi uz vidi — transporté$ana, materialu izmantoSana un energijas
patérin$ prasa rupigu izvertgjumu. “Starptautiska sasniedzamiba notiek uz vides rekina, un butiski, lai izstazu
veidotdji izprastu $o ietekmi un veidus, ka to efektivi mazinat” (Pethick, 2023). Autores magistra darba konstatéts,
ka “ilgtspgjiba” bija vismazak parstavétais tematiskais bloks gan starptautisko vadliniju analizg, gan intervijas ar
izstazu vaditajiem. Tas apliecina nepiecieSamibu padzilinati izvert€t So jomu un integrét vides aspektus ka
neatnemamu izstazu vadibas sastavdalu.

Pétijuma merkis: Izvertét starptautisko celojoSo makslas izstazu galvenos vides ilgtspgjas izaicindjumus un
izstradat praksg pielietojamas rekomendacijas to integréSanai izstazu planosanas un vadibas procesos.

Pétijjuma metodes: PEtljuma izmantota kvalitativa dokumentu analize, kontentanalize, aprakstosa statistikas
analize un grafiska analize.

Sasniegtie rezultati: Izstradatas praktiskas rekomendacijas vides ilgtspgjas principu integréSanai starptautisko
celojoso izstazu vadiba.

Atslegas vardi: celojosas izstades; vides ilgtspéja; starptautisku kultiiras projektu vadiba.
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V EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Anete Berge. VILTUS ZINAS UN INFORMACIJPRATIBA STUDENTU VIDU

Ekonomikas un kultiiras augstskola,studiju programma * Interjera dizains”

Zinatniskais vaditajs: prof., Mg.sc.admin., docente, Jelena Budanceva

Anotacija

Pétijuma aktualitate:Digitalaja laikmeta studenti biezi sastopas ar dezinformacijas izpausmeém, tacu vinu sp&jas
to atpazit un kritiski izvertet nav pietiekams. Niderland€ veikta petfjuma rezultati parada, ka augstskolu studenti
biezi vien nav ieguvusi medijpratibas izglitibu un rikojas intuitivi, nevis pamatojoties uz datiem vai izglitibu. ASV
dati liecina, ka tikai 39% skolénu (t.sk. jauniesi un studenti) apgiist medijpratibu, lai gan 94% to uzskata par
nepiecieSamu. Tapat uz aktualitati norada, ka Latvija trikst aktualu p&tjjumu gan par studentu informacijpratibu,
gan sistematiskas pieejas §is kompetences attistiba izglitibas procesa ietvaros. Tapéc t€ma ir bitiska gan studentu
izglitibas kvalitates, gan demokratiskas sabiedribas veidoSanas konteksta.

PeétTjuma mérkis: Noskaidrot studentu sp&ju atpazit viltus zinas un to saistibu ar informacijpratibas limeni.

Pétijuma metodes: Literatliras referativa analizes metode, anketéSanas metode, korelacijas analize,grafiska
vizualizacijas metode.

Sasniegtie rezultati: Tiks iegiiti dati par studentu pasvertgjumu attieciba uz vinu informacijpratibas Iimeni, ka ar1
izverteta vinu sp&ja praks€ atpazit viltus zinas, izmantojot piemerus. Tapat analizjot ieghitas atbildes, vares
noskaidrot, vai pastav korelacija starp studenta parliecibu par savam prasm&m un sp&ju atskirt patiesu informaciju
no viltus informacijas. Kopuma iegiitie rezultati kalpos ka pamats secinajumu veikSanai par nepiecieSamibu
stiprinat medijpratibu augstakas izglitibas konteksta.

Atslegas vardi: Informacijpratiba, viltus zinas, studenti, dezinformacija
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V EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Adele Bogdanovita. X UN Z PAAUDZES ATTIEKSME PRET RELIGIJU MUSDIENU
LATVIJA

Ekonomikas un kultiiras augstskola,studiju programma * Kultiras vadiba”

Zinatniskais vaditajs: prof., Mg.sc.admin., docente, Jelena Budanceva

Anotacija

Pétljuma aktualitate: Musdienu sabiedriba novérojama biitiska at$kiriba atticksmé pret religiju starp dazadam
paaudzém. Paaudze Z (dzimusie péc 2000. gada) biezak identificé sevi ka nereligiozus vai izvélas alternativas
gariguma formas, savukart paaudze X (aptuveni 1965-1980) liclakoties saglaba ciesaku saikni ar tradicionalajam
religiskajam praksem. Sis atskiribas atspogulo plasakas socialas un kultiiras parmainas — informacijas pieejamibu,
individualizacijas procesus, ka arT kritiskaku attieksmi pret autoritateém. Latvija $1 tendence ir redzama, tacu ta nav
plasi p&tita no starppaaudzu perspektivas. P&tijums ir aktuals, jo tas palidz izprast, ka mainas religiskas vertibas
un ticibas izpausmes dazados laikmetos, ka arT kadu nozimi religija ienem misdienu sabiedriba.

PeétTjuma meérkis: [zp&tit un salidzinat paaudzes X un paaudzes Z atticksmi pret religiju misdienu Latvija, ka ari
noskaidrot, kadi faktori ietekmé So attieksmju atSkiribas.

Pétijuma metodes: Tiks izmantota anketés$ana, lai iegiitu kvantitativus datus no abu paaudzu parstavjiem. Tiks
izplatita digitala anketa, kur parsvara sl&gtie jautajumi. M&rkauditorija — X paaudzes (40—60 gadi) un Z paaudzes
(13-28 gadi) parstavji. Anketa tiks izplatita, izmantojot socialos tiklus un personigus kontaktus.

Sasniegtie rezultati: P&tjjuma rezultati tiks prezenteti konferences laika.

Atslegas vardi: paaudzes Z un X; religiskums, uzskati; ticitba,; starppaaudzu salidzinajums.
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V EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Mira-Afina Gorskova. “DROSU BAILU EFEKTS” TRUE CRIME SATURA IETEKME UZ
JAUNIESU EMOCIONALO STAVOKLI

Ekonomikas un kultiiras augstskola,studiju programma * Kultiras vadiba”

Zinatniskais vaditajs: prof., Mg.sc.admin., docente, Jelena Budanceva

Anotacija

Pétijuma aktualitate: Misdienas digitalaja vid€ pieaug sabiedribas interese par true crime Zanra satura. Jauniesi
ir viena no lielakajam auditorijam true crime zanra paterina. Toméer, §T zanra saturs var ietvert smagu, brutalu un
detaliz€tu informaciju par dazadiem noziegumiem, pieméram, slepkavibu,uzmaksanas u.c., kas var butiski
ietekmét cilvéku emocionalo stavokli. Tomér, neskatoties uz $o satura zanra popularitati ir mazs pétijumu,kuros ir
apliikota potenciala ietekme uz jauniesu labsajiitu. Saistiba ar mingto, ir svarigi izpetit ka true crime satura paterins
ietekmé€ jaunieSu emocionalo stavokli.

Pétijuma meérkis: [zpétit true crime satura patérina ietekmi uz jauniesu emocionalo stavokli.

Pétijuma metodes: PEtTjuma ietvaros tiek veikts literatliras apskats, ka ar ir izvéleta anketé$anas metode. Ieklauti
jautagjumi ar paplaSinatu atbilzu izklastu. AnketéSana tiek izplatita socialos tiklos, lai ieglit atbildes no
mérkauditorijas, kas ir jauniesi, vecuma grupa no 16 Iidz 25 gadiem. Tiek veikta atbilzu apkopoSana un to
analiz&sana.

Sasniegtie rezultati: P&tijuma rezultati tiks prezentéti konferences laika.

Atslégas vardi: jauniesi, true crime, emocijas, ietekme
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V EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Krisjanis Petraitis. VIZUALA TELA IETEKME UZ MUZIKAS UZTVERI SOCIALO TIKLU
PLATFORMAS JAUNIESU VIDU

Ekonomikas un kultiiras augstskola,studiju programma * Kultiras vadiba”

Zinatniskais vaditajs: prof., Mg.sc.admin., docente, Jelena Budanceva

Anotacija

Pétijuma aktualitate: Misdienas daudz cilvéku iepazist miiziku ar acim- makslinieki tiek pamaniti pateicoties
socialo tiklu platformam ka, piem&ram, TikTok, Instagram, Youtube, Facebook. Vizuala t€la noform&jums rada
iespaidu, kas ietekmé klausitaja intereses Itmeni un ka laudis uztvers miiziku. Pirmais iespaids nereti rodas no ta,
ka makslinieks izskatas un kada noskana tiek pasniegts vina darbs. Biezi vizualais noformgjums nosaka vai cilvéks
izvelesies paklausities miziku un uzkaveties pie dziesmas. Ja kadreiz, neuzliekot plati uz atskanotaja, cilveks
alblima vaku apskatija, tad Sobrid lielu lomu sp&lé socialo tiklu vizuala t€la izveide. PEtTjums uzlabos izpratni par
to, ka vizualais t&ls ietekmg cilveku uztveri par muzikalajiem darbiem un palidzés miizikiem veiksmigak piesaistit
sev jaunus klausttajus, vairak izprotot cilvéku uztveri

Pétijuma meérkis: Noskaidrot, ka vizuala tela estetiskie elementi ( video, vacini, socialo tiklu ieraksti ) ietekmé
jauniesu uztveri, izvéli un emocionalo attieksmi pret miiziku.

Pétijuma metodes: Literatiiras un pétijumu apskats, datu analize, anketé$ana. Tiks intervéti 3 jauniesi.
Sasniegtie rezultati: P&tijuma rezultati tiks prezentéti konferences laika

Atslégas vardi: uztvere, socialie tikli, mizikas marketings, vizuala estétika, jauniesu kultiira.
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U EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Liga Lise. JAUNIESU DALIBA POLITISKAJAS PARTIJAS LATVIJA

”

Ekonomikas un kultiiras augstskola,studiju programma ** Kultiras vadiba

Zinatniskais vaditajs.: prof., Mg.sc.admin., docente, Jelena Budanceva
Anotacija

Pétijuma aktualitate: Politiskajas partijas biedru skaits strauji kritas. Saeimas Valsts parvaldes un pasvaldibas
komisija 16. aprilt atbalstija likuma normu, ka partijam, kas grib piedalities Saeimas v&leSanas, jabiit vismaz
vienam tiikstotim biedru, ne pieciem simtiem ka tagad. Tas saSaurinas partiju skaitu, kas biis kvalificétas piedalities
Sacimas véléSanas. JaunieSu iesaiste politita ari kritas, gan daliba véléSanas, gan daliba politiskajas partijas,
salidzinot ar otras atmodas periodu. ST ir bitiska probléma miisdiends, jo tas samazina jaunie§u parstavétas
intereses valdiba. Sobrid §1 téma ir mazak pétita, tapec ir svarigi noskaidrot iemeslus $ai problémai, lai to risinatu
un netiktu zaudeta demokratiju. P&tijuma merkis: Noskaidrot, kada ir jaunieSu daliba politiskajas partijas Latvija,
un iemeslus, kas to ietekme.

Pétijuma metodes: P&tfjuma ietvaros tiek aptaujati konkréta vecuma jaunieSi. Anketa tiek izplatita socialajos
tiklos. Tiek intervéts jaunietis, kas iesaistas politiskaja partija un jaunietis, kas neiesaistas politiskaja partija. Tiek
interveti politiki, kas veicina jaunieSu iesaisti politika. Intervijas tiek organizetas mutiski vai elektroniski. Tiek
veikta atbilZzu apkoposana un to analizéSana. PEtfjuma mérkauditorija ir jauniesi un politiki.

Sasniegtie rezultati: Pétijuma rezultati tiks prezentti konferences laika. Atslégas vardi: politika; jauniesi;
politskas partijas
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Margita Stale, Liva Balode. LATVIJA RAZOTU AUTO PAKLAJU NO PARSTRADATA
EVA MATERIALA PIEPRASIJUMS VIETEJA TIRGU

7(6, 2001 é\?
RTA OV

Ekonomikas un Kultiras augstskola, studiju programma “Marketings”

Zinatniskais vaditajs: Dr.oec., asoc. prof., Vita Zarina

Anotacija

Pétijuma aktualitate: Musdienas arvien vairak patérétaju piever§ uzmanibu ilgtsp&jigiem un videi draudzigiem
produktiem. Pieaugosa izpratne par atkritumu negativo ietekmi uz vidi veicina interesi par parstradatu materialu
izmantoSanu dazadas nozar€s. Autopiederumu tirgus nav izn€mums- autovaditdji un uzn€mumi arvien biezak
mekle dabai draudzigakas alternativas tradicionalajiem produktiem. Viens no inovativiem risinajumiem ir auto
paklaji, kas izgatavoti no parstradata EVA (etilénvinilacetata) materiala. EVA polymer is a copolymer of ethylene
and vinyl acetate. (Baughan, J. S., 2022). Vides aizsardzibas un regionalas attistibas ministrijas izstradatais
“Ricibas plans parejai uz aprites ekonomiku 2020.- 2027. gadam” paredz, ka produktu izstrades jeb dizaina posma
resursu efektivitati lauj uzlabot risinajumi, kas ir versti uz materialu plismas samazina$anu un paléninasanu, kas
nozimé izmantot mazak izejvielu un materialu produkta razosana un ilgak saglabat produktos ietvertos materialus
ckonomiskaja aprité. Dizains, ka sistematiska metode, jau projektéSanas posma var paredzét ipasibas, kas padara
produktus ilgtsp€jigakus, samazinot to ietekmi uz vidi visa produkta aprites cikla, vienlaikus nemot véra citas
produktu un paterétaju prasibas, tadas ka funkcionalitate, kvalitate, droSums, cena, piemérotiba razoSanai,
ergonomiskas un estetiskas pasibas. (MK rikojums Nr. 489, 09.09.2020.)

Pétijuma meérkis: Novertet pieprasijumu p&c Latvija razotiem auto paklajiem no parstradata EVA materiala
vietgja tirgli, nemot vera paterétaju interesi par ilgtsp&jigiem produktiem. Sis pétfjums palidzes noskaidrot
patéretaju attieksmi, pieprasijuma potencialu un tirgus iespgjas.

Peétljuma metodes: Datu ieguves metodes- literatiras analize, patérétaju anketé$ana, auto nozares uznpémumu
vaditdju padzilinata intervésana. Datu apstrades metodes: grafiska analize, transkripcija.

Sasniegtie rezultati: Pamatojoties uz respondentu atbildém aptaujas anketas, ka arT apkopojot intervijas ar auto
piederumu jomas profesionaliem, darba autores secina, ka Latvija pastav iev@rojams tirgus ekologisku un
ilgtsp&jigu auto piederumu tirdzniecibai. P&tfjuma rezultati liecina, ka lidzigi ka citas nozargs, arT autotransporta

aprikojuma iegadg patérétajiem ir butiski videi draudzigu materialu izmantoSana.

Atslegas vardi: Razosana, parstrade; etilénvinilacetats; auto paklaji.
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W EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Danila Tolmacovs. PATERETAJU UZVEDIBAS FAKTORI, IZVELOTIES FOTOGRAFA
PAKALPOJUMUS

Ekonomikas un kultiras augstskola, studiju programma ,, Marketings *

Zinatniskais vaditajs: Dr.oec., asoc. prof., Vita Zarina

Anotacija

Pétijuma aktualitate: Musdienu sabiedriba vizualais saturs kliist par butisku komunikacijas Iidzekli, 1pasi
digitalaja vide, kur att€lu kvalitatei un estétikai ir liela nozime individuala t€la veido$ana un uznémejdarbiba
(Kotler & Keller, 2016; Solomon et al., 2019). Fotografa pakalpojumu pieprasijums pieaug, tomer izvéles process
patérétajiem nav vienkarss — to ietekmé gan racionali, gan emocionali faktori. Saskana ar patérétaju uzvedibas
modeliem, pieméram, EKB (Engel-Kollat-Blackwell) modelis, 1émumu pienemsanu ietekmé informacijas
mekl&Sana, uztvere, atticksmes un ieprieksgja pieredze (Blackwell et al., 2006).

Turklat p&tijumi rada, ka pateretaji fotografa izvele biezi balstas uz portfolio estetiku, citu klientu atsauksmém,
socialo tiklu klatbaitni un pakalpojuma cenu (Chowdhury et al., 2021; Pentina & Zhang, 2017). Latvija §1 t€ma Iidz
S$im ir maz petita, tadel ir aktuali izzinat tieSi viet§ja tirgus paterétaju uzvedibu, lai palidz&tu fotografiem efektivak
sasniegt un uzrunat savu mérkauditoriju. Tas ir nozimigi ari no praktiska viedokla — marketinga strat€giju un
klientu pieredzes uzlaboSanai radoSo pakalpojumu nozaré.

Pétijuma mérkis: Analizét galvenos faktorus, kas ietekm& paterétdju uzvedibu, izveloties fotografa
pakalpojumus, ar mérki izstradat ieteikumus pakalpojuma sniedzgjiem efektivakai klientu piesaistei.

Pétijjuma metodes: Tika veikta literatiiras analize par patérétaju uzvedibu un pakalpojumu izvéli, izstradata un
istenota kvantitativa aptauja socialajos tiklos, ka ar1 veikta datu analize, izmantojot aprakstoSo statistiku un
vizualizaciju.

Sasniegtie rezultati: Petfjums atklaj, ka galvenie faktori, kas ietekmé fotografa izveli, ir cena, portfolio kvalitate,
atsauksmes un socialo tiklu klatbuitne. Tika izstradati ieteikumi, ka fotografiem uzlabot komunikaciju ar klientiem

un nostiprinat savu poziciju tirgt.

Atslégas vardi: patérétaju uzvediba, fotografa pakalpojumi; izvéles faktori; marketings
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U EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Keita Vilde, Olga Pulina. KVALITATES VADIBA

Ekonomikas un kultiras augstskola,studiju programma ** Marketings”

Zinatniskais vaditajs: Mg. oec., docents, Kaspars Steinbergs

Anotacija

Mans un koléges darbs bus par kvalitates vadibu. Darba mérkis ir iepazistinat auditoriju ar kvalitates vadibas
pamatprincipiem, metodém un to nozimi uzpémeéjdarbiba (risku metodes, izmaksas, darbinieku nozimi). Més
macamies marketinga, kur §T t€ma izklasta, kade] kvalitates vadiba ir svariga, un cik nozimiga ta ir uzp€mumos.
Kvalitates vadiba ir process, kura organizacija sistematiski parvalda un uzlabo visus tas procesus, lai nodro$inatu,
ka produkti un pakalpojumi atbilst klientu prasibam un kvalitates standartiem. Tas ir butisks aspekts, lai uzn€mumi
spetu veikt savu izaugsmi, nemot vera patérétaju vélmes. Ieklauts biis arT klientu aspekts, un, cik svarigs ir klientu
segments uznémgejdarbiba.

Ir svarigi nosakami mérki kvalitates vadiba, ka pieméram, uzn€muma atpazistamiba, klientu atsauksmes, augsts
vertgjums un reputacija. Vel viens aspekts kvalitates vadiba bils starptautiskais skatapunkts - cik nozimigs ir Sis
mérkis pasaulg, un kadi standarti ir citos regionos (dazada veida sistematika, modeli un risku vadiba). S1 ir aktuala
téma, ta ka uzn@miem jasniedzas uz augstakiem mérkiem, un §is ir viens no variantiem. Pastastisim, cik prioritari
ir raudzities arpus robezam, kas nozimé - pasaulg. Ir svarigi nemt véra arT konkurenci, un kadi faktori palidz&tu ar
to cinities.

Nosléguma tiktu pieminéta ar tehnologijas nozime $aja aspekta, par to, ka tas kvalitates vadiba ir saistits ar IT

nozari, maksligo intelektu un citiem aspektiem. Misu galvenais mérkis ir likt auditorijai iedzilinaties
uznémgjdarbibas darbibas, kas ir dala no §is t€mas.
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AUGSTSKOLA

Elina Kles¢inska, Kristers Kalva, Natalija Melne. PASAPKALPOSANAS KIOSKU
PIEAUGOSAIS PIEPRASIJUMS RIGA

Ekonomikas un kultiras augstskola, Studiju programma “’Marketings’’ un “Vadibas zinatnes”

Zinatniskais vaditajs: Dr.oec., asoc. prof., Vita Zarina

Anotacija

Pétijuma aktualitate: Musdienu sabiedriba pandémijas seku rezultata batiski ir maintjusas cilvéku uzvedibas un
ikdienas paradumi, kas liek uzsvert tehnologiju un digitalizacijas nozimi gandriz visos dzives aspektos (Stanley et
al., 2023). Viens no redzamakajiem piemériem ir paSapkalpoSanas kiosku ievieSana dazados sektoros:
mazumtirdznieciba, €dinasanas nozare, sabiedriskaja transporta un pakalpojumu joma. Riga §1 tendence kliist
arvien izteiktaka, jo uznémumi meklg efektivakus veidus, ka optimiz&ét darbaspéka izmaksas un vienlaikus uzlabot
klientu apkalpoSanas kvalitati. Vienlaikus sabiedriba arvien vairak novérté iesp&ju veikt pirkumus vai
pakalpojumu izveli atri, erti un bez starpnieka. Nemot vera $o dinamiku, paSapkalposanas kioski klust par bitisku
inovaciju, kas maina tradicionalos biznesa modelus.

Pétijuma mérkis: Identificét pasapkalposanas kiosku pieaugosa pieprasijuma iemeslus un prognozgt to turpmako
attistibu Riga, balstoties uz sabiedribas un uzn@mumu pieredzi.

Pétijuma metodes: Literatiiras analize, eso$o pétfjumu un statistikas datu analize. Aptaujas un interviju analize,
izmantojot aprakstosas statistikas un grafiskas metodes.

Sasniegtie rezultati: Aptaujas un interviju rezultata tika noteikta gan sabiedribas atticksme, gan izpratne par
pasapkalposanas kioskiem. Tika identificéti galvenie faktori, kas veicina pasapkalpoSanas kiosku pieprasijuma

pieaugumu, ka arT izstradata prognoze turpmakai pasapkalposanas kiosku attistibai Riga.

Atslégas vardi: : paSapkalposanas kioski; pieprasijums, attistiba; pieredze
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AUGSTSKOLA

Sanda Paeglite Julija Kupcova, Polina Pursakova. INOVACIJAS NEKUSTAMA
IPASUMA IRES TIRGU LATVIJA

Ekonomikas un kultiiras augstskola, Studiju programma ’Marketings’’

Zinatniskais vaditdjs: Dr.oec., asoc. prof., Vita Zarina

Anotacija

Pétijuma aktualitate: Nekustama Tpasuma Tres tirgus Latvija pedgjos gados piedzivo izmainas — 2024. gada aprilt
rei pieejamo majoklu skaits samazinajas par 6%, sasniedzot aptuveni 2780 IpaSumus, no kuriem 38% bija
serijveida dzivokli Riga (Latio,2024). Turklat 2024. gada pirmaja ceturksni nekustamo TpaSumu darfjumu skaits
samazinajas par 13,9% (Immostate,2024). Vienlaikus digitalizacija kliist arvien nozimigaka — OECD uzsver tas
ietekmi uz nekustamo Tpasumu sektoru (OECD,2021). Savukart saskana ar Ekonomikas ministrijas informaciju,
lidz 2026. gadam planots sekmét aptuveni 700 jaunu dzivoklu buvniecibu Latvijas regionos, lai veicinatu
uznémgjdarbibas aktivitati un nodrosinatu iedzivotajiem pieejamus zemu res izmaksu majoklus (Possessor,2022).
So faktoru de] ir biitiski analizt Tres tirgus attistibu un digitalo risindgjumu lomu ta efektivitates uzlabosana.

Pétijuma meérkis: Novertet inovaciju iespgjas nekustama Tpasuma Tres tirgl Latvija.

Pétijjuma metodes: Datu vakSanas metodes: anket€Sana, sekundarie dati. Datu apstrades metodes: grafiska
analize, aprakstoSa statistika.

Sasniegtie rezultati: Tiek uzzinati un izanalizeti paterétaju paradumi un vajadzibas nekustama Tpasuma Ires tirg.
Balstoties uz aptaujas iegltajiem datiem, tiek veikta nekustama IpaSuma tirgus analize, identificEtas galvenas
tendences un izaicinajumi, ka arT novertéta digitalizacijas loma Tres tirgus attistiba. Tiek izstradati priekslikumi

potencialai res tirgus veicinaSanai, lai padaritu pieredzi efektivaku un vieglaku pateretajiem.

Atslegas vardi. ires tirgus, nekustamie ipasumi, inovdcijas ires tirgi.

70



W EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Valérijs Ivanovs. DIGITALA MARKETINGA STRATEGIJU IETEKME UZ
TELEKOMUNIKACIJU PAKALPOJUMU SNIEDZEJU NOZARI LATVIJA

”

Ekonomikas un kultiras augstskola, Magistra studiju programma ‘“‘Biznesa vadiba

Zinatniska vaditaja: Dr.phil., prof., Velga Vévere

Anotacija

Pétljuma aktualitate: Misdienas digitala marketinga stratégijas ir kluvuSas par vienu no svarigakajiem
elementiem uzn€mumu konkur&tspgjas nodrosinasana. Telekomunikaciju nozare, kur valda liela konkurence starp
telekomunikaciju pakalpojumu sniedzgjiem un klientu picaugos$ajam prasibam péc augstvertigaka pakalpojuma
sanemsanas, kuras ar katru gadu turpina pieaugt. P&dgjos gados digitala marketinga nozime ir ievérojami
pieaugusi, jo aizvien vairak cilvéku gan Latvija, gan pasaulé saskaras ar kadu no digitala marketinga paveidiem,
jojau 2021. gada interneta lictotaju skaits sasniedza aptuveni 4,66 miljardus iedzivotaju, jeb aptuveni 59, 5% no
visu pasaules iedzivotaju skaita kopa, kas arT turpina palielinaties gadu no gada (Pinca u. c., 2023). Khanfar, I, A,
A., petijums ar nosaukumu “Influence of digital marketing techniques on consumer behavior for mobile services”,
kura vin$ salidzina telekomunikaciju operatoru izmantotas digitala marketinga strat€égijas uznpémuma snieguma
uzlabo$anai, arT pamato darba autora p&tfjuma aktualitati un tapec darba autoram ir svarigi izpetit ka dazadas
digitala marketinga stratégijas ietekmé telekomunikaciju uznémumu sniegumu Latvija. Pétijuma aktualitati ari
pamato tas, ka Latvija $ada veida p&tijums v&l nav veikts.

Pétijuma mérkis: Izpétit digitdla marketinga stratégiju ietekmi uz telekomunikaciju pakalpojumu sniedz&ju
konkurétsp&ju Latvija un izstradat ieteikumus $o stratégiju efektivitates paaugstinasanai.

Pétijuma metodes: AnketESana, dokumentu analize, mediju monitorings, finansu analize, grafiska analize,
aprakstosas statistikas metode; kontentanalize.

Sasniegtie rezultati: P&tljuma gaita tika identificétas efektivakas digitala marketinga stratégijas, kas veicina
telekomunikaciju uzpémumu konkur&tsp&ju Latvija, ka arT izstradati ieteikumi 8o stratégiju efektivitates

paaugstinasanai.

Atslegas vardi. digitalais marketings, telekomunikacijas; konkurétspeja,; Latvija.
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Kristine Dakstina. SABIEDRISKO ATTIECIBU IZPRATNE SABIEDRIBA

Alberta Koledza, studiju programma “Sabiedriskas attiecibas”

Zinatniskais vaditajs: MBA, docente, llze Kramina

Anotacija

Pétijuma aktualitate: Misdienu sabiedriba sabiedriskas attiecibas klast arvien nozimigakas ka strat€égisks
instruments organizaciju komunikacija ar dazadam meérkauditorijam. Ka noradits Latvijas Nacionalaja
enciklopédija, to merkis ir veidot reputaciju, noverst krizes un stiprinat attiecibas ar sabiedribu (P&tersons, 2024).
Sabiedriskas attiecibas nav vairs vienpusgjs informacijas nodoSanas process — tas ir divpusGja izglitojosa
komunikacija, kuras centra ir uzticé$anas un ilgtermina attiecibas (Dilendchneider, 2022). Sis pétijums apliko
sabiedribas prieksstatus un stereotipus par sabiedrisko attiecibu profesionalu darbu, ka arT akcente nepieciesamibu
veidot izpratni jau agrina vecuma. Tadgjadi sabiedriskas attiecibas ne tikai atspogulo, bet arT veido socialos
procesus.

Pétijuma mérkis: Sabiedriba joprojam pastav nepilniga izpratne par sabiedrisko attiecibu specialistu darbu un §is
profesijas nozimi komunikacija starp organizacijam un sabiedribu. P&tfjuma mérkis ir izzinat sabiedribas
prieksstatus par sabiedriskajam attiecibam, to funkcijam un ietekmi musdienu komunikacijas procesos, ka ari
novertét informétibas limeni par sabiedrisko attiecibu lomu publiskaja un privataja sektora.

Pétijuma metodes: Empiriskaja dala izmantota kvantitativa aptauja ar 107 respondentiem. Anketa ietvéra 10
slégta tipa jautajumus, t.sk. Likerta skalas apgalvojumus, kas lava novertét attieksmes un zinasanu ltmeni.
Rezultati atklaj, ka sabiedriba valda stereotips, ka sabiedriskas attiecibas saistitas ar manipulaciju. Darba autore
iesaka uzsakt izglitojosas aktivitates skolas un mediju kampanas, ka art veikt papildu petijumus dazadu sabiedribas
grupu izpratnes analizei. legtitie dati tika apkopoti un analizéti, izmantojot grafisko att€lojumu.

Sasniegtie rezultati: Petijuma rezultati parada, ka sabiedribas uztvere tiesi ietekme sabiedrisko attiecibu profesijas
attistibu. Izpratnes trikums par nozares biitibu veido arT negativu attieksmi un tas var kavet sabiedrisko attiecibu

atpaziSanu. Identifictas sabiedribas zinasanu nepilnibas un stereotipi par sabiedriskajam attiectbam.

Atslégas vardi: Sabiedriskas attiecibas, Sabiedribas izpratne; Profesionald identitate; Sabiedribas prieksstati;
Zimola komunikdacija.
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Niks Gibala, Kristidna Vanaga. MARKETINGA AKTIVITASU IETEKME UZ SOKOLADES
PRODUKTU POPULARITATI: DUBAIJAS SOKOLADES PIEMERS

7(6, 2001 é\?
RTA OV

Ekonomikas un kultiiras augstskola, Studiju programma ’Marketings’’

Zinatniskais vaditdjs: Dr.oec., asoc. prof., Vita Zarina

Anotacija

Pétijuma aktualitate: PEdgjo gadu laika pieprasijums pec “premium” Sokolades ir audzis visa pasaulg, arT Latvija
(Fazer, 2018). Patérétaji arvien biezak meklé unikalus produktus, ar augstu kvalitati un emocionalu piesaisti. Sada
pieeja lauj zZimoliem izcelties konkurences pilna tirgii un veidot specigas attiecibas ar klientiem. “Luker Chocolate”
2025. gada Sokolades tendenc@s uzsver, ka misdienu paterétaji velas baudit unikalu pieredzi, apvienojot
izteiksmigas garsSas, tekstiras un augstakas kvalitates sastavdalas (Luker Chocolate, 2025). “Dubaijas Sokolade”
galveno virzitajspeku, kas veicina "Dubaijas Sokolades" popularitati. “TikTok” platforma ir lavusi §im produktam
izplatities globali. Influenceri dalas ar video, kuros degusté Sokoladi, rada saikni ar paterétajiem, Ipasi jaunakajai
auditorijai, kuri nevar atlauties So ekskluzivo produktu (ConfectioneryNews, 2025).

Pétijuma meérkis: Izstradat marketinga vadlinijas Dubaijas Sokolades popularitates uzturéSanai un veicinasanai
vietgja tirgt.

Pétijuma metodes: PEtjjuma ietvaros tika veikta literatiiras analize, lai izprastu marketinga aktivitasu nozimi
produktu popularitates veicinasana. Patérétaju atticksmes un iepirkSanas paradumu izzinasanai tika veikta
anketéSana, kuras rezultati sniedz ieskatu par Dubaijas Sokolades uztveri. Lai izveértétu tirgus tendences un
patérétaju reakcijas, tika izmantota grafiska analize, vizuali att€lojot iegiitos datus. Papildus tika veikta sekundaro
datu analize, p&tot jau esoSus tirgus pétijumus, konkurentu strat€gijas un citus avotus, lai izprastu produkta
popularitates veicinasanas procesus.

Sasniegtie rezultati: Tika identificgti galvenie faktori, kas ietekm& Dubaijas Sokolades popularitati, un izverteta
to ietekme uz produkta atpazistamibu, patérétaju uzvedibu.

Atslegas vardi: marketinga stratégijas, patérétaju uzvediba, zimola popularitate.
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Ludmila Aroniete. VIDEJA LIMENA VADITAJU PROFESIONALO IZDEGSANU
IETEKME]OSIE FAKTORI

Ekonomikas un kultiiras augstskola, Studiju programma “Vadibas zinibas”

Zindatniskais vaditajs: PhD, Agita Donina

Anotacija

Pétijuma aktualitate: Profesionala izdegSana pedgjos gados ir kluvusi par vienu no aktualakajam problemam
darba vidg, Tpasi finansu sektora, kur darbinieki ikdiena saskaras ar augstu atbildibas Iimeni, intensivu darba slodzi
un psihologisko spiedienu. Visvairak riskam ir paklauti vid¢ja limena vaditdji, jo viniem vienlaikus jaizpilda
augstakas vadibas prasibas un javada komanda. Tas rada paaugstinatu emocionalo slodzi, kas ilgtermina var novest
pie profesionalas izdegSanas.

Turklat videja limena vaditaji nereti izjlt neatbilstibu starp gaidito atbildibu un pieejamajiem resursiem, ka ari
nepietickamu atbalstu no augstakas vadibas. Sada nelidzsvarotiba var izraisit hronisku stresu, samazinatu
motivaciju un vispargju profesionalas efektivitates kritumu. Apvienojuma ar nepartrauktam izmainam finansu
nozares reguléjumos un augstam klientu prasibam, Sie faktori biitiski palielina izdeg8§anas risku.

Nemot vera izdegSanas sekas gan individuala, gan organizacijas ltmeni, p&tjjums par §is problémas c€loniem un
risinajumiem ir Tpasi nozimigs musdienu darba tirga.

Pétijuma mérkis: Identificet faktorus, kas ietekmé profesionalas izdegSanas attistibu vidéja Iimena vaditaju vidd,
ka arT izprast to savstarp&jo saistibu un sniegt ieteikumus izdegSanas riska mazinasanai organizacijas liment.

Pétijuma metodes: P&tijuma tika izmantotas divas galvenas metodes: literatiiras analize un aptauja.

Sasniegtie rezultati: P&tijuma rezultati, kas balstiti gan uz literatiiras analizi, gan empiriskiem datiem, liecina, ka
profesionala izdegSana ir daudzfaktoru probléma, ko visvairak ietekmé vadibas atbalsta trilkums, parmériga darba
slodze, neefektiva komunikacija komanda un darba un privatas dzives lidzsvara trikums. Lai efektivi risinatu $o
problému, ir nepiecieSama kompetenta un ilgtermina orient&ta organizacijas politika. Pamatojoties uz ieglitajiem
rezultatiem, autore izstradaja priekslikumus profesionalas izdegSanas riska mazinasanai, kas ieklauti secinajumu
sadala.

Atslegas vardi: izdegSana; finansu sektors, videja limena vaditaji; emocionalais izstkums.
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Adriana Brolisa, Katrina Aija Blima. IZBRAUKUMA PAKALPOJUMU INOVACIJAS
SKAISTUMKOPSANA LATVIJA

Ekonomikas un kultiiras augstskola, Magistra studiju programma “Vadibas zindatnes”

Zinatniska vaditaja: Dr.phil., prof., Velga Vévere

Anotacija

Pétijuma aktualitate: Skaistumkopsanas nozare Latvija nepartraukti attistas, un arvien lielaku uzmanibu iegtst
inovativi risinajumi, piemeéram, mobilie izbraukuma pakalpojumi. Mobilie skaistumkopSanas pakalpojumi lauj
sniegt procediiras vai pakalpojumus klientiem &rta vide — majas, darba vai citur. ST pieeja $kiet &rta un pievilciga,
tomer saistita arT ar vairakiem izaicinajumiem: augstas higi€nas prasibas, klientu uzticiba, logistika un juridiskie
riski. Ta ka tirgus vél nav pilniba izpétits, ir butiski izprast §7 pakalpojuma iespgjas un sarezgijumus, lai veicinatu
ta ilgtsp&jigu attistibu Latvija.

Pétijuma meérkis: Izvertet izbraukuma skaistumkops$anas pakalpojumu iespg&jas un riskus Latvija, ka arT izstradat
priekslikumus veiksmigai §1 inovativa pakalpojuma attistibai skaistumkop$anas nozarg.

Pétijjuma metodes: Primaro datu vaksana anketjot skaistumkopSanas specialistus un sievietes ka potencialas
klientes, sekundaro datu analize, aprakstosa statistika.

Sasniegtie rezultati: Aptauja secinats, ka izbraukuma skaistumkops$anas pakalpojumiem ir liels pieprasijums,ko
apstiprinosi norada respondenti, kas izmantotu izbraukuma pakalpojums (42.3%), jo tie nodroSina &rtibas un
ietaupito laiku, ka arT piedava personaliz€tu pieeju. Tomér nozares specialisti saskaras ar darba dros§ibas un
logistikas izaicinajumiem, jo janodro$ina instrumentu drosa transporté$ana un jaievéro augstas higi€nas prasibas.
Tapat trukst skaidru juridisko un normativo reguléjumu, kas padara tirgu neskaidru un dalgji “peleéko zonu”.
Sabiedriba valda skepticisms par Siem pakalpojumiem, kas ietekme klientu uzticibu un pakalpojumu reputaciju.
Turklat, jaunajiem uznémgjiem nozaré trikst pietickama valsts atbalsta, gan finans€juma, gan skaidribas
normativajos jautajumos.

Atslegas vardi: izbraukuma pakalpojumi; skaistumkopsana, inovacijas, mobilie pakalpojumi; Latvija.
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Janis Reigulis, Madara Baturovi¢a. LATVIJAS IEDZIVOTAJU PARADUMU MAINA,
VEICINOT ILGTSPEJIGU UN VIDEI DRAUDZIGU SVECU PATERINU

s

Ekonomikas un kulturas augstskola, Studiju programma “’Vadibas zinatnes’

Zinatniskais vaditdjs: Dr.oec., asoc. prof., Vita Zarina

Anotacija

Pétijuma aktualitate: Misdienas ilgtspjiba un dabai draudzigu precu patrina veicinaSana ir viena no
butiskakajam vides un arT ekonomiskajam politikam. Ne tikai pasaules m&roga, bet arT Latvijas. Latvija ar vien
vairak uzmanibas tiek pieversts videi draudzigu produktu izv€lg, tostarp majsaimniecibas precém, pieméram
svecém. (Vides politika — visparigi principi un pamatsistémas. (2024)) Tradicionali plasi tick izmantotas parafina
sveces, kuras tiek razotas no naftas parstrades produktiem, un to degSanas procesa izdalas dazadi gaisa piesarnotaji,
kas negativi ietekmé ickstelpu gaisa kvalitati un cilvéku veselibu. Sveces, kas tiek veidotas no parafina, viegli var
aizstat ar videi un cilvékam draudzigakam svecém, kas tiek veidotas no sojas, bisu, rapsu un citiem vaskiem. Ir
batiski identificét un analiz&t faktorus, kas ietekm& Latvijas iedzivotaju izvéli attieciba uz svecu iegadi, lai spetu
rast risinajumus iedzivotaju paraduma mainai tiesi dabai draudzigu svecu iegadg, aizstajot parafina sveces.

Pétijuma merkis: Izstradat risindjumus Latvijas iedzivotaju paradumu mainai ilgtsp&jigu un videi draudzigu
svecu pat€rinam

Pétijuma metodes: Datu ieguves metodes: sekundaro datu analize, anketéSana. Datu apstrades metodes: grafiska
analize, dinamikas rindu analize

Sasniegtie rezultati: P&tijuma rezultati norada par to, ka cilvékiem triikst informacijas par vaska atskirtbam un to
ietekmi uz vidi un cilvéka veselibu. Bitisks aspekts ir dabiska vaska sve€u nepieejamiba, lielveikalos, vai lielakos
tirdzniecibas centros nav iespé&jas iegadaties ekologiskas sveces. Sada veida sveces vairak pardodas specializ&tos
veikalos. Ka arf lielai dalai cilveku nav ne jausmas kada veida vaska sveces vini iegadajas. Tadejadi ir svarigi
veicinat cilvéku izpratni par vasku dazadibu un to kaitigumu uz vidi un cilvéka veselibu.

Atslegas vardi.: ilgtspéjiba; dabai draudzigas sveces, Latvijas iedzivotaji
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Undine Olina, Amanda Muska, Daniela Krista Ieleja. VIDEI DRAUDZIGU UDENS
PUDELU MATERIALI UN TO IETEKME UZ DABU

s

Ekonomikas un kultiiras augstskola, Studiju programma ’Marketings’

Zinatniskais vaditdjs: Dr.oec., asoc. prof., Vita Zarina

Anotacija

Pétijuma aktualitate: Miisdienu pasaul€ pieaug vides piesarnojuma probléma, ko liela méra ietekme plastmasas
atkritumi, ieskaitot vienreizlietojamas tdens pudeles. Vienreizlietojamas plastmasas produkcija ir strauji
picaugusi, un tas raditie atkritumi negativi ietekmé gan ekosistémas, gan cilvéku veselibu. Ilgtsp&jigu alternativu
attistiba ir svarigs solis celda uz videi draudzigaku patérinu un resursu izmanto$anu. Udens pudelu materialu
pétnieciba ir nozimiga, jo ta var palidz&t samazinat atkritumu daudzumu un veicinat ilgtsp&jigas raZoSanas prakses.
Turklat sabiedribas pieprasijums péc ekologiski draudzigiem produktiem pieaug, tadél ir nepiecieSsama padzilinata
izpéte par iespgjamiem risinagjumiem un to efektivitati.

Pétijuma meérkis: Novertet dazadu Gidens pudelu materialu ietekmi uz dabu un identificét videi draudzigakas
alternativas, nemot vera to izcelsmi, parstrades iespgjas, ilgtspgju un paterétaju attieksmi.

Pétijuma metodes: Literatiiras analize, ieprieks€jo petfjumu, zinatnisko rakstu un nozares zinojumu izpé&te par
videi draudzigiem materialiem un to izmanto$anas iesp&jam. Aptauja tieSsaistes anketa, lai iegltu datus par
patérétaju paradumiem, izvéles kriterijiem un vides apzinu.

Sasniegtie rezultati: Apkopota un analiz&ta informacija par dazadu pudelu veidiem, to vesturi un pielietojumu.
Novertéta materialu nozime pudelu razo$ana (pieméram, stikls, plastmasa, metals). Paradita dizaina loma

zimolvediba un produkta atpazistamiba tirgd.

Atslegas vardi: ligtspéja, Plastmasas atkritumi, Videi draudzigas alternativas, Parstrade, Materiali.
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Sanita Purina, Evelina Danilevi¢a, Kris$s Gabers, Artis Cerins. SOCIALEKONOMISKIE
FAKTORI UN VALSTS ATBALSTS KA IETEKMEJOSIE ASPEKTI DZIMSTIBAS
RADITAJIEM

7(6, 2001 é\?
RTA OV

Ekonomikas un kultiras augstskola, Magistra studiju programma “Vadibas zinatnes”

Zinatniskais vaditajs: Dr.oec., docente, llona Lejniece

Anotacija

Latvija Sobrid atrodas sarezgita demografiska un socialekonomiska situacija. Valsts iedzivotaju skaits turpina
samazinaties, dzimstibas Iimenis ir viens no zemakajiem Eiropas Savieniba. levérojama dala jauno cilveku izvélas
pamest valsti, mekl&jot labakas dzives un darba iesp&jas arpus Latvijas, atlickot bé&rnu dzims$anu uz vélaku laiku.
Turklat jaunie cilveki saskaras ar daudziem faktoriem, kas kavé lémumu par labu b&rnu dzimstibai.

Pétijjuma aktualitate: Latvija jau vairakus gadus ir vérojams demografiskas situacijas pasliktina$anas, ko
pastiprina dzimstibas samazinasanas, sabiedribas novecos$anas un iedzivotaju skaita samazina$anas. Statistikas dati
liecina, ka 2023.gada piedzima 14500 bérnu, bet 2024.gada vél mazak- tikai 12571. ST tendence var negativi
ietekmét valsts attistibu, radot izaicinajumus darba tirgum, socialas droSibas sist€mai un ilgtspgjigai attistibai.
Turklat finansialais atbalsts, veselibas apripes sist€émas kvalitates un pieejamibas pilnveidosana, tai skaita
neauglibas gadijumos, ir tie faktori, kas v€l vairak kave jauno vecaku [émumu par labu dzimstibas pieaugumam
Strauji pieaugosa dzives dardziba, griitibas apvienot darbu ar bérnu audzinasanu, ka ar1 socialas un kultiiras
parmainas ir biitiski faktori, kas kave jaunos vecakus pienemt Iémumu par labu bérnu radiSanai, tadgjadi saasinot
demografisko situaciju un apdraudot sabiedribas ilgtsp€jigu attistibu.

Pétijuma meérkis: [zpétit esosas valsts atbalsta programmas jaunajiem vecakiem, analiz&jot socialekonomiskos
faktorus, valsts budzeta ietekmi un tiesisko regulgjumu, ka arT piedavat konkrétas iniciativas budzeta lidzeklu
novirzi$anai jauno vecaku atbalstam, lai veicinatu dzimstibu.

Peétijuma metodes: Normativo aktu, statistikas datu un dokumentu analize, salidzino§a analize ar citam Eiropas
valstim, Latvijas iedzivotaju aptauja, ka arT ekspertu viedoklu analize (veselibas apriipes specialisti, tieslietu un
iekslietu eksperti, finansu un nodoklu specialisti).

Sasniegtie rezultati: P&tjjuma secinats, ka mérktiecigs un merkets valsts atbalsts dzimstibas veicinasanai var
ievérojami mazinat demografiskos riskus, stiprinat socialo droS§ibu un nakotné veicinat valsts ekonomikas
ilgtspgjigu izaugsmi. leteikumi ietver pabalstu palielinasanu, veselibas apripes pieejamibas uzlaboSanu un
nodoklu politikas pielagoSanu jauno vecaku atbalstam. Rekomendacijas ietver arl nepiecieSamibu precizét un
papildinat normativos aktus, lai nodrosinatu efektivu jauno vecaku atbalsta sist€ému. P&tijuma rezultati var kalpot
ka pamats talakai sabiedriskai diskusijai un likumdosanas iniciativai.

Atslegas vardi: dzimstiba,; demografija,; budzeta ienémumi un nodokli; meérkeéts valsts atbalsts jaunajiem vecakiem;
socialekonomiskie faktori.
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MartinS Brauns, Zita Margarita Jansone, Megija Drabovica, Rudis Grundmanis,
Kristers Vaitnieks. ATBALSTA RIKI JAUNIESU INTEGRACIJAI DARBA TIRGU

Ekonomikas un kultiras augstskola, Magistra studiju programma “‘Vadibas zinatnes”

Zinatniskais vaditajs: Dr.oec., docente, llona Lejniece

Anotacija

Latvijas darba tirgus saskaras ar butiskiem izaicinajumiem, Ipasi jaunieSu nodarbinatibas joma. Statistikas dati
liecina, ka 2024. gada bezdarba limenis jaunie$iem 15 lidz 24 gadu vecuma sastadija 13,6 %, kas ir augstaks neka
2023.gada. No visiem bezdarbniekiem 8800 ir jauniesi. 2023.gada jaunieSu bezdarbnieku skaits sastadija 7900.
Jaunie$u bezdarba mazinasanas instrumenti ne vienmér rada talit€jus rezultatus, tap&c ir nepiecieSsama aktivaka
daudzpusgja sadarbiba starp izglitibas iestadém, darba dev&jiem un valsts institlicijam, lai Latvija veiksmigi
parvarétu demografisko izaicinajumu, jo jaunie$u lidzdaliba ekonomika ir Tpasi svariga.

Pétijjuma aktualitate: PicaugosSais jaunieSu bezdarbs rada virkni problému un neatgriezenisku seku ne tikai
pasiem jaunieSiem, bet arT sabiedribai un valsts ekonomikai. Rodas sociala izolacija, kad jauniesi jiitas atstumti un
zaudg ticibu saviem spekiem. Ilgsto§s bezdarbs rada depresiju un trauksmi, kas veicina nabadzibu un psihologiskas
problémas. Daudzi jauniesi izv€las migrét uz citam valstim, kas nozimé “smadzenu aizpliisanu” no valsts un
mazaku ieguldijumu Latvijas ekonomika. Katrs jaunietis bezdarbnieks- valstij zaud€ts resurss, kas neveido
ienakumus, nemaksa nodoklus un neveicina valsts ekonomisko izaugsmi. ST situacija rada nepieciesamibu ieviest
jaunus atbalsta mehanismus, kas veicinatu jaunieSu nodarbinatibu un integraciju darba tirgi.

Pétijuma meérkis: [zveidot sistémisku atbalstu jaunieSiem vecuma no 15 Iidz 25 gadu vecumam, lai atvieglotu
pareju no izglitibas uz nodarbinatibu, risinot problému, kura darba devgji pieprasa pieredzi, ko jaunie specialisti
vel nav sp&jusi iegiit.

Pétijjuma metodes: JaunieSu aptauja, lai noskaidrotu kadi atbalsta mehanismi jaunieSiem ir nepiecieSami, lai
integrétos darba tirgii. Intervijas ar daba devgjiem, kuras tika noskaidrots darba devgju viedoklis par nodoklu
atvieglojumu nepieciesamibu un subsidiju pieskirSanu.

Sasniegtie rezultati: Petijuma secinats, ka jaunieSu bezdarbs ir neizmantots potencials un darba devgji atseviskos
gadijumos labprat iegulditu resursus jauniesu izglitoSana un praktiskaja apmaciba, attistot profesionalas prasmes,
taCu ir nepiecieSama lielaka valsts iesaiste. Savukart jauniesi, kuriem ir neliela darba pieredze vai tas nav vispar,

norada uz sava veida atalgojuma diskriminaciju.

Atslégas vardi: jauniesu bezdarbs; nodarbinatiba, atvieglojumi; prakse; atalgojums.
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W EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Anna Krecere - Bernarte. RIGAS IEDZIVOTAJU ILGTSPEJIGO UZVEDIBU
IETEKME]OSIE FAKTORI

I

Ekonomikas un kultiras augstskola, studiju programma ,, Biznesa vadiba

Zinatniskais vaditajs: Dr. oec., prof. Jelena Titko

Anotacija

Pétijuma aktualitate: PieaugoSo vides problému un klimata parmainu konteksta ilgtsp&jiga dzivesveida
ievérosana klust arvien buitiskaka, Tpasi pilsétvide, kur koncentr&jas lielaka dala iedzivotaju — Riga tie ir aptuveni
614 tukstosi cilvéku (CSP, 2023). Neskatoties uz to, ka78% Latvijas iedzivotaju atzist klimata parmainas par
nopietnu problému, tikai 25% veic realas darbibas to ierobezoSanai (Eiropas Komisija, 2021). Viedas
administracijas un regionalas attistibas ministrija norada, ka 40% sadzives atkritumu joprojam tiek nogadati
poligonos (VARAM, 2021). Sie raditaji liecina par nepiecieSsamibu izprast faktorus, kas ictekmé Rigas iedzivotaju
ilgtspgjigu uzvedibu, lai sekmétu efektivakus risinajumus sabiedribas motivésana uz videi draudzigu ricibu.

Pétijuma merkis: Izvertet Rigas iedzivotaju ilgtspgjigo uzvedibu ietekmgjosos faktorus.

Pétijjuma metodes: P&tijuma izmantotas datu ieguves metodes, literatiiras analize un anketéSana, ka ari datu
apstrades metodes, frekvencu jeb biezumu analize un ranZ&$ana.

Sasniegtie rezultati: Petjjuma rezultati atklaj, ka lielaka dala Rigas iedzivotaju apzinas ilgtsp&jiga dzivesveida
inerce, augstakas izmaksas videi draudzigam alternativam un infrastruktiiras triikums. Biezak mingtie motivejosie
faktori ilgtsp&jigas uzvedibas ievieSanai ir personiga atbildibas sajuta par vidi, v€lme saglabat veselibu, ka ar1
bérnu nakotnes apsvérumi. Nozimigu ietekmi uz uzvedibu rada ari socialie faktori, pieméram, gimenes atbalsts.
Aptaujas rezultati liecina, ka informétibas Iimena paaugstinasana un praktisku, pieejamu risinajumu ievieSana var
biitiski uzlabot iedzivotaju ilgtspgjigu ricibu. Datu analize rada, ka atseviskam iedzivotaju grupam, pieméram,
augstaka izglitiba un ienakumu limenis ir augstaka motivacija ievérot ilgtsp€jigas prakses.

Atslegas vardi. ilgtspéja, Riga; vide; paradumu maina, ilgtspéjiga attistiba
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V EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Eliza Rasina. VADITAJA LOMA PERSONALA VADIBA UZNEMUMA

Ekonomikas un kultiiras augstskola, studiju programma “Vadibzinibas”

Zinatniskais vaditajs.: prof., Mg.sc.admin., docente, Jelena Budanceva
Anotacija

Pétijuma aktualitate: Uznémumam attistoties un paplasinoties, vaditaja spgja veicinat pozitivu darba vidi un
uzturét atklatu komunikaciju, Tpasi maza un videja limena uzn@mumos, var tiesi ietekmet personala uztic€sanos,
darbinieku iesaisti uzn€muma procesos un lojalitati. Uzn@émumos, kur vaditaji efektivi parvalda komunikacijas
vadibu, darbinieki biezak jutas iesaistiti uzneémuma procesos un retak jutas izdegusi darba. (GALLUP, 2024)
Jaunakie pettjumi atklaj, ka uztic€Sanas organizacijai un vadibas praksei 11dz pat 79,2 % gadijumos var pozitivi
ietekmét darbinieku nodomu turpinat darbu organizacija. (Lin & Guo, 2023)

Pétijjuma meérkis: Raksturot un izvertét uznémuma vaditaja lomu personala vadiba, efektivas komunikacijas
nodros§inasana un lojalitates veicinasana un izstradat priekslikumus personala labklajibas monitoréSanas iespgjam.

Pétijuma metodes: P&tijuma izstrad€ izmantota teor&tiska metode, veicot literattiras un esoso petijumu analizi par
vaditdja lomu un ietekmi uznémuma personala vadibas joma. Praktiskaja dala pielietota kvalitativa datu vakSanas
metode, analiz&jot uzn€muma personala datus un veicot interviju ar uzneémuma vaditaju. Izmantotas sekundaro
datu analizes, grafiskas analizes un aprakstosas statistikas datu apstrades metodes.

Sasniegtie rezultati: PEtjjuma rezultati apstiprina uzn€muma vaditaja ietekmi personala lojalitates veicinasana.
Vaditaja efektiva un atklata komunikacija, atbalsts dazadu problémsituaciju risinaSana, sniegtas iesp&jas
darbinickam uzpemties atbildibu un iesaistities uznémuma procesos veicina darbinieku uzticibu un lojalitati

uzn€mumam. Izstradati priekslikumi personala labklajibas monitoréSanai uzn@muma.

Atslégas vardi: personals; vaditdjs, lojalitate; iesaiste.
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W EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Marta Nilsone, Santa Liepniece. KORPORATIVAS SOCIALAS ATBILDIBAS IETEKME
UZ LATVIJAS UZNEMUMU TELU

Alberta Koledza, studiju programma “Sabiedrisko attiectbu programma”

Zinatniskais vaditajs: MBA, docente, llze Kriimina

Anotacija

Pétljuma aktualitate: sabiedriba ar vien plasaku nozimi gist korporativas socialas atbildibas (KSA) principi
uzn€mumos, kuros tie ir nodarbinati (Deloitte, 2024), ka ar1 no paterétaju aspekta. Uzne@mumiem, kas Tsteno sociali
atbildigas iniciativas, ir iesp&ja veidot pozitivu reputaciju un stiprinat sabiedribas uzticibu. Lai arT KSA nav tiesi
reguléta, tas pamatprincipi ir ieklauti nacionalajos un starptautiskajos normativajos aktos (pieméram, Darba
likums, Directive (EU) 2022/2464). Pieaugosa sabiedribas interese par uznémumu socialo iesaisti aktualizé
nepiecieSamibu pétit, ka $adas iniciativas ietekmé uzneémumu telu Latvija. Uznémumu konkurétspgja un ilgtspgja
arvien vairak balstas ne tikai uz finansu rezultatiem, bet arT uz sp&ju demonstrét atbildibu pret sabiedribu un vidi,
tadgjadi KSA klust par bitisku lidzekli uzn€mumu komunikacijas un reputacijas veidosanas procesa.

Pétijuma merkis: git ieskatu Latvijas sabiedribas skatljuma uz sociali atbildigu praksi uzn€mumos, kur tie ir
nodarbinati un izvertet, ka KSA principu ievérosana ietekmé uznémuma t€lu paterétaju acis.

Pétijuma metodes: Tika izstradata un veikta aptauja, kura piedalijas 82 respondenti. Iegitie dati tika apkopoti un
vizualiz&ti. Izmantojot grafisko metodi, skaidrakai aptaujas rezultatu atspogulo$anai. Papildus tika veikta art
literatiiras un informacijas datu analize.

Sasniegtie rezultati: liecina, ka 96.3% respondentu atzist KSA pozitivo ietekmi uz uznémuma t€lu, un 76.5%
patérétaju prieksroku dod uzp€mumiem, kas praktiz€ socialo atbildibu. Turklat 90.2% biitu gatavi Sadus
uznémumus ieteikt citiem. Vienlaikus gandriz ceturta dala (25.9%) respondentu norada, ka nav informéti par sava
uznémuma socialajam iniciativam, kas norada uz nepietickamu iek$€jo komunikacijas. P&tfjuma rezultati
apstiprina KSA ka nozimigu reputacijas vadibas instrumentu un resursu uznémumu konkur€tspgjas stiprinasanai.

Atslegas vardi: korporativa sociald atbildiba; uznémuma tels, aptauja,; respondenti, viedoklis.
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U EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Elviss Kranats. DARBINIEKU MOTIVESANAS INSTRUMENTI UZNEMUMA SIA “EVA-
SAT”

Ekonomikas un kultiras augstskola, studiju programma “Vadibzinibas”

Zinatniskais vaditajs: prof., Mg.sc.admin., docente, Jelena Budanceva

Anotacija
Pétijuma aktualitate. Lai uzn@mums varétu veiksmigi pastavét miisdienu konkuretspejiga darba tirgd, svarigi ir,
lai darbinieki bitu motiveti un darba vieta justos labi. Ja darbiniekiem patik savs darbs, vini censas vairak, ir
atsaucigaki un mazak doma par darba mainu. Katram darbiniekam svarigs var biit kas cits, pieméram, laba alga,
draudzigi kol&gi vai iesp&ja macities kaut ko jaunu.
Uzpemums SIA “EVA-SAT” darbojas santehnikas joma. Lai $ads uznémums varétu labi stradat, ir svarigi, lai
darbinieki butu ieintereséti sava darba un apmierinati ar to, ko dara. Tadel ir svarigi noskaidrot, kadus motivacijas

veidus uzn€mums izmanto, kas no Siem motivacijas veidiem strada un ka vel var uzlabot darbinieku motivaciju.

Pétijuma mérkis. [zanalizet darbinieku motivé$anas instrumentus uzneémuma SIA “EVA-SAT” un tadgjadi atrast
veidus ka varétu uzlabot darbinieku apmierinatibu un darba efektivitati.

Pétijuma metodes. Literatiiras un petijumu apskats, datu analize, anket€Sana un intervija ar vaditaju.

Sasniegtie rezultati. PEtijuma rezultati tiks prezentéti konferences laika
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W EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Liene Du$a. BUVSPECIALISTU DIGITALO PRASMJU PAAUGSTINASANAS IESPEJAS
LATVIJA

2

Ekonomikas un kultiras augstskola, magistra studiju programma “Biznesa vadiba

Zinatniskais vaditajs: Dr.oec, prof., Oksana Lentjusenkova

Anotacija

Pétijuma aktualitate: Boivniecibas nozarei ir svariga loma Latvijas ekonomiskaja attistiba. Biivniecibas procesa
digitalizacija ar 2020. gada 1. janvari izmantojot biivniecibas informacijas sisttmu www.bis.gov.lv ienesa
izmainas ikviena biivniecibas procesa iesaistita buvspecialista ikdiena. Savukart sakot ar 2025. gada 1. janvari
publisku personu finans€tu tresas grupas jaunu &ku blivnieciba tika ieviesta Biivju informacijas modelésana (BIM),
kas nesa v€l jaunus izaicinajumus. 2024. gada BIM skaitiSanas aptauja skaidri iezZimé galvenos biivniecibas
digitalizacijas procesa izaicinajumus. Ka galvenos $kérslus 63% respondentu mingja iesaistito pusu kompetences
trikumu, noradot uz pastavigu problému ar prasmju trikumu un kvalifikacijas uzlaboSanas nepiecieSamibu.
Iezimgjas ar nepietickama specialistu sagatavosana un izpratnes trikums, kas norada uz to, ka nozarei joprojam
trikst kvalificéta darbaspeka un izglitibas programmu (aptauja “BIM skaiti$ana 2024”). Saskana ar EK dienestu
darba dokumentu SWD(2023) 614 final “2023. gada zinojumu par valsti — Latvija” digitalo prasmju trikuma
novér$ana joprojam ir viena no Latvijas galvenajam digitalizacijas problemam. Latvija digitalo pamatprasmju
Iimenis ir zemaks par ES vidgjo raditaju, un gandriz pusei valsts iedzivotaju to joprojam triikst (Digitalas
desmitgades stratégiskais celvedis Latvijai 1idz 2030.gadam, 2024). Eiropas Profesionalas izglitibas attistibas
centra (CEDEFOP) publicgja pétijuma par prasmém, noradits, ka attieciba uz digitalo tehnologiju pielieto$anu
darba procesa Latvija uzrada tadu paSu tendenci ka vidéji Eiropas Savieniba. Latvija informacijas tehnologijas
izmanto 87% gadijumos (Setting Europe on course for a human digital transition, 2022).

Pétijuma meérkis: Identificét faktorus, kas ietekme stradajoSo digitalo prasmju pilnveidi biivniecibas nozaré.

Pétljuma metodes: Datu vak$anas metodes: Dokumentu analize un anket8ana; Datu apstrades metodes:
Aprakstosas statistikas metode un grafiska analize

Sasniegtie rezultati: Identificéti faktori, kas stimulé un trauc€ buvspecialistiem pilnveidot un uzlabot savas
digitalas prasmes. Sagatavoti pamata ieteikumi blivniecibas uzn@mumiem savu biivspecialistu digitalo prasmju

pilnveidosanai.

Atslegas vardi: digitalas prasmes, buvniecibas digitalizacija, BIM; kvalifikacija, biivspecialisti.
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Albina Golovko. STARPULTURU KOMUNIKACIJA UN KOMANDU VADIBA DZELZCELA
TRANSPORTA NOZARES UZNEMUMOS

Ekonomikas un kultiras augstskola, Magistra studiju programma “Biznesa vadiba”

Zinatniska vaditaja: Dr.phil., prof., Velga Vévere

Anotacija

Pétijuma aktualitate: Starpkulttiru komunikacija un komandu vadiba ir nozimigi faktori, kas ietekme dzelzcela
transporta uznémumu darbibas efektivitati, ipasi starptautiskos infrastruktiiras projektos, kads ir Rail Baltica. Sadu
projektu ietvaros sadarbojas vairak neka 100 uzp€mumu no dazadam kultiram, un atSkirigds komunikacijas
normas, vadibas pieejas un darba stili var butiski ietekm@et sadarbibas rezultatus.

Pétijuma mérkis: Izstradat starpkultaru komunikacijas stratégiju uznémumiem, kas darbojas dzelzcela transporta
nozaré€, lai veicinatu efektivu starptautisko komandu sadarbibu un uzlabotu vadibas kvalitati.

Pétijuma metodes: P&tljuma izmantota jaukta p&tniecibas pieeja, icklaujot kvantitativas metodes (anketgSana) un
kvalitativas metodes (padzilinatas intervijas). Tika veikta arT ieks€jo dokumentu un sekundaro datu analize. Datu
apstradei izmantota aprakstosa statistika, korelacijas analize, grafiska analize, ka arT satura analize.

Sasniegtie rezultati: PEtjjuma tika identificéti galvenie Skersli starpkulttru komunikacija, analizétas darbinieku
un vaditaju pieredzes atSkiribas un izstradata praktiski izmantojama strat€gija komunikacijas uzlaboSanai
starptautiskas komandas. Rezultati kalpo ka pamats turpmakai vadibas pieeju pilnveidei Rail Baltica projekta un
lidzigos starptautiskos infrastruktiiras procesos.

Atsléegas vardi: starpkultiivu komunikdacija;, komandu vadiba; dzelzcela transports; Rail Baltica, starptautiskie
projekti.
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W EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Kristaps Kaza, Kristaps Arno Malahovskis. IZKLAIZU INDUSTRIJAS MARKETINGA
KOMUNIKACIJAS KANALU EFEKTIVITATE

Ekonomikas un Kultiras augstskola, studiju programma “Marketings”

Zinatniskais vaditdjs: Dr.oec., asoc. prof., Vita Zarina

Anotacija

jo miisdienu digitalaja laikmetd uzp@mumi izmanto dazadus kanalus, lai sasniegtu un iesaistitu pat€rétajus.
Izpratne par $o kanalu efektivitati var palidz&t uzpemumiem optimizet savas marketinga stratégijas un palielinat
pardosanas apjomus. Liao un Huang (2021) sava pétjjuma parada, ka socialo mediju kanali, pieméram, oficialie
mikroblogi un treSo puSu piemingjumi, atSkirigi ietekmé filmu kases ienémumus. Oficialie mikroblogi veicina
pirkuma nodomu, mainot auditorijas atticksmi, savukart treSo puSu piemingjumi piesaista uzmanibu un veicina
pozitivu attieksmi. Sie rezultati norada uz nepieciesamibu izprast dazadu socialo mediju kanalu lomu marketinga
komunikacija (Liao & Huang, 2021).Streimikiene u.c. (2021) uzsver, ka regulara komunikacija un influenceru
iesaiste socialajos medijos pozitivi ietekmé pardoSanas veicinasanu izklaides uznémumos. Vinu pétijums liecina,
ka pastaviga klatbiitne un mijiedarbiba ar lietotajiem socialajos tiklos palidz stiprinat zimolu un palielinat klientu
lojalitati (Streimikiene et al., 2021).

Pétijuma merkis: Novertét marketinga komunikacijas riku efektivitati.

Pétijuma metodes: Petijuma tika izmantotas §1s datu vakSanas metodes: sekundarie dati un anketgSana, ka art §1s
datu apstrades metodes: sekundaro datu analize, grafiska analize un aprakstosa statistika.

Sasniegtie rezultati: Aptaujas dati apliecina, ka socialie tikli un personigie ieteikumi ir efektivakie marketinga
komunikacijas kanali izklaides industrija. Tie veicina auditorijas iesaisti un pozitivi ietekme lémumu pienemsanu

par izklaides izveli.

Atslegas vardi: izklaides; marketinga komunikdcija, socialie mediji; efektivitate.
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V EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Viktorija Jaunozolina, Ksenija Kondrasova. PARTIKAS ABONESANAS
PAKALPOJUMU TIRGUS POTENCIALS LATVIJA

Ekonomikas un Kultiras augstskola, studiju programma “Marketings”

Zinatniskais vaditdjs: Dr.oec., asoc. prof., Vita Zarina

Anotacija

Pétijjuma aktualitate: Partikas abon&Sanas pakalpojumi ir pasaulé strauji augoS$s tirgus, kas balstoties uz
uznémuma “Grand View Research” veiktajiem pétijumiem, 2023.gada ir novertets 26,29 miljardu (Amerikanu
dolaru) vertiba un tiek prognozets, ka tirgus vértiba Iidz 2030.gadam pieaugs lidz 64,27 miljardiem. (Grand View
research, 2023). Sobrid Latvija partikas abon&Sanas pakalpojumu tirgus ni$a nav plasi attistijusies, ta¢u pieaugo$a
popularitate Eiropa norada uz potenciali labvéligam izaugsmes iesp&jam ar Latvija.

Pétijuma merkis: Izvertet patérétaju atticksmi un pieprasijuma potencialu partikas abon&sanas pakalpojumam
Latvijas tirgi.

Pétijuma metodes: Datu ieguves metodes: literatiiras analize, anket€Sana, sekundaro datu analize. Datu apstrades
metodes: grafiska metode.

Sasniegtie rezultati: Petfjuma ietvaros tika izvertetas globalas tendences un pieprasijums péc partikas abonésanas
pakalpojumiem tirgd, izvertéts sada veida pakalpojums Latvijas tirgi un identific€ti galvenie tirgus dalibnieki un
piedavajuma specifika. Apkopoti un analizéti dati par Latvijas iedzivotaju pieprasijuma potencialu un atticksmi
pret abonéSanas pakalpojumiem. P&tijuma rezultati palidz izprast §1 pakalpojuma attistibas iesp&jas Latvija, ka ari
priekslikumus abon&sanas pakalpojumu attistibai Latvijas tirgii.

Atslegas vardi: abonésana.
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Martins Jegorovs, Dinars S¢adrinieks. KLIENTU APMIERINATIBA AR NEKUSTAMO
IPASUMU APSAIMNIEKOTAJU SNIEGTO PAKALPOJUMU KVALITATI

7(6, 2001 é\?
RTA OV

Ekonomikas un kultiiras augstskola, Studiju programma ,, Vadibas zinibas”

Zinatniskais vaditdjs: Dr.oec., asoc. prof., Vita Zarina

Anotacija

Pétijuma aktualitate: Nekustamo Tpasumu paSnieku, turétaju vai Irnieku apmierinatiba ar nekustamo 1pasumu
apsaimniekotaju darbu ir butisks faktors, kas tieSi ietekme pakalpojumu pieejamibu, kvalitati un savstarp&jo
sadarbibu, sekm&jot nekustama ipa$uma regionala tirgus attistibu. Sabiedriba, pieaugot pieprasijumam péc
jauniem majokliem, pieaug ari pieprasijums pec kvalitativiem apsaimniekoSanas pakalpojumiem, ietverot
veiksmigu un atru problému risinasanu, to savlaicigu prevenciju un skaidras atgriezeniskas saites sniegSanu.

P&dgjais publiski pieejamais p&tijums, kura p&tijjuma veicgjs ,,Latvijas Namsaimnieks” vértéja Rigas iedzivotaju
apmierinatibu ar dzivojamo €ku uzturéSanu un apsaimniekosanu, tika veikts 2018. gada februari. Pétjjuma tika
noskaidrots, ka katrs otrais jeb 50% no aptaujatiem Rigas pils€tas iedzivotajiem, kuri namu apsaimnieko$anas
pakalpojumus uztic profesionalam apsaimniekoSanas uzpémumam, nav apmierinati ar esoSo namu
apsaimniekosanas kvalitati. Uznémuma veiktaja izp&t€ secinats, ka lidz ar iedzivotaju vecuma palielinasanos,
pieaug arT neapmierinatiba ar sanemtajiem pakalpojumiem. Atskiribas verojamas arT sievieSu un viriesu attieksme
pret esoso apsaimniekotaju, 52% aptaujato sievieSu apsaimniekotaju darba kvalitati raksturoja ka sliktu. Interesanti
atzimét, ka tikai 45% jauno projektu (p€d&jos 25 gados celto €ku) iedzivotdji ir apmierinati ar pakalpojumu
kvalitati. (,,Ridzinieki nav apmierinati ar maju apsaimnieko$anu”, 2018)

Kops pétijuma veikSanas ir pagajusi 7 gadi, pieredzetas vairakas ekonomiskas krizes, nozare strauji attistijusies un
mainijusies daudzi tehniskie darba panémieni. Autori uzskata, ka nepiecieSamas veikt jaunu p&tijumu, lai iegtitu
svaigus datus ka ir mainjusies ridzenieku apmierinatiba ar paSumu apsaimniekotaja sniegtajiem pakalpojumiem.

Pétijuma mérkis: Novertét klientu apmierinatibu ar nekustamo Ipasumu apsaimniekotaju sniegto pakalpojumu
kvalitati.

Pétijuma metodes: Literatiiras analize, sekundaro datu apstrade, anketés$ana, likerta skala, grafiska metode

Sasniegtie rezultati: PE&tljuma rezultata tika identificéta klientu apmierinatiba ar nekustamo Tpasumu
apsaimniekotaju sniegto pakalpojumu kvalitati Rigas valstspilséta. Analitiskaja apskata analizéta nekustama
IpaSuma apsaimniekoSanas procesa definicija un sniegts ta raksturojums, analizéti sekundarie dati par nekustamo
IpaSumu parvaldibas nozari un tas regionalo attistibu Rigas valstspilséta. Veicot anketé€Sanu un ieglito datu
sistematizaciju, grupésanu, analizi un vizualizaciju ar grafiskas metodes palidzibu, noteikti klientu apmierinatibas
ar pakalpojumu kvalitati raditaji, identificetas buitiskakas problémas. Sniegtas rekomendacijas, kas laus noverst
identificétas problémas un trikumus, tadgjadi sekmgjot uzn€mumu konkurgtsp&jas attistibu nekustamo pasumu
parvaldibas nozar@.

Atslégas vardi: Riga; nekustamais ipasums,; apsaimniekoSana,; parvaldiba; pakalpojumi; partika, tirgus.
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Zane Sapele. DARBINIEKU EFEKTIVITATES MERIJUMI UZNEMUMA ELEKTRUM

Ekonomikas un kultiras augstskola, Vadibas zinibas, zanesapele@gmail.com

Zindtniskais vaditdjs: Mg.oec, lektore, Tatjana Daudisa

Anotacija

Pétijuma aktualitate: Nesen lielu aziotazu izraisija Desktime ievieSana Ekonomikas ministrijas struktiirvienibas,
kas kontrole un parada cik laika tiek teréts darba programmu lietoSana. Darba vieta, kur sakot stradat, tev nav tadu
kontroles un uzraudzibas programmu ir paredzama pretestiba, ieviesot §adus risingjumus. Tomgr ir uznémumi, kur
jau ilgstosi darbinieku efektivitates mérijumi tiek veikti un darbinickam viss tiek paskaidrots, vaditajiem ir iesp&ja
sekot lidzi katra darbinieka progresam un apstradato uzdevumu datiem, tos analiz&t un prognozét darbu plasmu.

Petijuma aprakstisu kada veida uzn€émuma Elektrum tiek merita darbinieku efektivitate, kur var redzet cik laika
pateré dazadi darbinieki vienadiem uzdevumiem, ka arT kadas programmas tiek izmantotas, lai redzetu darba
dienas laika grafiku. Péc Covid pandémijas daudzos uzn€émumos runa par pilnigu vai dalg&ju atgrieSanos klatienes
darba, tomer Elektrum darbinieki dazadu iemeslu d&] noverte iesp&ju stradat attalinati un ja tiek sasniegti tadi pasi
rezultati - ka klatien€ stradajot, tad nav pamata prasibai atgriezties ofisa uz pilnu darba slodzi.

Pétijuma merkis: Izvertét darbinieku efektivitdtes merfjumu nepiecieSamibu struktiirvieniba, kas apstrada
dazadus uzdevumus, analiz€jot aptaujas datus un citus rezultatus. Atbildét uz pétniecisko jautajumu - "Vai
uzn@muma vadibai ir nepiecieSami darbinieku efektivitates merfjumi?"

Pétijjuma metodes: Secinosas statistikas metode, analizgjot izveidoto aptauju un transkripcijas metode interviju
analizei. Ar apkopotajiem rezultatiem tick pamatota atbilde uz pétniecisko jautajumu.

Sasniegtie rezultati: legilita pozitiva atbilde uz pétniecisko jautajumu — Ja, uznémuma vadibai ir nepiecieSami
darbinieku efektivitates mérijumi. Ar anonimas aptaujas palidzibu noskaidrots divu nodalu darbinieku viedoklis
par efektivitates merjjumiem Elektrum, papildus ar intervijas jautajumiem iegttas atbildes no atbildigo nodalu

grupas vaditajiem.

Atslégas vardi: darbs,; darbinieks, efektivitate; kontrole
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Karina Briede. GRAMATVEDIBAS ARPAKALPOJUMUS PROBLEMAS UN
PERSPEKTIVAS LATVIJA

2

Ekonomikas un kultiras augstskola, studiju programma “Biznesa ekonomika

Zinatniskais vaditdjs: Dr.oec., asoc. prof., Vita Zarina
Anotacija

Uz 2023. gadu Latvija bija registréts 5261 arpakalpojumu gramatvedibas pakalpojumu sniedz&js. No tiem tikai
2214 san&ma obligato Valsts ieneémumu dienesta (VID) licenci, kas ir aptuveni 42% no kopgja skaita. Tas nozimg,
ka vairak neka puse pakalpojumu sniedzgju darbojas bez oficialas atlaujas, neskatoties uz licenc€Sanas prasibam,
kas stajas speka 2023. gada 1. jalija.

Pétijuma aktualitate: Teémas aktualitate ir saistita ar straujo mazo un vid€jo uznémumu skaita pieaugumu, kas
cen$as optimiz&t izmaksas un koncentréties uz savu pamatdarbibu, nododot gramatvedibu argjiem specialistiem.
Pasreiz€jas problémas ir saistitas ar pakalpojumu parprodukciju, zemu kvalitati un konkurétsp&jigu cenu
dempingu, nepietieckamu valsts kontroli un nepiecieSamibu saskanot likumdosanu ar miisdienu prasibam.

Pétijuma meérkis: Analizét gramatvedibas arpakalpojumu teorétiskos pamatus, identificét galvenas problémas ta
piemé&roSana Latvija un novertét §1 pakalpojuma attistibas perspektivas.

Pétljluma metodes: Lai sasniegtu izvirzito méerki, darba tika izmantotas $adas p&tniecibas metodes:
specializétuborganizaciju (tostarp Valsts ienémumu dienesta - VID) normativo aktu un publikaciju satura analizes
metode, ka arT nozares ekspertu viedoklu, kas atspoguloti specializ&tajos plassazinas lidzeklos un gramatvedibas
asociaciju oficialajas timekla vietn€s, kvalitativa analize.

Sasniegtie rezultati: Balstoties uz analizes rezultatiem, tika izdariti secinajumi par nepiecieSamibu uzlabot
specialistu kvalifikaciju, pastiprinat licencé$anas atbilstibas kontroli un stimulét moderno tehnologiju izmantoSanu

nozare.

Atslegas vardi: gramavediba,; arpakalpojumi, licence, kvalitate.
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Laura Sakele.DABIGO KERMENA KOPSANAS PRODUKTU IETEKME UZ PATERETAJU
RICIBU

5

Ekonomikas un kultiras augstskola, Studiju programma “Marketings’

Zinatniskais vaditdjs: Dr.oec., asoc. prof., Vita Zarina

Anotacija

Pétijuma aktualitate: Miisdienas sabiedribai arvien lielaka interese pieaug par dabigiem produktiem, kas tiek
uzskatiti par veselibai un videi draudzigakiem. Sie produkti ir dabai draudzigi un biologiski noardami. Patérétaji
aizvien biezak izvelas produktus ar dabigu sastavu, izvairoties no kimiskam piedevam un kaitigdm vielam. Dabigie
kermena kopSanas produkti, kas satur augu ekstraktus, ellas un citas dabigas izejvielas, tiek uzskatiti par
maigakiem un piem&rotiem jutigai adai. Lai gan dabigo produktu popularitate pieaug, aizvien pastav diskusijas
par $o produktu ietekmi uz veselibu un patérétaju uzvedibu. Tomér ir loti svarigi izprast ka Sie produkti ietekmé
patéretaju ricibu izvéloties dabigos kermena kopsanas produktus. Patérétaju 1emumus ietekmé ne tikai zinatniskie
pétijumi un $o produktu ietekme uz veselibu, bet arT produktu raZotaju marketinga stratégijas, steriotipi sabiedriba
un personiga pieredze. Vairaki uzng@mumi izmanto $os produktus ka marketinga triku, lai piesaistitu vairak klientu
un izceltos starp konkurentiem. Pirms dabigo produktu iegades, patérétdji ne vienmér pielieto kritisko domasanu
par to vai Sie dabigi mark@&tie produkti ir tieS$am dabai draudzigi un drosi. Pétijums palidzes izglitot paterétajus un
sniegt nepiecieSamo informaciju par dabigiem kermena kopSanas produktiem, lai turpmak pienemtu apzinatus
lemumus.

Pétijuma meérkis: [zvertet dabigo kermenu kopsanas produktu ietekmi uz paterétaju ricibu.

Pétijjuma metodes: Literatiiras apskats, lai analizétu ieprieks€jos pétjjumus par dabigo kermenu kopSanas
produktu ietekmi uz patérétaju uzvedibu un tirgus attistibas tendencém, un anket€Sana, lai uzzinatu patérétaju
paradumus, attieksmi pret dabigiem kermena kopSanas produktiem un to ietekmi uz labsajiitu.

Sasniegtie rezultati: P&tjjuma paredzets noskaidrot, kada ir patérétaju uztvere par dabigiem kermena kopsanas
produktiem un kadi faktori ietekmé patérétaju izveli. Pétijuma gaita tiks noskaidrotas galvenas prieksrocibas un
iesp&jamie trikumi, ko patérétaji novéro péc dabigo kermena kopsanas produktu iegades. PEtljums var palidzet
uznémumiem labak izprast patérétaju vajadzibas un vélmes, lai attiecigi pielagotu savas marketinga stratégijas un
piedavatos produktus. Balstoties uz iegiitajiem datiem, darba autore secinas, ka patérétaju atticksme un pieredze
var ietekmg@t 1 tirgus attistibu un nakotnes tendences.

Atslégas vardi: dabigie produkti; patérétaju riciba, sastavdalu ietekme.
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Mareks Tkacs. Marketinga kampana jaunu darbinieku piesaistei “Darbs, kas pacel
sparnos” starptautiskajai RIX Rigas lidostai

Alberta koledza, studiju programma “Digitalais marketings”

Zinatniskais vaditajs: Mg.sc.soc., Liliana Ozolina

Anotacija

Darba izstradata marketinga kampana “Darbs, kas pace] sparnos”, kuras mérkis ir uzlabot RIX Rigas lidostas ka
darba devgja telu un palielinat jauno darbinieku pieteikumu skaitu par vismaz 15%. Darba teorétiskaja dala
analiz€ta darba devgja t€la veidoSanas nozime (Gansone, 2024), digitala marketinga priekSrocibas (Chaffey &
Ellis-Chadwick, 2022) un marketinga komunikaciju batiba (Kotler u.c., 2021). Praktiskaja dala veikts kvalitativs
petijums, izmantojot dalgji strukturgtas intervijas ar mérkauditoriju — stradajoSiem vai studentiem vecuma no 21
gadiem Riga un tas regiona. Pétijums atklaja, ka lidostas téls ka darba dev&jam ir neskaidrs, turklat darbinieku
piesaisti kavé zemais atalgojums, paaugstinata stresa risks un transporta pieejamiba. Balstoties uz pétijuma
rezultatiem, izstradata radoSa reklamas stratégija, kuras centra ir reklamserials, kas caur stastiem par darba ikdienu
izcel lidostas ka darba vietas prick$rocibas. Kampanas planota Instagram, Facebook un TikTok platformas,
izmantojot mérkétu reklamu. Darba nosléguma sniegti secinajumi par digitalas komunikacijas efektivitati jauno
darbinieku piesaisté un uzsvérta nepiecieSamiba stratégiski veidot darba dev€ja télu. P&tijums sniedz praktiskas
rekomendacijas RIX Rigas lidostas konkuretsp&jas paaugstinasanai darba tirgh - attistit meérktiecigu darba dev€ja
tela komunikaciju, izmantojot darbinieku stastus un vizualu saturu, lai raditu autentisku un emocionali saistosu
prieksstatu par darbu lidosta, ka ar1 uzlabot sadarbibu ar sabiedriska transporta nodro§inaSanu un izstradat
elastigakus darba grafikus, lai mazinatu vienus no galvenajiem §kér$liem darbinieku piesaistei — sarezgitu piekluvi
darba vietai un stresu.

Atslégas vardi: Darba devéja téls; digitalais marketings; darbinieku piesaiste.

92



W EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Linda Inga Lubgane, Monta ASmane. PATERETAJU APMIERINATIBU IETEKMEJOSIE
FAKTORI E-KOMERCIJAS NOZARE LATVIJA

Ekonomikas un kultiras augstskola, studiju programma “Vadibas zinitbas”

Zinatniskais vaditdjs: Dr.oec., asoc. prof., Vita Zarina
Anotacija

Pétijuma aktualitate: Zinatniska raksta teéma ,,Paterétaju apmierinatibu ietekmgjosie faktori e-komercijas nozare
Latvija” ir IpaSi aktuala téma misdienas, kad e-komercijas nozime ikdienas paterétaju vida batiski pieaug.
IepirkSanas interneta vid€ kluvusi par neatnemamu daudzu cilvéku dzives dalu, un konkurence ar katru bridi kltst
arvien lielaka. Paterétaju apmierinatiba ir butisks raditajs, kas nosaka klientu lojalitati, pirkumu atkartotu veikSanu
un uzp€mumu sp&ju noturties sivaja tirgli. Apmierinats klients ne tikai atgriezas, bet kltist par uzneémuma vienu
no reklamas avotiem, daloties sava pozitivaja pieredzg ar citiem (Sivadas&Baker-Prewitt, 2000). Latvija lidz §im
nav veikti pietiekami plasi p&tijumi, lai detaliz&ti analiz&tu galvenos faktorus, kas ietekmé patérétaju apmierinatibu
tiesi e-komercijas sektora.

Peétljuma mérkis: Apzinat patérétaju apmierinatibu ietekmé&josos faktorus e-komercijas nozaré Latvija.

Pétijjuma metodes: PEtjjuma veik$anai izmantotas gan kvantitativa metode( aptauja, ar merki noskaidrot
patéretaju viedokli par apmierinatibu ietekmgjosiem faktoriem e-komercijas vietngs

Sasniegtie rezultati: P&tijuma rezultati liecina, ka paterétaju apmierinatibu e-komercijas nozare Latvija visvairak
ietekmé piegades atrums un uzticamiba, tam seko cenas un kvalitate, klientu serviss, maksajumu droSiba un
lietotajam saprotama un viegli parskatama interneta vietne. Lielaka dala respondentu uzsvera, ka liela nozime ir
korektam preces aprakstam un kvalitativam produkta fotografijam, jo tas butiski ietekmé patérétaja [émumu par
pirkumu.

Atslegas vardi: patérétaju apmierinatiba, e-komercija, apmierinatibu ietekméjosie faktori, klientu lojalitate,
tieSsaistes tirdznieciba.
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Gustavs Skeéle, Janis Riekstins. DATORTEHNIKAS APKOPE VAI KOMPONENTU
NOMAINA, PAPILDUS IZMAKSU SAMAZINASANAI

»

Ekonomikas un kultiras augstskola, studiju programma “Biznesa ekonomika

Zinatniskais vaditdjs: Dr.oec., asoc. prof., Vita Zarina

Anotacija

Pétijuma aktualitate: Misdienas, ikdienas dzive ir griti iedomajama bez elektroiericém, jo it Tpasi personiga
telefona vai datora. Tacu neraugoties uz to, liela dala gan individi, gan uznémumi mé&dz ignoret vai vienkarsi
aizmirst par parastu elektroieri¢u apkopes veiksanu. Sada ignorésana vai vienkar$a aizmir$ana biezi vien noved
pie dargiem remontiem vai pat nepiecieamibas nomainit pasu ierici. Sada tendence ar rada biutiskus riskus
papildus izmaksam, kuras visbiezak varétu noverst ar regularu, tacu vienkarsu apkopi un savlaicigu komponentu
nomainu.

Studiju darba meérkis: izanalizgt datortehnikas apkopes un remonta tirgu Eiropa un Latvija, ka arT identificét $ada
pakalpojuma sniedzgja nepiecieSsamos nosacijumus, papildus izmaksu samazinasanai.

Pétijuma izmantotas metodes: Datu iegiSanai tiek pielietotas dokumentu analizes un sekundaro datu analizes
metodes. Datu apstradei tick izmantotas aprakstosas statistikas un grafiskas analizes metodes.

Sasniegtie rezultati: Veikta datoru apkopes vai komponentu nomainas tirgus analize, nosakot veidus, papildus
izmaksu samazinasanai. Ka ar1 veikts salidzinajums starp jauna datora iegades izmaksam viena reiz€ un ikgadgji
un esosa datora apkopes, komponentu nomainas veikSanas, attiecigi tika noskaidrots, ka esosa datora uzturéSana

veicina papildus izmaksu samazinasanu.

Atslégas vardi: Datora apkope; komponentu nomaina; papildus izmaksu samazinasana.

94



~)eka

w EKONOMIKAS UN KULTURAS
AUGSTSKOLA

7(6, 2001 é\?
RTA OV

Artis Kristians Liepins. KOMANDU SPORTA SPELU ZALU INFRASTRUKTURAS
PIEEJAMIBA RIGA: IZAICINAJUMI UN ATTISTIBAS IESPEJAS

Ekonomikas un Kultiras augstskola, Studiju programma “Vadibas zinibas”

Zindatniskais vaditdjs: Dr.oec., asoc. prof., Vita Zarina

Anotacija

Pétijuma aktualitate: Misdienas, picaugot sabiedribas izpratnei par veseliga dzivesveida nozimi, pieaug ari
prasibas p&c kvalitativas un pieejamas sporta infrastruktiiras Rigas rajonos. Viens no aktualakajiem jautajumiem
ir iekstelpu komandas sporta sp€lu zalu pieejamiba, jo tieSi komandas sporta sp€lu zalu pieprasijums ir lielaks neka
ir piedavajums. Lielakoties, $ada tipa zales Rigas rajonos ir macibu iestazu zales un tikai paris privatas komandu
sporta spelu zales, no kuram lielaka dala atrodas Rigas centra. Vairaku $adu komandas sporta spelu zalu pieejamiba
Rigas rajonos, varétu veicinat gan profesionala sporta attistibu, gan sabiedribas fizisko aktivitasu biezumu, gan art
socialo prasmju pilnveidoSanu b&rniem un jaunieSiem. Tacu, lai to veiksmigi sp&tu implementgt, ir nepiecieSama
moderna un pieejama sporta infrastruktiira, atbilsto$i sporta veidu prasibam un specifikai.

Petljuma merkis: Galvenais meérkis ir noskaidrot sabiedribas attieksmi un nepiecieSamibu saistiba ar iekstelpu
komandas sporta sp€lu zalém, respondentu rajonu apkaimé. Aptauja tika noskaidroti respondentu sportosanas
paradumi, fizisko aktivitasu veidi, viedoklis par komandas sporta sp€lu zalu pieejamibu un nepiecieSamibu, ka ar1
velmes attieciba uz sporta infrastruktiiru.

Pétijuma metodes: P&tfjuma tika izmantota teorctiska literatiiras analize un kvantitativa pétjjuma metode.
Empiriskaja p&tijjuma tika izmantota aptauja datu ieglisanai un rezultatu apkoposanai. Jautajumi tika veidoti 1si un
konkréti, ar izvéles variantiem, lai anketas aizpildis$ana neprasitu daudz laika no respondenta.

Sasniegtie rezultati: Petijums apliecina sabiedribas vajadzibu pec kvalitativas un pieejamas sporta infrastruktiiras,
1pasi komandu sporta veidu zalém, nemot veéra respondentu fizisko aktivitasu paradumus un biezumu, tacu

finansiala piesaiste, lai veidotu daudzfunkcionalu sporta infrastruktiiru rajonu apkaimes ir lielakais izaicinajums.

Atslégas vardi: sporta veidi; infrastruktiira; rajoni; veseliba.
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Alina Tropa, Beate Adlere. PATERETAJU IZVELES KRITERIJI MAJRAZOTAJU
APGERBU IEGADE

Ekonomikas un kultiiras augstskola, studiju programma "Vadibas zinibas"

Zinatniskais vaditajs: Dr.oec., asoc. prof., Vita Zarina.

Anotacija

Pétijuma aktualitate: Jebkuram razotajam — vai tas biitu majrazotajs vai masveida razotajs, ir nepiecieSamas zinat
kade] paterétajs izvelas iegadaties konkretus produktus. Balstoties uz Filipa Kotlera petijumu par paterétaju
uzvedibu ir uzsverti 4 galvenie faktori — kulturas, socialais, psihologiskais un personigais. (Viindoo, 2024)
Apskatot pétijumu par to kadél patérétajs izvelas majrazotaja raditu apgérbu var secinat, ka majrazotaju raditas
lietas pateretajam var likties pievilcigakas ka masveida razotas, jo tas ir “raditas ar milestibu” un ir individualakas
ka masveida razotas preces (Fuchs, C., Schreier, M., Osselaer S. M. J., 2015).

PeétTjuma meérkis: Identificét galvenos faktorus, kas nosaka majrazotaju radito apgerbu pieprasijumu un paterétaju
lémumu pienemsanu iegadajoties $adu apgerbu.

Pétijuma metodes: Teorétiska izp&te — zinatniskas literatliras, iepriek$€jo p&tijumu un tirgus analizes materialu
apskats par patérétaju uzvedibu un majrazotaju apgerbu nozari. P&tjjuma veikta anonima aptauja izmantojot
Google Forms. Anketa ietvéra 14 jautajumus, kuros izmantoti gan sl€gti, gan atverta tipa jautajumi, ka ari Likerta
skala. Analizei tika apkopotas atbildes no 58 respondentiem, veicot datu interpretaciju, grafisko analizi,
identificgjot patéretaju izvéles kritérijus un attieksmi pret majraZzotaju apgérbu.

Sasniegtie rezultati: PEtijuma rezultata ir noskaidrots, ka apgérba unikalitate un kvalitate ir galvenie patérétaju
izveles kritériji iegadajoties majrazotaju raditu apgerbu, tadejadi arT noskaidrots kadi svarigi aspekti jaievéro

majrazotajiem, lai vinu raditais apgerbs patérétajam liktos vissaistosakais.

Atslegas vardi: majrazotaji; apgerbs, kritériji; patérétaji.
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Samanta Bérzina, Agnese Stauere-Tomsone. PRIVATO PIRMSSKOLAS 1ZGLITIBAS
IESTAZU ATTISTIBAS TENDENCES RIGA

Ekonomikas un kultiras augstskola, studiju programma “Biznesa ekonomika” un “Vadibas zintbas”

Zinatniskais vaditajs: Dr.oec., asoc. prof., Vita Zarina.

Anotacija

Pétijuma aktualitate: Privatas pirmsskolas izglitibas iestades ir nozimiga Latvijas izglitibas sisteémas dala, kas
nodroSina iesp&jas vecakiem izveleties alternativas valsts vai pasSvaldibas nodrosinatajam izglitibas iespgjam. Riga
pedgjos gados ir vErojama pieaugosa interese par privatajiem bérnudarziem, ko veicina gan vietu trikums
pasvaldibas iestadés, gan vecaku pieprasijums péc elastigakiem un kvalitativakiem pakalpojumiem. Lai gan Riga
ir ap 1600 brivu vietu pasvaldibas bérnudarzos, §is vietas ne vienmer atrodas vecakiem &rtas apkaimés, un dala
vecaku joprojam izve€las privatos bérnudarzus elastigaku pakalpojumu dg]. Tapat nozares izaicindjums ir
kvalificéta personala piesaiste un noturésana, augstas izmaksas un ierobezZotais valsts atbalsts. 2024. gada Latvija
piedzima 12 571 berni, kas bija par gandriz 2000 bérnu mazak ka 2023. gada. So faktoru d&l nepieciesams izvertet,
kadi attistibas virzieni ir aktuali privatajas pirmsskolas izglitibas iestades Riga, ka arT kadi ir galvenie riski un
iesp&jas nakotng.

Pétijuma merkis: Novertét privato pirmsskolas izglitibas iestazu attistibas iesp&as un pieejamibas Riga
paaugstinasanas faktorus.

Pétijuma metodes: literatiiras analize, padzilinatas intervijas, anketéSana, sekundarie dati.

Sasniegtie rezultati: Veikti secinajumi un izstradati priekslikumi privato pirmsskolas izglitibas iestaZu attistibas
veicinaSanai Riga.

Atslegas vardi. pirmsskola; izglitiba.
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Julija Lataria, Karlina Miksone. AUGSTVERTIGAS MAJDZIVNIEKU BARIBAS UN
NASKU TIRGUS ATTISTIBA LATVIJA: IESPEJAS UN IZAICINAJUMI

7(6, 2001 é\?
RTA OV

Ekonomikas un kultiras augstskola, Studiju programma “Biznesa ekonomika”

Zinatniskais vaditdjs: Dr.oec., asoc. prof., Vita Zarina

Anotacija

Pétijuma aktualitate: Augstvertiga majdzivnieku bariba un naski klast par jaunu kvalitates standartu
majdzivnieku uztura Latvija. Lauksaimniecibas datu centra dati liecina, ka uz 01.12.2024. Latvija registréti 224
605 suni un 40 312 kaki, kopa tie ir 264 917 majdzivnieki. Visi So dzivnieku 1pasnieki ikdiena saskaras ar
jautajumu — kadu baribu izveleties, lai nodrosinatu savam milulim veseligu un pilnvertigu uzturu. Paterétaji arvien
vairak piever$ uzmanibu baribas sastavam, izcelsmei un uzturvertibai, meklgjot dabigus, kvalitativus un dzivnieka
veselibai draudzigus produktus. Kvalitativas un uzturvielam bagatas baribas izvélei ir biitiska ietekme uz
majdzivnieku veselibu un ilgtermina labklajibu, uz to norada arT veterinararsti un razotaji. Veterinararsti iesaka
izveleties augstas kvalitates profesionalo baribu, kas satur visas nepiecieSamas uzturvielas un atbilst suna
individualajam vajadzibam (1188, 2025). So tendenci virza ari globalas ilgtspgjas un veseliga dzivesveida
veicinasanas kustibas, kas skar ne tikai cilvéku, bet arT majdzivnieku uzturu. Nekaitigas, drosas dzivnieku baribas
izbaro$ana dzivniekiem ir to veselibas un labturibas pamats (Zemkopibas ministrija, 2023). Statistika liecina, ka
majsaimniecibu izdevumi par majdzivniekiem, tiem paredz&tam prec€m un veterinarajiem pakalpojumiem pedgjo
10 gadu laika vidgji valsti palielinajusies 3,6 reizes, un tie ir vieni no visstraujak augosSajiem paterina izdevumiem
(CSP, 2017). Sie fakti norada uz augstvértigas baribas tirgus nozimi un nepiecieamibu to analizét.

Peétljuma meérkis: Izp&tit augstvertigas majdzivnieku baribas un nasku tirgus attistibas iesp&jas un izaicinajumus
Latvija, analizgjot paterétaju izveli un patérina paradumus.

Pétijjuma metodes: P&tfjuma tika izmantota sekundaro datu analize, eso$o pétijumu un interneta resursu izpéte,
ka arT anketéSana, lai iegiitu datus par patérétaju paradumiem un izvéles faktoriem attieciba uz augstvertiga baribu
un naskiem. legiito rezultatu apstradei tika pielietotas aprakstosas statistikas metodes un grafiska analize, lai
vizualiz&tu datus un izceltu biitiskas tendences.

Sasniegtie rezultati: PEtjjuma rezultati liecina, ka majdzivnieku Tpasnieki Latvija arvien biezak dod priekSroku
kvalitativai, sabalansétai un dabigai baribai, kas veicina dzivnieku veselibu. Tika identificéti galvenie SkérslT —
augsta cena un nepietieckama informétiba. Tirgus analize norada, ka vietgjiem razotajiem pastav attistibas iespgjas,

Ipasi uzsverot dabigu sastavu, vietgjo izcelsmi un pielagojumu dzivnieku vajadzibam.

Atslégas vardi: majdzivnieku bariba; augstvertiga bariba, veseligais uzturs; majdzivnieku veseliba.
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W EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Liva Emilija Kursite, Lita Biernane, Sofija Andersone. JAUNA PERMANENTU
ROTASLIETU UZNEMUMA KONKURETSPE]JA LATVIJAS TIRGU

Ekonomikas un kultiras augstskola, studiju programma “Marketings”

Zinatniskais vaditdjs: Dr.oec., asoc. prof., Vita Zarina

Anotacija

Pétijuma aktualitate: Ped&jos gados permanento rotaslietu industrija ir guvusi ievérojamu popularitati, ipasi ASV
un Eiropa, kur ta tiek uzskatita par jaunu un pieaugosu tendenci juvelierizstradajumu tirgsi. Latvija §1 niSa vl nav
plasi attistita, jo paSlaik zinams tikai viens uzn€mums, "Infinity Permanent Jewellery", kas piedava sadus
pakalpojumus. Tas norada uz zemu konkurences Itmeni, radot iesp&jas jauniem uznémumiem ienakt tirgdi un
piedavat inovativus risinajumus. Turklat lielakie juvelierizstradajumu mazumtirgotaji Latvija, piem&ram, SIA
"Jahonts" un SIA "Given Latvia", ir zinojusi par ievérojamu apgrozijuma pieaugumu. SIA "Jahonts" 2022. gada
sasniedza 14,7 miljonu eiro apgrozijumu, kas ir par nepilniem 43% vairak neka ieprieksgja gada, savukart SIA
"Given Latvia" apgrozijums picauga vairak neka divas reizes, sasniedzot 13,57 miljonus eiro .(Finday.lv, 2024)
Sis tendences norada uz pieaugo$u pieprasijumu p&c juvelierizstradajumiem Latvija. Lidz ar to jauna permanentu
rotaslietu uznémuma ienakSana tirgl ir Tpasi aktuala, jo pastav iesp&ja apmierinat So pieprasijumu, piedavajot
inovativus un pielagotus risinajumus.

Pétijuma merkis: Izstradat konkur€tsp&jas faktoru analizi permanento rotaslietu nozaré Latvija.

Pétijuma metodes: Sekundaro datu izpte un to analize, dokumentu analize, ankete$ana, grafiska analize.
Sasniegtie rezultati: P&tijums identific€ galvenos konkurétsp&jas faktorus permanentas rotaslietu nozaré Latvija,
analizg€ tirgus situaciju un izaugsmes potencialu, ka ari izvert€ eso$o uznémumu stipras un vajas puses. Balstoties
uz dokumentu analizi, aptaujam un grafisko analizi, tiek izstradatas rekomendacijas jaunu uznémumu ienaksanai

tirgll un inovaciju ievieSanai, lai apmierinatu pieaugoso pieprasijumu péc juvelierizstradajumiem.

Atslegas vardi: permanentas rotaslietas; konkurétspéja; patérétdju tendences
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V EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Arturs Matisans, Renars Mareks Uzulniks. JAUNIESU INTEGRACIJA DARBA TIRGU
RIGAS REGIONA

Ekonomikas un kultiiras augstskola, studiju programma “Vadibu zindatnes”

Zinatniskais vaditdjs: Dr.oec., asoc. prof., Vita Zarina

Anotacija

Pétijuma aktualitate: 2023. gada jaunieSu bezdarba Itmenis bija 12,3%, kas ir par 3,0 procentpunktiem zemaks
neka 2022. gada. No visiem bezdarbnickiem 7,9 tikstosi jeb 12,9% bija jaunie$i vecuma no 15 lidz 24 gadiem.
Gada laika jaunieSu bezdarbnieku skaits samazinajas par 1,9 tukstoSiem. (Centrala statistikas parvale, 2024). 2024.
gada julija sakuma Nodarbinatibas valsts agentiras (NVA) uzskaité bija 3 124 bezdarbnieka statusa registrétie
jaunie$i vecuma no 15 lidz 24 gadiem, kas veidoja 6,9% no kopgja registréto bezdarbnieku skaita (Eiropas
komisija, 2024). Bezdarbs jaunieSu vidil samazinas, tomér vél ir aktuals.

Pétijuma mérkis: Petijuma mérkis ir piedavat risingjumus jauniesu un studentu nodarbinatibas un konkurétspgjas
stiprinasanai Rigas regiona darba tirg.

Pétijuma metodes: PEtjjuma izmantota respondentu aptauja ar mérki noskaidrot galvenos izaicinajumus darba
mekléSana. Aptauja izstradata, balstoties uz iepriek$gjiem pétijumiem un teorétiskajiem materialiem par darba
tirgus problémam un darba mekletaju pieredzi. leglito rezultatu apstradei izmantotas $adas metodes: aprakstosa
statistika, tostarp frekvencu analize, vid€jo lielumu aprekins un grafiska analize, lai sistematiz€tu un interpretetu
iegiitos datus.

Sasniegtie rezultati: Petjjums identifices galvenos skérslus un iesp&jas jauniesu integracijai, piedavajot praktiskus
ieteikumus izglitibas sistémas pielagoSanai un darba devgju iesaistei. Tas veicinas jauniesu nodarbinatibu un Rigas

regiona ilgtsp&jigu attistibu.

Atslegas vardi: jauniesu nodarbinatiba; bezdarba limenis; darba tirgus integracija; profesiondala pieredze;
izglitibas un darba saikne.
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V EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Sabina Veérdina-Liepina, Seila Kristine Svolmane.INOVATIVAS TEHNOLOGIJAS
SUNU BARIBAS RAZOSANA

Ekonomikas un kultiras augstskola, studiju programma “Marketings” un “Vadibas zinatnes”

Zinatniskais vaditdjs: Dr.oec., asoc. prof., Vita Zarina
Anotacija

Pétijuma aktualitate: PEdgjos gados pieaug pieprasijums péc veseligakas un uzturvielam bagatakas sunu baribas,
kas rosina inovaciju dzivnieku partikas razoSanas nozaré. Tiek ieviestas jaunas tehnologijas, pieméram,
liofilizacija un gaisa kalt€Sana, kas palidz saglabat dabigas uzturvielas un pagarina produkta deriguma terminu bez
konservantiem. Sadu tehnologiju ieviesana lauj uznémumiem veidot augstakas kvalitates produktus, vienlaikus
saskaroties ar lielakam izmaksam un cenu izaicinajumiem.

Pétijuma meérkis: [zvertet, vai inovativas sunu baribas razotaji ir konkur€tspgjigi tirgii salidzinajuma ar
tradicionalo razoSanu, nemot véra gan finansu raditajus, gan patérétaju izveli.

Pétijuma metodes: Uznémumu finanSu datu analize un tieSsaistes anketéSana. Finansu raditaji salidzinati starp
inovativu un tradicionalu razotaju, savukart aptauja atspogulo paterétaju attieksmi un izvéles kritérijus, izvéloties

sunu baribu.

Sasniegtie rezultati: Iegtitic dati uzrada tendenci, ka patérétaji ir ieintereséti veseligakos un dabigakos baribas
produktos, un ir gatavi maksat vairak par produktiem, kas razoti ar inovativam tehnologijam.

Atslegas vardi: Sabina Vérdina-Liepina, Seila Kristine Svolmane. Konkurétspéja; inovacija; sunu bariba;
liofilizdcija, patérétaju izvele.
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Toms Grislis, Linda Skrule. JERA GALAS UN CITU AR AITKOPIBU SAISTITU
PRODUKTU TIRDZNIECIBAS, RAZOSANAS UN NOZARES ATTISTIBAS IESPEJAS
LATVIJA

Ekonomikas un Kultiras augstskola, studiju programma “Vadibas zintbas”

Zinatniskais vaditdjs: Dr.oec., asoc. prof., Vita Zarina

Anotacija

Pétijuma aktualitate: Aitkopibas nozare Latvija piedzivo divéjadas tendences. Lai gan aitu skaits kops§ 2005.
gada ir dubultojies, sasniedzot aptuveni 95 000 aitu 2023. gada, tas joprojam ir ievérojami mazaks, salidzinot ar
1938. gadu, kad Latvija bija 1,4 miljoni aitu (LDC dati). Tomér jaunakie dati liecina par nelielu aitu skaita
samazinajumu 2024. gada. Pieaug pieprasijums péc viet&jiem, kvalitativiem produktiem un aktualizgjas vilnas
izmanto$anas potencials, padarot nozares attistibu biitisku lauku ekonomikai. Lielaka dala saimniecibu ir nelielas,
un doming Latvijas tum$galves Skirne. Galvenie izaicinajumi ir jéra galas kvalitates un rentabilitates uzlabosana,
kas prasa pievérst uzmanibu Skirnu izv€lei, baro$anai, labturibai un apstradei. Vilku uzbrukumi un vilnas
izmantoSanas attistiba ar1 ir butiski faktori. 2023. gada Latvija bija aptuveni 459 aitkopibas saimniecibas.
Aitkopiba veicina lauku apdzivotibu un videi draudzigu saimniekoSanu, tap&c tai ir perspektiva nakotne. Globalaja
tirgii pieaug pieprasijums pec dabigiem un ilgtsp&jigiem materialiem, kas rada jaunas iesp&jas Latvijas aitkopibas
nozarei ar tas kvalitativo vilnu un galu.

Pétijuma merkis: Veicinat aitkopibas nozares ilgtsp&jigu un konkurétsp&jigu attisttbu Latvija, kas sniegtu
ekonomiskus, socialus un ekologiskus ieguvumus.

Pétijuma metodes: Datu ieguves metodes literatliras analize un sekundaro datu analize, datu analizes metodes
aprakstosa statistika un grafiska analize.

Sasniegtie rezultati: Tirgus analize un patérétaju pieprasijuma izvert&jums, ka ari sniegti ieteikumi nozares
attistibas veicinasanai.

Atslegas vardi: Parstrade, iespéjas, tirgus; gala, aitkopiba.
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AUGSTSKOLA

Janis Kazakupés, Niks Apenitis, Ri¢ards Liikass OzolinS. PERSONALA ATLASES
PRAKSE BUVNIECIBAS INDUSTRIJA

Ekonomikas un kultiras augstskola, studiju programma “Biznesa ekonomika *

Zinatniskais vaditdjs: Dr.oec., asoc. prof., Vita Zarina

Anotacija

Pétijuma aktualitate: Aizvien vairak musdienas, l1dz ar ekonomikas attistibu, pieaug pieprasijums pec kvalitativa
personala. Lai to varétu nodro$inat, uznémumiem ir javeic sareZgiti personala atlases procesi - janem véra
ekonomiskie, socialie, demografiskie un psihologiskie faktori. Lai personala atlase biitu konkurétsp&jiga ir
jaanalize strauji mainiga situacija darba tirgl un bivniecibas industrija — parsvara uznp€mumiem nav laika iegiit So
atgriezenisko saiti, lai varétu nodrosinat pilnvertigu personala atlases procesu - ir javert€ pieprasitais personala
veicama darba periods, kas var biit sezonals, patstavigs vai noteikts. Ir janovérteé vai pietick ar vietgjo
nodarbinasanu vai ar1 vel ir jaiesaista arvalstu darba spéks (Storrie, 2000).

Probléma, ar ko saskaras uznémumi, ir tada, ka uzne€mumi patéré parak daudz resursus personala atlasei, kas
aizpilditu trikstosas darba vietas un pilditu darba funkcijas. Biitu nepiecieSams uzlabot un pilnveidot personala
atlases modeli ta, lai specializ&tiem biivniecibas uznémumiem biitu atvieglots process piesaistit augstaku personala
kvalitati, tai pat laika mazak investgjot savus laika resursus, japiebilst ir tas, ka p&c $T paSa modela arT strada citas
attistitakas Eiropas valstis. Izp@tot So jautajumu, varétu pieradit uzn€mumiem un atbildet uz sadiem jautajumiem
- kadu ieguldijumu attistiba tiem sniegtu, tas, ja tiktu izmantots profesionals arpakalpojuma personala atlases
uznemums. Cik tiktu ietaupits laiks, cik zemakas var biit patstavigas un mainigas izmaksas, cik loti var tikt uzlabota
uzn€muma reputacija, darba procesi un sadarbibspéja (Storrie, 2007).

Ir jasaskaras ar probléemu, ka nepietiekosSa vietgjo nodarbinato demografiskas un emigracijas ievaros tiek aicinats
3. valstu pilsonu personals, lai aizpilditu iztriikstosas darba vietas. Biitu nepieciesams uzlabot personala atlases

iemanas, lai sekmétu vietgjo nodarbinato palik§anu vietgja darba tirgd, kas lautu attistit personala kvalitati (Voss,
2013).

Pétijuma meérkis: [zpétit personala atlases arpakalpojuma prakses biivniecibas industrija.

Pétijjuma metodes: Sckundaro datu analize, kvantitativa metode- anketéSana, grafiska analize, aprakstosa
statistika.

Sasniegtie rezultati: P&tijuma gaita tika apskatitas probl€mas un iespgjas, kas saistitas ar arpakalpojuma personala
atlasi bivniecibas industrija.

Atslégas vardi: personala atlase; biivniecibas industrija; darba tirgus.
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AUGSTSKOLA

Irina Ostapko. VADIBAS STILI UN TO IETEKME UZ DARBINIEKU MOTIVACIJU
VALSTS PARVALDE

Ekonomikas un kultiras augstskola, Studiju programma “Vadibas zinibas”

Zinatniskais vaditajs: Dr.oec., docente, Ksenija ljevieva

Anotacija

Pétijuma aktualitate: Valsts parvaldes efektivitate un sp&ja nodros$inat kvalitativus pakalpojumus sabiedribai ir
ciesi saistita ar darbinieku motivaciju un iesaisti. Statistikas dati un pétfjumi liecina, ka motivacijas trikums
publiskaja sektora, tostarp Latvija, rada butiskus izaicinajumus valsts parvaldes mérku sasniegSana un
pakalpojumu kvalitates nodrosinasana. Vadibas stili, kas ietekmé darbinicku apmierinatibu un iesaisti, ir ipasi
aktuali valsts parvalde, kur stingras hierarhijas un birokratiskas procediiras biezi kave iniciativu un radoSumu.

Pétijuma meérkis: Identificét galvenas problémas un izaicinagjumus, kas saistiti ar darbinieku motivaciju un
vadibas praksi valsts parvalde, ka arT izstradat vadlinijas vadibas stilu pilnveidoSanai un motivacijas Iimena
paaugstinasanai konkréta valsts parvaldes iestade.

Pétijjuma metodes: PEtijuma tiek integrétas gan kvantitativas, gan kvalitativas datu vakSanas metodes.
Kvantitativas dalas ietvaros tiks veikta darbinieku aptauja, savukart kvalitativas dalas ietvaros — padzilinatas
intervijas. P&tjjuma veikta zinatniskas literatiiras analize. Datu apstradei izmantota aprakstosa statistika, variacijas
analize un interviju satura analize. Intervija iegtie dati tika analizti, izp&titas, kadas metodes ir veiksmigas un
kadas esoSo resursu ietvaros vél var ieviest.

Sasniegtie rezultati: Analizgjot teorctisko literatiiru, tika sistematiz&ti dazadi vadibas stilu veidi un motivacijas
teorijas, kas lava izprast to savstarpgjo ietekmi organizacijas darbibas konteksta. AnketgSanas rezultati atklaja, ka
darbinieki uztver esoSos vadibas stilus un to ietekmi uz savu motivaciju, savukart padzilinatas intervijas ar
vaditdjiem sniedza dzilaku ieskatu vadibas praksé un tas izaicindgjumos. Balstoties uz iegiitajiem datiem, tika
izstradatas vadlinijas vadibas stilu pilnveidoSanai un darbinieku motivacijas ITmena paaugstinasanai konkrétaja
valsts parvaldes iestadé. PE&tjjums apliecina, ka pardomata vadibas prakse butiski ietekmé darbinieku
produktivitati, apmierinatibu ar darbu un iesaisti organizacijas mérku sasniegSana.

Atslégas vardi: vadibas stili; darbinieku motivacija, valsts parvalde, intervija; anketésana.
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Jelena Platonenko, Olga Nikolajeva. NEKUSTAMA IPASUMA APSAIMNIEKOSANAS
EFEKTIVITATES UZLABOSANAS IESPEJAS LATVIJA

Ekonomikas un Kultiras augstskola, studiju programma “Vadibas zinibas”

Zinatniskais vaditdjs: Dr.oec., asoc. prof., Vita Zarina
Anotacija

Pétijuma aktualitate: Nekustamais IpaSums ir viens no nozimigakajiem cilvéka dzives un finansu resursiem,
tap&c ta parvaldiba ir cieSi saistita ar sabiedribas labklajibu un pilsétvides attistibu. Efektiva apsaimniekosSana
nodroSina ne tikai €kas tehnisko uzturéSanu, bet arT veicina kopienas lidzdalibu un ilgtspg€jigu dzivesveidu.
Nekustama 1pasuma apsaimniekosana Latvija ir butisks jautajums, kas ietekmé& gan Ipasnieku, gan Trnieku dzives
kvalitati. Pedgjos gados apsaimniekoSanas izmaksas ir pieaugusas, bet pakalpojumu kvalitate ne vienméer
uzlabojas. Ka norada Pasaules Banka, efektiva parvaldiba veicina IpaSuma vértibas saglabasanos un ekonomisko
attistibu (World Bank, 2021). Tomer Latvija daudzas kas joprojam tick apsaimnickotas novecojusa un neefektiva
veida. Lai uzlabotu situaciju, nepiecieSama gan normativa reguléjuma pilnveide, gan sabiedribas izpratnes
veicinaSana par kvalitativas apsaimniekoSanas nozimi. Turklat butiska ir arT caurspidiga komunikacija starp
apsaimniekotajiem un Ipas$niekiem, ka arT modernas tehnologijas ievie$ana ikdienas parvaldiba. Tapat uzmaniba
japievers ilgtsp&jigiem risindjumiem, pieméram, energoefektivitates uzlaboSanai un datu parvaldibas sistemu
ieviesanai, kas lautu gan samazinat izmaksas, gan uzlabot pakalpojumu kvalitati ilgtermina.

Pétijuma merkis: Izpétit pasreiz€jo nekustama IpaSuma apsaimniekoSanas sistému Latvija un izstradat
priekslikumus tas efektivitates uzlaboSanai, pievérSot uzmanibu digitalizacija, parvaldibas caurspidigumam un
iedzivotaju iesaistei.

Pétijuma metodes: PEtfjuma ietvaros tika izmantotas dazadas petniecibas metodes, tostarp literatiiras analize,
normativo aktu izpéte, anket€Sana, ka arT salidzino$a analize par apsaimniekoSanas modeliem Latvija un citas
Eiropas valstis. Lai datus apstradatu izmantotas 2 metodes: aprakstosas statistikas metodi un grafiskas analizes
metodi.

Sasniegtie rezultati: P&tijums paradija, ka efektivakas apsaimniekosanas pieejas ietver digitalizaciju, finansu
parvaldibas caurspidigumu un lielaku iedzivotaju lidzdalibu. Izstradatie priekSlikumi var palidz&t samazinat

apsaimnieko$anas izmaksas, uzlabot pakalpojumu kvalitati un sekmét ilgtsp&jigu attistibu.

Atsléegas vardi: Nekustamd ipasuma apsaimniekoSana; Efektivitates uzlabosana; Digitalizacija; Ilgtspéjiga
attistiba; Parvaldibas caurspidigums.
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Ksenija Dolganova. MOBILAS KAFIJAS PIEPRASIJUMS UN KLIENTU APKALPOSANAS
EFEKTIVITATE DAUGAVPILI

Ekonomikas un kultiiras augstskola, Studiju programma "Vadibas zinibas"

Zinatniskais vaditdjs: Dr.oec., asoc. prof., Vita Zarina

Anotacija

Pétijjuma aktualitate: Musdienu pilsétvideé pieaug pieprasijums p&c atri pieejamiem kafijas dzerieniem, ko
veicina straujais dzives ritms un nepiecieSamiba péc mobilitates. Petfjumi liecina, ka 92,4% Latvijas iedzivotaju
ikdiena patéré kafiju, un 52,4% to dara darba vieta, kas norada uz kafijas nozimigumu ikdienas rutina. ("Cik lieli
kafijas cienttaji ir Latvijas iedzivotdji? Noskaidrots, kads ir cilveéku kafijas patérins", 2023)

P&tljuma mérkis: ST pétfjuma mérkis ir analizét mobilas kafijas pakalpojumu pieprasijumu Daugavpill un
noverteét klientu apkalpoSanas efektivitates ietekmi uz klientu apmierinatibu. Lai sasniegtu So mérki, izvirziti $adi
uzdevumi:

e Izpetit mobilas kafijas pakalpojumu pieprasijuma tendences Daugavpili.

e Novertét klientu apkalpoSanas efektivitates nozimi mobilajos kafijas pakalpojumos.

e  Analizet faktorus, kas ietekmé klientu apmierinatibu ar mobilas kafijas pakalpojumiem.

e Pétljuma metodes: P&tfjuma izmantotas kvantitativas un kvalitativas metodes, tostarp:

e Intervija ar mobilas kafijas pakalpojumu sniedzgju, lai izprastu vina skatfjumu uz klientu apkalposanas
efektivitati.

e Aptauja, lai iegiitu datus par patérétaju kafijas patérina paradumiem un apmierinatibu ar mobilas kafijas
pakalpojumu.

e Novérojumi, lai tie$i noveértétu klientu apkalposSanas procesu mobilajas kafijas tirdzniecibas vietas.

Sasniegtie rezultati: Veikta intervija ar uzn€méju un klientu aptauja, ka ari sagatavots biznesa plans ar finansu
aprékiniem. Rezultati apliecina stabilu pieprasijumu un mobila formata prieksrocibas vietgja tirgi.

Atsléegas vardi: mobila kafija; klientu apmierinatiba; klientu apkalposanas efektivitate, kafijas pieprasijums,
mobilitate pilsétvide.
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Linda Grisle. PERSONALA NOVERTESANA LOGISTIKAS NOZARE UZNEMUMA “X”

7(6, 2001 é\?
RTA OV

Ekonomikas un kultiras augstskola, Studiju programmas ‘“‘Vadibas zinibas”

Zindatniskais vaditajs: Mg.iur., docente, Natalja Verina

Anotacija

Pétijuma aktualitate: Personala novértésana, ari zinama ka “darbinieku snieguma parskats”, un tas ir process,
kuru organizacijas izmanto, lai sniegtu darbiniekiem atgriezenisko saiti par vinu sniegumu darba, ka ar1 formali
tas ir dokuments, kas lauj sekot darbinieku izaugsmei. Lai gan vairums uznémumu nosaka pasi savu darbinieku
izvertesanas ciklu, vairums tomér veic darbinieku snieguma izvert€Sanu reizi gada (Williams, 2025). Galvenais
darbinieku novert€sanas iemesls ir palidzet darbiniekiem uzlabot vinu sniegumu un palidzgt vaditajiem izlemt vai
darbinieki sasniedz organizacijas standartus un prasibas. Biitiskakais un pats svarigakais darbinieku izverteésana ir
fakts, ka tas ir viens no efektigakajiem veidiem ka uzlabot darbinieku produktivitati. IzvertéSana var palidzet
identificét problémas un sniegt darbinickiem atgriezenisko saiti par vinu stiprajam un vajajam pusém, ka ari
identificét nepiecieSamibu péc kadas apmacibas vai cita veida darbinicka attistibas nepiecie$amibas (Sagawa,
2021). Lai darbinieku novértéSana nebiitu tikai bezjedzigs “kartgjais” ikgadgjais vai ceturk$na uzdevums
darbiniekiem un vaditajiem, tai jabiit ciesi saistitai ar organizacijas mérkiem, darbiniekiem ir skaidri jasaprot laba
snieguma definicija organizacija, japanak vieno$anas par sava snieguma uzlabosanu (planu), javeic regularas
parrunas ar vaditaju noskaidrojot sava snieguma uzlaboSanas progresu un jasniedz atgriezeniska saite (Zirgami,
2018). Pamatojoties uz iepriek§ mingto darba autore uzskata, ka efektiva personala novert€sana ir bitiska un
neatnemama sastavdala uzn@muma vispargjai attistibai, kultiiras pilnveidei, t€la veidoSanai, vertibu TstenoSanai
uzn€muma un darbinieku ikdiena.

Pétijjuma meérkis: Balstoties uz anketSanas un intervijas rezultatiem, izstradat priekslikumus novertéSanas
sisteémas pilnveidei uzpémuma X.

Pétijuma metodes: PEtjjuma tiks izmantotas tadas datu ieguves metodes ka anket€sana, dalgji strukturéta intervija,
ka ari tadas datu apstrades metodes ka grafiska metode datu vizualizacijai un intervijas transkripcija.

Sashiegtie rezultati: P&tijuma rezultata tika noskaidrots, ka darbinieku izvérté$ana tiek veikta, galvenokart, tikai
vaditaju limeni. Noliktavu darbinieki netiek izvertéti to snieguma uzlabosanas konteksta. Darbinieki tieck motivéti
finansiali, pamatojoties uz padarita darba apjoma, t.i. sasniegtajiem mérkiem. Nemot véra, ka uznémuma tiek
veikta tikai vaditaju novertésana, netiek atklats un izmantots darbinieku potencials. Tas ilgtermina var novest pie
darbinieku mainibas, attiecigi esoSo darbinieku aizieSanas un jaunu darbinieku meklgSanas, kas bitiski var
ietekmét ar1 visa uznémuma darbibas efektivitati.

Atslégas vardi: cilvekresursu vadiba,; persondala novertesana; darbinieku motivacija, iekséja komunikacija.
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Eduards Ivanovs. SPORTA KLUBA ATTISTIBAS IESPEJAS REZEKNE

Ekonomikas un kultiras augstskola, studiju programma “Marketings”

Zinatniskais vaditdjs: Dr.oec., asoc. prof., Vita Zarina
Anotacija

Pétijuma aktualitate: Fiziskas aktivitates ir viens no svarigakajiem faktoriem fiziskas un garigas veselibas
pamata. Regulara nodarboSanas ar fiziskajam aktivitatém labveligi uzlabo organisma sist€mu, koncentré$anas
sp€jas, veicina produktivitati, mazina stresu, uzlabo miega kvalitati, ka arT nover§ hroniskas saslim$anas, kas
izraisa dzives kvalitates pasliktinasanos (SPKC, 2021). Sabiedriba aizvien vairak pieaug izpratne par fizisko
aktivitasu nozimi veselibas uzturésana, 1idz ar to, pieprasijums péc kvalitativiem un masdienigiem sporta klubiem
un trenazieru zalém pieaug. P&tTjums palidz noskaidrot Reézeknes iedzivotaju fizisko aktivitasu iesp&ju vajadzibas,
izvertet esoso piedavajumu un sniegt prickslikumus un iespgjas jauna sporta kluba izveidoSanai Rézekng, kas
labveligi ietekm@s veseliga dzivesveida popularizésanu.

Pétijuma meérkis: 1zvertet sporta kluba attistibas iespgjas Reézekne.

Pétijuma metodes: PEtjjuma tika izmantota informacijas un literatliras avotu analize, anketgSana, sekundaro datu
analize, ka arT datu grafiska analize.

Sasniegtie rezultati: Noskaidroti un izanalizéti R€zeknes sporta klubi un trenazieru zales. Ar anketas palidzibu,
tika noskaidrots Rézeknes iedzivotaju viedoklis par esoSajiem sporta klubiem un trenazieru zalém Reézekng. Tika

izstradati priekslikumi un noskaidrotas iesp&jas jauna sporta kluba izveidoSanai Rézekne.

Atslégas vardi: sporta klubs; trenazieru zale; fiziskas aktivitates, veseligs dzivesveids.
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Renars Baumanovskis. PATERETAJU I1ZVELES KRITERIJI NETRADICIONALU
PRODUKTU IEGADE

Ekonomikas un kultiiras augstskola, studiju programma “MarketinQS”’

Zinatniskais vaditajs: Dr.oec., asoc. prof., Vita Zarina

Anotacija

Pétijuma aktualitate: Musdienu patérétaji arvien biezak izvélas produktus vai pakalpojumus, kas ir saskana ar
vinu vertibam, pieméram, ilgtspgja, individualitate u.c. Turklat strauja tehnologiju attistiba veicina dazadu jaunu
un netradicionalu risinajumu ienaksanu tirgii, piedavajot alternativus vai netradicionalus risinajumus ar tadam
priekSrocibam ka digitalas, autonomas un viedas alternativas jau plasi pazistamam prec€m vai pakalpojumiem.
Tadel, lai arT netradicionalas alternativas var biit advancétakas, multifunkcionalas, ilgtsp&jigas vai ar kadu citu
paterétajam svarigu pievienoto vertibu, razotaji un marketinga specialisti joprojam saskaras ar SkerSliem to
ieveSanai tirgd, efektivi piedavat un pardot patérétaju auditorijai.

Pétijuma mérkis: legit izpratni par paterétaju izvéles kriterijiem netradicionalu produktu izvelg, kas talak var tikt
izmantota, lai planotu un realizétu veiksmigu marketinga strat€giju un komunikaciju.

Pétijuma metodes: Kvantitativa pétniecibas metodes aptauja un grafiska analize.

Sasniegtie rezultati: P&c petijuma veiktas aptaujas un rezultatu analizes, izv€les kriteriji, kurus patérétaji nem
vera izveloties nestandarta preces ir personiga interese, tapat svariga loma ir pazinu rekomendacijas un dazadas
produktu inovacijas. Lai ari ikdienas precu izv€l€ svarigas ir cena, zZimols un ilgtsp&ja, netradicionalo precu,
produktu izvéli motivé rekomendacijas, informacija un precu, produktu pieejamiba, mazak akcijas, bezmaksas

paraugi.

Atslégas vardi: netradicionali produkti, patérétaju izvéles kriteriji, pirkuma lemuma pienemsanas process.
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Paula Liela. SABIEDRIBAS LABKLAJIBAS UN VESELIBAS VEICINASANA AR SPORTU

Ekonomikas un kultiiras augstskola, studiju programma “Marketings”

Zinatniskais vaditajs: Dr.oec., asoc. prof., Vita Zarina

Anotacija

Pétijuma aktualitate: Mazkustigums ir kluvis par vienu no nopietnakajiem misdienu sabiedribas veselibas
riskiem. Pasaules Veselibas organizacija (PVO) norada, ka nepietieckama fiziska aktivitate ir ceturtais galvenais
naves c€lonis pasaulé (Physical activity, 2020). Eurobarometer dati liecina, ka 46% Eiropas Savienibas iedzivotaju
nekad vai gandriz nekad nenodarbojas ar sportu (Eurobarometer 525 — Sport and physical activity, 2022). Latvija
tikai aptuveni tresdala iedzivotaju regulari veic fiziskas aktivitates, kas btiski ietekmé ne tikai fizisko, bet art
psihologisko labklajibu (Fiziskas aktivitates Latvijas iedzivotaju vidi, 2023). ST situacija pieprasa pétit sporta
nozimi veselibas veicinasana dazadas sabiedribas grupas.

Pétijuma merkis: Izvertet sporta nozimi un ta ietekmi uz sabiedribas veselibu un labklajibu, pievérSot uzmanibu
dazadu sabiedribas grupu vajadzibam un uzvedibas tendencém.

Pétijjuma metodes: Literatiiras un zinatnisko avotu analize, sekundaro datu izp&te par sabiedribas fiziskas
aktivitates Itmeni, aptauja par sportosanas paradumiem, ka arT intervijas ar veselibas un sporta nozares ekspertiem.
Rezultati analizeti, izmantojot grafisko analizi un aprakstoSo statistiku.

Sasniegtie rezultati: Raksta apkopota aktuala informacija par sporta ietekmi uz sabiedribas veselibu, izcelta
fizioterapijas loma un sporta pieejamibas nozime. Sniegti ieteikumi veselibas veicinaSanas stratégiju pilnveidei,

nemot vera iedzivotaju vajadzibas un paradumus.

Atslegas vardi: sabiedribas veseliba, labklajiba, sports; fiziska aktivitate
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Areta Boboka, Mihails Spilka-Vaits, Ilze Kalinina. EMOCIONALA SLODZE UN
NODARBINATIBAS IZAICINAJUMI IZKLAIDES UN ATPUTAS INDUSTRIJA
NODARBINATAJIEM

Ekonomikas un Kultiras augstskola, studiju programma “Vadibas zinitbas”

Zinatniskais vaditdjs: Dr.oec., asoc. prof., Vita Zarina

Anotacija

Pétljuma aktualitate: Argjais iespaids par izklaides un atpiitas industriju 8kiet pozitivs un dinamisks, tom&r
nozaré nodarbinatie saskaras ar virkni izaicinajumiem, kas saistiti ar nozares specifiku- darbs emocionali
piesatinata vidé, augstas sabiedribas prasibas, “maznozimiga” darba tituls, licls darba apjoms ir pamats
emocionalajai slodzei nozares nodarbinato vidi.

Nozarei ir izteikti sezonals raksturs, kas rada nestabilitati darba apstaklos un veicina nodarbinatibas izaicinajumus.
Mainigie darba grafiki un nepilna laika nodarbinatiba veicina biezu darbinieku mainu, kas ietekmé ne tikai
darbinieku labbttibu, bet arT kop&jo nozares kvalitati un ilgtsp&ju.

Pétijuma merkis: Izstradat priekslikumus darbinieku labbiitibas veicinasanai un emocionalas slodzes mazinasSanai
izklaides un atpiitas industrija stradajoso vidd.

Pétijuma metodes: Primaro un sekundaro datu analize, anket€Sana, aprakstosa statistika, intervija ar Dobeles
novada Kultiiras parvaldes parstavi.

Sasniegtie rezultati: Aptauja secinats, ka galvenas grutibas, ar ko sastopas izklaides un atpiitas industrija
nodarbinatie, ir augsta darba intensitate, sabiedribas atticksme, ka arT izaugsmes iesp&ju trilkums. Secinats, ka Sie
faktori ievérojami ietekmé darbinieku emocionalo labklajibu un darba efektivitati.

Lielaka dala no aptaujatajiem nozares respondentiem (59,5%) kadreiz ir saskarusies ar griittbam atrast sev
piemérotu darbu nozar€, un darba tirgu kopuma veérté drizak ka vaju. Tas uzsver nepiecieSamibu péc mérktiecigas

atbalsta sistémas uzlaboSanas, kas veicinatu nozares kopgjo kvalitati, attistibu un ilgtsp&ju.

Atslegas vardi: emocionala slodze; nodarbindtiba, izklaides un atpiitas nozare

111



W EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Kitija Drabo. VESELIBAS APRUPES DIGITALIZACIJAS IETEKME UZ PACIENTU
APMIERINATIBU

Ekonomikas un Kultiras augstskola, studiju programma “Vadibas zintbas”

Zinatniskais vaditdjs: Dr.oec., asoc. prof., Vita Zarina
Anotacija

Pétijuma aktualitate: ES veicina veselibas apripes digitalizaciju jau vairak neka 20 gadus. Saskana ar 2023. gada
publicéto Eirobarometru par digitalo desmitgadi ievérojams vairakums respondentu (76 %) sagaida, ka digitalajam
tehnologijam lidz 2030. gadam biis iz8kiroSa ictekme uz pickluvi veselibas apriipes pakalpojumiem (pieméram,
telemedicTnai un maksligajam intelektam slimibu diagnosticésanai) (europa.eu, 2023). Ka liecina statistikas dati,
Latvijas E-veselibas sisteéma vidgji viena darba diena laboratorisko izmeklgjumu rezultatus apskata Iidz 2 takstosi
iedzivotaju. Latvijas Digitalas veselibas centrs norada, ka biitiska prieksrociba iedzivotajiem E-veseliba ir iesp&ja
bez maksas skatit dazadas laboratorijas veiktu gan valsts apmaksato, gan maksas laboratorisko izmekl&jumu
pakalpojumu rezultatu datus vienuviet, tadéjadi batiski atvieglojot arstniecibas personala darbu. E-veseliba
pieejami teju 6 miljoni laboratorisko izmekl&jumu rezultatu parskati (e-veseliba, 2025).

Pétijuma meérkis: Izvertet veselibas apriipes digitalizacijas ietekmi uz pacientu apmierinatibu.

Pétijuma metodes: No datu ieguves metodém izmantota sekundaro datu analize, anket€Sana, intervijas. No datu
apstrades metodem izmantota transkripcija, grafiska analize, Likerta skala.

Sasniegtie rezultati: P&c anketas izplatiSanas tika sanemtas 60 respondentu atbildes, ka arT uz interviju atsaucas
divi gimenes arsti un viens telemedicinas (attalinato konsultaciju) specialists. Apkopojot visas respondentu
atbildes, darba autore secina, ka sabiedribas atticksme pret veselibas apriipes digitalizaciju ir parsvara pozitiva,
Tpasi Rigas regiona un jaunakas paaudzes vida. Interviju laika arsti atzina, ka e-veseliba un citi digitalie riki uzlabo
dokumentu apriti un atvieglo ikdienas darbu, tomér uzsvéra ari eso$as nepilnibas — datu fragmentaciju, pacientu
uzticibas trikumu un sistému tehnisko nestabilitati. Gan anketu, gan interviju rezultati liecina, ka digitalizacija
veselibas apriipé Latvija tiek vértéta ka nepiecieSama un vertiga, tacu tas efektivitate ir cie$i saistita ar iedzivotaju
digitalajam prasm&m, sist€émas funkcionalo pilnibu un profesionalu gatavibu to izmantot praksé. Lai sasniegtu
pilnvertigu rezultatu, nepiecieSama turpmaka sist€mas attistiba, pacientu izglitoSana un vienlidzigas pieejas
nodro$inasana visos regionos.

Atslegas vardi: veselibas apripe; digitalizacija; apmierindtiba,; pacienti
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Kristine Broka. BUVUZNEMUMU KONKURETSPEJA LATVIJA UN TO IETEKME]JOSIE
FAKTORI

Ekonomikas un kultiiras augstskola, Magistra studiju programma “Biznesa vadiba”

Zinatniska vaditaja: PhD, Agita Donina

Anotacija

Pétijuma aktualitate: Bivuznémumu konkurgtspgju ietekm&joso faktoru definésanai ir loti liela nozime gan
valsts, gan arT Latvijas biivuznémumu konteksta. Biivniecibas nozare ir svariga valsts ekonomikas dala. Nemot
vera §iIs nozares cieSo saikni ar investiciju vidi un darba tirgu, tas konkurgtsp&jas analize klust 1pasi bitiska
ilgtermina planosanai. Konkurétsp&ju ietekmé&joso faktoru noteikSana lauj precizak izprast, kadi apstakli veicina
vai arf kavé uznémuma izaugsmi un ilgtsp&ju. Sada analize sniedz skaidraku prieksstatu par tirgus dinamiku,
palidzot uzne@mumiem pielagot savas darbibas tirgus mainigajiem apstakliem. Vienlaikus, ja faktori tiek analizgti
krietni plasaka méroga, pieméram, kada noteikta nozar€, iesp&jams izstradat daudz efektivaku nozares attistibas
strat€giju, veicinot kopgjo valsts ekonomikas attistibu un, 1idz ar to, arT sabiedribas labklajibu.

Pétijuma meérkis: Izvertet Latvijas buvuznemumu konkurétspgju ietekmgjosos faktorus.

Pétljuma metodes: Ar kvalitativas pétijuma stratégijas palidzibu tika iegfiti un analiz&ti primarie dati no dal&ji
strukturétam intervijam. Ieprieks sagatavots jautajumu saraksts lava darba autorei izprast biivniecibas nozares
ekspertu viedokli par faktoriem, kas ietekmé biivuznémumu konkurétsp&ju Latvija. Kopuma tika veiktas sesas
dalgji strukturgtas intervijas ar biivniecibas nozares ekspertiem.

Sasniegtie rezultati: Bivuznpemumu konkurétspgju Latvija ietekmé daudz dazadu faktoru — kopuma tika
identificti 19 ietekmes aspekti. Sobrid no tiem konkurétsp&ju visspécigak ierobezo nodoklu slogs, zemakas cenas
principa pieméroSana iepirkumos, tirgus neprognoz€jamiba, ierobezots tirgus apjoms, darbaspéka (tostarp
kvalificéta) trikums, korupcija un netaisniga konkurence, administrativais slogs un birokratiskais aparats.

Atslegas vardi: konkurétspéja; konkurétspéju ietekmejosie faktori; bivuznémumi.
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Eliza Rasina. VADITAJA LOMA PERSONALA VADIBA UZNEMUMA

Ekonomikas un Kultiras augstskola, studiju programma “Vadibas zinibas”

Zinatniskais vaditajs.: prof., Mg.sc.admin., docente, Jelena Budanceva

Anotacija

Pétijuma aktualitate: Uznémumam attistoties un paplasinoties, vaditaja spgja veicinat pozitivu darba vidi un
uzturét atklatu komunikaciju, Tpasi maza un vid&ja ITmena uzn€mumos, var tiesi ietekmét personala uzticgSanos,
darbinieku iesaisti uzn€muma procesos un lojalitati. Uzneémumos, kur vaditaji efektivi parvalda komunikacijas
vadibu, darbinieki biezak jutas iesaistiti uznemuma procesos un retak jutas izdegusi darba. (GALLUP, 2024)
Jaunakie pettjumi atklaj, ka uztic€Sanas organizacijai un vadibas praksei 11dz pat 79,2 % gadijumos var pozitivi
ietekmét darbinieku nodomu turpinat darbu organizacija. (Lin & Guo, 2023)

Pétijjuma meérkis: Raksturot un izvertet uznémuma vaditaja lomu personala vadiba, efektivas komunikacijas
nodros§inasana un lojalitates veicinasana un izstradat priekslikumus personala labklajibas monitoréSanas iespgjam.

Pétijuma metodes: Petijuma izstrade izmantota teoretiska metode, veicot literatiiras un esoSo petijumu analizi par
vaditaja lomu un ietekmi uznémuma personala vadibas joma. Praktiskaja dala pielietota kvalitativa datu vaksanas
metode, analiz&jot uzn€muma personala datus un veicot interviju ar uznémuma vaditaju. Izmantotas sekundaro
datu analizes, grafiskas analizes un aprakstosas statistikas datu apstrades metodes.

Sasniegtie rezultati: PEtjjuma rezultati apstiprina uznémuma vaditaja ietekmi personala lojalitates veicinasana.
Vaditaja efektiva un atklata komunikacija, atbalsts dazadu problémsituaciju risina$ana, sniegtds iesp&jas
darbiniekam uznemties atbildibu un iesaistities uzne@muma procesos veicina darbinieku uzticibu un lojalitati

uznémumam. Izstradati priekslikumi personala labklajibas monitoré$anai uznémuma.

Atslégas vardi: personals; vaditdjs, lojalitate; iesaiste.
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Paula Liela. SABIEDRIBAS LABKLAJIBAS UN VESELIBAS VEICINASANA AR SPORTU

Ekonomikas un Kultiras augstskola, studiju programma “Marketings”

Zinatniskais vaditdjs: Dr.oec., asoc. prof., Vita Zarina

Anotacija

Pétijuma aktualitate: Mazkustigums ir kluvis par vienu no nopietnakajiem misdienu sabiedribas veselibas
riskiem. Pasaules Veselibas organizacija (PVO) norada, ka nepietickama fiziska aktivitate ir ceturtais galvenais
naves célonis pasaulé (Physical activity, 2020). Eurobarometer dati liecina, ka 46% Eiropas Savienibas iedzivotaju
nekad vai gandriz nekad nenodarbojas ar sportu (Eurobarometer, 2022). Latvija tikai aptuveni treSdala iedzivotaju
regulari veic fiziskas aktivitates, kas bitiski ietekmé ne tikai fizisko, bet ari psihologisko labklajibu (Fiziskas
aktivitates Latvijas iedzivotaju vidi, 2023). ST situacija pieprasa pétit sporta nozimi veselibas veicinasana dazadas
sabiedribas grupas.

Pétijuma meérkis: [zvertet sporta nozimi un ta ietekmi uz sabiedribas veselibu un labklajibu, pievérSot uzmanibu
dazadu sabiedribas grupu vajadzibam un uzvedibas tendencém.

Pétijjuma metodes: Literatiiras un zinatnisko avotu analize, sekundaro datu izp&te par sabiedribas fiziskas
aktivitates ITmeni, aptauja par sportoSanas paradumiem, ka arT intervijas ar veselibas un sporta nozares ekspertiem.
Rezultati analiz&ti, izmantojot grafisko analizi un aprakstoSo statistiku.

Sasniegtie rezultati: Raksta apkopota aktuala informacija par sporta ietekmi uz sabiedribas veselibu, izcelta
fizioterapijas loma un sporta pieejamibas nozime. Sniegti ieteikumi veselibas veicinasanas stratégiju pilnveidei,

nemot vera iedzivotaju vajadzibas un paradumus.

Atslégas vardi: sabiedribas veseliba, labkldjiba; sports; fiziska aktivitate
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Agija Dobrovolska. KAZU PLANOSANAS UZNEMUMU KONKURETSPEJA
LUKSEMBURGA

Ekonomikas un Kultiras augstskola, studiju programma “Vadibas zinibas”

Zinatniskais vaditdjs: Dr.oec., asoc. prof., Vita Zarina

Anotacija

Pétijuma aktualitate: Kazu planoSanas nozare ir dinamiska un loti atkariga no klientu v@lmeém, kultiiras
tendencém un konkurences tirgl. Luksemburga, kur valda augsts dzives limenis un multikulturala vide,
pieprasijums péc kvalitativiem kazu pakalpojumiem pieaug. Saja konteksta Ipasi nozimiga kliist kazu plano$anas
uzp€mumu konkurétspgja. Tas ietekmgjosie faktori var ietvert pakalpojumu kvalitati, cenas, inovacijas,
marketinga stratégijas un klientu apmierinatibu. Petijums ir aktuals, jo palidz saprast, ka uznémumi $aja joma var
saglabat un uzlabot savu poziciju Luksemburgas tirgi.

Pétijuma meérkis: Izp&tit un novertet kazu planosanas uznémumu konkurétspgju Luksembura, analizgjot tirgus
faktorus, klientu vajadzibas, inovaciju un tehnologiju lomu, ka ari konkurences vidi, sniedzot ieteikumus
uzp@mumu attistibai.

Pétijuma metodes: Literatiiras analize, salidzinosa analize, ekspertu novert&jumi.

Atslegas vardi: konkurétspéja; kazu planosana.
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Daniels Freimanis, Liga Lazda. DARBA SPEKA PROBLEMAS EDINASANAS NOZARE:
DARBINIEKU ROTACIJA, MOTIVACIJAS TRUKUMS, KVALIFIKACIJAS NEATBILSTIBA

Ekonomikas un Kultiras augstskola, studiju programma “Marketings”

Zinatniskais vaditdjs: Dr.oec., asoc. prof., Vita Zarina

Anotacija

Pétljuma aktualitate: Edinasanas nozarg, Ipasi viesmilibas un &dina3anas uznémumi 2024. gada saskaras ar
butiskiem rentabilitates izaicinajumiem, ko galvenokart ietekme darbaspéka trikums un pieaugosas darbaspéka
izmaksas. Situaciju nozaré sarezgi ari neskaidribas nodoklu politika, jo pasi neskaidribas uz PVN likmém, ka ari
inflacija, kas ietekmé negativi patérétaju pirktspgju. P&c pandeémijas situacija ir nedaudz stabilizjusies, bet
problémas nozaré joprojam ir aktualas (Jauns.lv, 2024). Pandémijas laika ievérojami pastiprinajas darbinieku
rotacija un motivacijas trikums, jo daudzi darbinieki izvelgjas braukt stradat uz arzemé&m. Rotaciju veicinaja
nezina par nakotni un valdibas noteiktie ierobeZojumi, kas samazinaja darba iesp&jas un stundu skaitu. Edinasanas
nozar€ arvien pieaug nepiecieSamiba nodroSinat konkur&tsp&jigu atalgojumu un uzlabot darba apstaklus, lai
piesaistitu un noturétu kvalificétus darbiniekus (LR1.lsm.lv, 2021).

Pétijuma meérkis: Identificet darbaspeka problémas €dinasanas nozar€, tostarp darbinieku augsto rotaciju,
motivacijas trikumu un kvalifikacijas neatbilstibu.

Pétijuma metodes: Tika izveidota anketa, anketas rezultatu grafiska analize un literatiiras analize.

Sasniegtie rezultati: Noskaidrots, ka €dinasanas nozare saskaras ar darbinieku triikumu, zemu motivacijas limeni
un augstu darbinieku rotaciju. To veicina zemas darba algas, ilgais darba laiks un skarbi darba apstakli.
Respondenti uzskata par nepiecieSamibu veikt uzlabojumus nozarg, Ipasi attieciba uz darba algam, darba vidi un

izaugsmes iespgjam.

Atslegas vardi: Edinasanas nozare; darbinieku motivacija; darba vide.
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Jelena Pavlenko. EDIENU FOTOGRAFESANAS PAKALPOJUMU ATTISTIBAS IESPEJAS
LATVIJA

Ekonomikas un kultiiras augstskola, Studiju programma “Vadibas zinibas”

Zinatniskais vaditdjs: Dr.oec., docente, Ksenija ljevieva

Anotacija

Pétijuma aktualitate: Misdienu pasaule nav iedomajama bez socialajiem tikliem un iepirkSanas tieSsaiste. V&l
vairak So tendenci ietekmé&ja Covid-19 pandeémija, kad cilveki nevargja aiziet uz restoranu un nebija ieteicams
apmekl&t partikas veikalus. Covid-19 laika daudziem uzp€mumiem, 1pasi partikas veikaliem un &dinasanas
pakalpojumu sniedzgjiem, bija jamaina veids, ka sniegt savus pakalpojumus klientiem. E-komercija socialajos
tiklos (piem., Facebook, Instagram, Twitter platformas), ka arT tieSsaistes pardoSanas organizéSana caur veikalu
internetveikaliem vai aplikacijam un tiesSsaistes €dienu pasiitiSanas platformam (piem., Bolt vai Wolt food) kluva
par spécigu riku partikas uzn@mumu un &dinasanas pakalpojumu sniedzgju pardosanas veicinasanai un palidzgja
uznémumiem saglabat savu klatbiitni tirgli pandémijas ietekmétos apstaklos.

Lai organiz&tu tieSsaistes pardosanu uznémumu ipasniekiem bija janodrosina veikala produktu un restorana &dienu
profesionalu fotografésanu, kas lava izmantot &dienu un produktu fotografijas ne tikai veikalu internetveikalos un
aplikacijas, restoranu dienkartSs un tie$saistes €dienu pasiitisanas platformas, bet ari izmantot tos papira produktu
katalogos, uzngmumu reklama, socialajos medijos un citur.

Pétijuma meérkis: [zvertet edienu fotografeésanas pakalpojumu attistibas iesp&jas Latvija.

Pétijuma metodes: Datu vakSanas: sekundaro datu analize, anketéSana. Datu apstrades: apraksto$as statistikas
metodes (vidgjie lielumi un biezumu analize), grafiska analize.

Sasniegtie rezultati: Apkopojot statistikas datus par tieSsaistes iepirkSanas tendenc€m, zinatnisko pé&tijjumu
rezultatus par fotografijas lomu mazo un vidgjo uzneémumu digitalaja marketinga, darba autores pétijuma rezultatus
un personigus novérojumus, darba autore secindja, ka &dienu fotograféSana ir butisks digitala marketinga
instruments uznémumos, kas nodarbojas ar partikas produktu tirdzniecibu un &dinasanas pakalpojumu sniegSanu,
un tai ir augstas attistibas iesp&jas Latvija.

Atslegas vardi: fotografija, édienu fotografija, produktu fotografija
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Kristine Dakstina. SABIEDRISKO ATTIECIBU IZPRATNE SABIEDRIBA

’

Alberta koledza, studiju programma “Sabiedriskas attiecibas’

Zindtniskais vaditdjs: MBA., lektore, llze Kriimina

Anotacija

Pétijuma aktualitate: Misdienu sabiedriba sabiedriskas attiecibas kluist arvien nozimigakas ka strat€égisks
instruments organizaciju komunikacija ar dazadam meérkauditorijam. Ka noradits Latvijas Nacionalaja
enciklopédija, to merkis ir veidot reputaciju, noverst krizes un stiprinat attiecibas ar sabiedribu (P&tersons, 2024).
Sabiedriskas attiecibas nav vairs vienpusgjs informacijas nodos$anas process — tas ir divpusgja izglitojosa
komunikacija, kuras centra ir uzticé$anas un ilgtermina attiecibas (Dilendchneider, 2022). Sis pétijums apliko
sabiedribas prieksstatus un stereotipus par sabiedrisko attiecibu profesionalu darbu, ka arT akcent€ nepieciesamibu
veidot izpratni jau agrina vecuma. Tadgjadi sabiedriskas attiecibas ne tikai atspogulo, bet arT veido socialos
procesus.

Pétijuma mérkis: Sabiedriba joprojam pastav nepilniga izpratne par sabiedrisko attiecibu specialistu darbu un §is
profesijas nozimi komunikacija starp organizacijam un sabiedribu. P&tfjuma mérkis ir izzinat sabiedribas
prieksstatus par sabiedriskajam attiecibam, to funkcijam un ietekmi miisdienu komunikacijas procesos, ka ari
novertét informétibas limeni par sabiedrisko attiecibu lomu publiskaja un privataja sektora.

Pétijuma metodes: Empiriskaja dala izmantota kvantitativa aptauja ar 107 respondentiem. Anketa ietvéra 10
slégta tipa jautajumus, t.sk. Likerta skalas apgalvojumus, kas lava novertét attieksmes un zinaSanu Iimeni.
Rezultati atklaj, ka sabiedriba valda stercotips, ka sabiedriskas attiecibas saistitas ar manipulaciju. Darba autore
iesaka uzsakt izglitojosas aktivitates skolas un mediju kampanas, ka art veikt papildu p&tijumus dazadu sabiedribas
grupu izpratnes analizei. legtitie dati tika apkopoti un analizeti, izmantojot grafisko att€lojumu.

Sasniegtie rezultati: Petijuma rezultati parada, ka sabiedribas uztvere tiesi ietekme sabiedrisko attiecibu profesijas
attistibu. Izpratnes trikums par nozares biitibu veido arT negativu attieksmi un tas var kavet sabiedrisko attiecibu
atpaziSanu. Identificetas sabiedribas zinasanu nepilnibas un stereotipi par sabiedriskajam attiectbam.

Atslégas vardi: Sabiedriskas attiecibas; Sabiedribas izpratne; Profesionala identitate; Sabiedribas prieksstati;
Zimola komunikacija.
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Nils Ridolfs Téts. DARBA DEVEJA ZIMOLA PILNVEIDOSANAS IESPEJAS LATVIJAS
TELEKOMUNIKACIJAS UZNEMUMOS

Ekonomikas un kultiiras augstskola, Studiju programma “Vadibas zinibas”

Zindtniskais vaditdjs: Dr.oec., docente, Ksenija Ijevieva

Anotacija

Riga: Ekonomikas un kultiiras augstskola, 2025. Studiju darba apjoms ir 36 lappuses (neskaitot pielikumus). Darbs
satur 1 pielikumu 2 Ipp. apjoma. Studiju darbs sastav no levada, Analitiska apskata dalas, PEtTjuma rezultatu dalas,
Secinajumu un priekslikumu dalas, ka arT [zmantotas literatiiras un informacijas avotu saraksta. Darbs ietver 17
att€lus, 2 tabulas, 1 pielikumu un 32 izmantotos literatliras un informacijas avotus.

Pétijuma aktualitate: Organizaciju, kas sniedz telekomunikaciju pakalpojumus, sekmiga darbiba nav
iedomajama bez efektivas darba devgja darbibas. Tikai Istenojot pilnu personala vadibas uzdevumu kompleksu,
kas nepieciesams veiksmigai darbibai, un savlaicigi reag€jot uz izmainam tirgti, uznémumi spés efektivi darboties,
paaugstinat savu konkur€tsp&ju un Iidz ar to palielinat pelnu no sniegtajiem pakalpojumiem. Telekomunikaciju
uzn€mumiem jauzlabo sp&ja piesaistit un noturét labakos talantus, lai sasniegtu savus transformacijas mérkus.
Uzlabojot darba devgja zZimolu, telekomunikaciju uznémumi var konkurét par galvenajam prasmém un nodrosinat
pamatu ilgtermina izaugsmei.

Studiju darba meérkis: izpétit darba dev€ja zimola pilnveidoSanas iesp&jas Latvijas telekomunikaciju
uznémumos, analizgjot teorétiskos aspektus un empiriska p&tijuma rezultatus.

Pétijuma metodes: PEtljuma izmantotas dazadas datu vaksanas un apstrades metodes. Teoretiskaja dala veikta
literatliras analize, balstoties uz citu autoru pétjjumiem un zinatniskajiem rakstiem. Empiriskaja dala izmantota
anket€Sana, lai noskaidrotu darba mekletaju viedokli par darba dev&ja zZimola stavokli un uzlabosanas iespg&jam
Latvijas telekomunikaciju uznémumos. Datu apstrade izmantotas visparzinatniskas metodes, pieméram, analize
un sintéze, lai sistematizetu un interpretetu ieglitos rezultatus.

Sasniegtie rezultati: Izstradati priekslikumi pievilciga darba devéja zimola uzlabosanai Latvijas telekomunikaciju
uznémumos.

Atslégas vardi: darba devejs zimols, darba devéja zimols, telekomunikaciju uznémumi, darba deveja pievilciba,
socialie tikli.
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Elviss Kranats. MOTIVESANAS SISTEMAS BUTIBA UN TAS ANALIZE UZNEMUMA SIA
“EVA-SAT”

Ekonomikas un kultiras augstskola, Studiju programma “Vadibas zinibas”

Zinatniska vaditaja: Dr.phil., prof., Velga Vévere

Anotacija

Elviss Kranats. Darba apjoms sastav no 20 lapaspuses. Sis pétfjums sastav no ievada, analitiskas apskata dalas,
pétijuma metodologijas dalas, pétijuma rezultatu dalas, secinajumu dalas un izmantotas literattiras un informacijas
avotu saraksta dalas. Darbs satur 1 att€lu, 21 tabulas un 3 izmantotas literatiiras un informacijas avotus.

Pétijuma aktualitate. Lai uzn@mums varétu veiksmigi pastavét misdienu konkurétsp€jiga darba tirgt, svarigi ir,
lai darbinieki bitu motiveti un darba vieta justos labi. Ja darbiniekiem patik savs darbs, vini cenSas vairak, ir
atsaucigaki un mazak doma par darba mainu. Katram darbiniekam svarigs var biit kas cits, piemeram, laba alga,
draudzigi kol&gi vai iespgja iemacities kaut ko jaunu.

Uznémums SIA “EVA-SAT” darbojas santehnikas joma. Lai $ads uzn€mums varétu veiksmigi stradat, ir svarigi,
lai darbinieki biitu ieinteres€ti sava darba un apmierinati ar to, ko dara. Tadg€] ir svarigi noskaidrot, kadus
motivacijas veidus uzn@émums izmanto, kuri no Siem motivacijas veidiem strada un ka vél var uzlabot darbinieku
motivaciju.

Pétijuma mérkis. [zanalizet darbinieku motivé$anas instrumentus uzne@muma SIA “EVA-SAT” un tadgjadi atrast
veidus ka varétu uzlabot darbinieku apmierinatibu un darba efektivitati.

Pétijuma metodes. Literatiiras apskats, datu analize, anketéSana un intervija ar vaditaju.
Sasniegtie rezultati. Motivacijas [imenis uznpémuma SIA “EVA-SAT” Rigas, Krasta ielas 44 veikala “Komforts”

ir vidgjs vai zems, un galvenais faktors tam ir atalgojums. Darba tirgus kopgjas tendences liecina par Iidzigam
problémam citos uznémumos.
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llze Folkmane. DIZAINS KA RIKS DARBA NEDELAS ILGUMA PROBLEMAS
RISINASANA

Ekonomikas un kultiiras augstskola, studiju programma ,, Zimola dizains “

Zinatniskais vaditajs: Mg.art., docente, Ksenija Milca

Anotacija

Pétljuma aktualitate: Pedgjo 10-15 gadu laika darba autore ir saskarusies un novérojusi situacijas sava un
lidzcilveku dzive, kas liek jautat - vai 40h darba ned€la Latvija ir parak gara? Netie$i ir noveroti izdegSanas
gadijumi, aizvaditas sarunas par darba un privatas dzives lidzsvaru. Art Latvija un pasaul€ pieaug diskusijas par
nepiecieSamibu parskatit 40h darba nedg€las standartu. Sabiedriskaja telpa aktualizgjas t€mas par darba efektivitati,
produktivitati - tiek veikti petijumi, eksperimenti, kas analize 1sakas darba nedglas prieksSrocibas.

Petljuma meérkis: Noskaidrot, vai Latvija nodarbinatie pilnas slodzes darba néméji paveiktu mazak darba, ja
stradatu 1saku darba nedglu, noskaidrot, vai sabiedribai ir aktuala 40h darba ned€las probléma, ka ar1 piedavajot
dizaina risindgjumu, noteikt, vai $ads risinajums veicina sabiedribas izpratnes veidoSanu par Tsakas darba nedglas
iespgju.

Pétijjuma metodes: Lai iegiitu kvantitativos datus, p&tijuma autore izmantoja anketé$anas metodi ar slégtajiem
jautajumiem noteiktai mérkauditorijai. P&c tam tika radits digitals dizaina prototips - sociala reklamas kampana,
un vélreiz tika pielietota anketeSanas metode, lai testétu ieprieks teorétiski ievaktos datus, bet nu jau ar praktisku
pieméeru.

Sasniegtie rezultati: Pirma pétijuma 37,5% aptaujato pilniba nepiekrit un 42% nepiekrit, ka, stradajot par 20%
1saku darba nedglu, paveiktu par 20% mazak darba. Otra pétijuma 42,5% aptaujato socialas kampanas plakatus
vertgja ar “interesi un vélmi uzzinat vairak”, 55,7% atbild&ja, ka kampana piesaista uzmanibu, bet reti noved pie
realam parmainam, ka arT tikai 17,9% parliecinosi atbild ar “ja’’ uz jautajumu, vai 40h darba nedela Latvija ir
aktuala problema.

Atslégas vardi: darbaspeka nodokli; Baltijas valstis; ienakumi.
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Anda Viska, Rihards Zorgis. ZIRNEKLA PLAVA
Ekonomikas un kultiiras augstskola, studiju programma ,, Datorspélu dizains
Zindatniskais vaditdjs: B.Art., Anete Bérza
Anotacija
Spéles nosaukums: Spider Meado

Merkis: Uztaistt mierigu, interesantu un aizraujosu spéli par zirnekli, kuru mums vienlaicigi ir neliels izaicinajums
izstradat, lai attistitu savas zinasanas spélu dizaina.

Spéles koncepta apraksts: Spele ka zirneklis, kas ker kukainus un baro tos, lai ieglitu olas un tas pardotu par
naudu, kuru var izmantot lai izpilditu dazadus uzdevumus, kas apbalvo spélétaju.

Sasniegtie rezultati: Speles galvenas mehanikas un maksla ir palielam gatavas, atliek tikai papildinat pasauli un
precizet uzdevumus, lai ir patikama progresija.

Atslegas vardi: Spéle, Zirneklis, Kukaini, Uzdevumi, Ferma.
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Polina Fedotova, Margarita Ceceruka, Madara Elizabete Jaunbeérzina, Davis Bérzins.
SPELES "THE ABYSS OF ME" IZSTRADE

Ekonomikas un kultiiras augstskola, studiju programma ,, Datorspelu dizains
Zinatniskais vaditajs: B.Art., Anete Bérza

Anotacija

“The Abyss of Me” ir top-down psihologiska Sausmu spéle, kas apvieno labirintu izpéti, miklu risinasanu un
ceturtas sienas lauSanu. Spéles centra ir Milly — jauna meitene, kura sastopas ar savu traumatisko pagatni un
dzilakajiem ieksgjiem pardzivojumiem. SpEletajs seko Milly celojumam caur vinas majam, slimnicu un galu gala
— vinas prata drimakajiem nostiiriem, kur robezas starp realitati un halucinaciju izzud.

Spéle péta smagas témas, tostarp seksualu vardarbibu, €Sanas trauc€jumus un depresiju. Ar spéles mehaniku
palidzibu — piem&ram, kontroles ierobezo$anu, labirintiem bez kartes un failu manipulacijam arpus spéles vides
— speletajs tiek ievilkts varones emocionalaja sabrukuma. Bende — Milly izkroplota, sevi nicino$a puse — kluist
par spéles balsi, kas izaicina ne tikai varoni, bet arT sp&létaju.

Spele veidota ar uzsvaru uz spécigu vizualo un audialo atmosferu, iedvesmojoties no tadam spelém ka “Silent

Hill” un “Lost in Vivo”. Ta ir paredzeta pieaugusajiem spé&letajiem, Ipasi tiem, kuri mekl€ narativu dzilumu,
emocionalu iedzilina$anos un psihologiskas pieredzes pardomu forma.
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Pavels Ju$¢enko, Laura Polakova, Ksenija Bidzane. VIDEOSPELES "TWILIGHT
TERROR" IZSTRADE

Ekonomikas un kultiras augstskola, studiju programma ,, Datorspeélu dizains

Zinatniskais vaditdjs: Andris Aleksandrs Prieditis
Anotacija

Spéles nosaukums: Twilight Terror

Merkis: Izstradat 2D pikselmakslas stila viena spelétaja spéli, kura spélétajs, parvarot bailes no tumsas, risina
miklas un cinas ar iedomatiem monstriem mainiga vide.

Spéles koncepta apraksts: "Twilight Terror" ir viena sp&létaja 2D horror, RPG un puzzle Zanra spéle ar top-down
perspektivu un drimu pikselgrafikas stilu. Speletajs ienem berna lomu, kurs, baidoties no tumsas, redz istaba
izt€lotus Sausmonus. Lai atgiitu droSibas sajutu, be&rnam japarvar dazadi skérsli un jaizvairas no ienaidniekiem,
sasniedzot gaismas slédzi. Spéles mehanika balstas uz gajieniem, strat€gisku plano$anu un tumsas efektu, kas
samazina redzamibu un izaicina orient€8anos vidé. Progresgjot, istabas vide klast sarezgitaka, paradoties jauniem
skersliem, briesmoniem un Tpasiem “Stinu” veidiem. Spéles kulminacija bérnam jasastopas ar savu lielako murgu
bosa cina.

Zanrs: Sokobans, mikla, piedzivojumu, horror, top-down, 2D.

Sasniegtie rezultati: Izstradats spéles prototips ar pamata mehanikam, vidi, ienaidniekiem un galveno ciklu.
Planots prototipa publicé$ana platforma itch.io.

Atslégas vardi: Horror spéles; Socoban; RPG, Puzzle spéles; spélu dizains, prototips.
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Karlis Suneps, Mikus Kokainis, Madara Kate KantiSeva. SPELES "INNER CALIBER"
IZSTRADE

Ekonomikas un kultiiras augstskola, studiju programma ,, Datorspélu dizains “

Zindatniskais vaditdjs: B.Art., Anete Bérza

Anotacija

Spéles nosaukums: Inner Caliber

Meérkis: Izstradat un publicét augstas spriedzes spéli par magiskam meiteném ar Sauteném laika perioda no 2025.
gada 4. februara lidz 2025. gada 27. maija.

Spéles koncepta apraksts: Inner Caliber ir augstas spriedzes twin-stick Sausanas spéle par magiskam meiteném
ar Sauteném, kuram ir jaizglabj pustosa, pamesta pasaule. Spéle sastav no intensivam kaujam, kuras spélétajam ir
japarslédzas starp vairakiem t€liem, katrs ar savam specializétam sp&jam, un japarvar liels pretinieku daudzums.
Starp kaujam spé€letajs var sarunaties ar citiem spéles t€liem vinu militaraja bazg, lai vairak izprastu spéles pasauli
un stastu.

Spéles mérkauditorija ir jauniesi, kuriem patik japanu animacijas kultiira un augstas spriedzes spéles.

Sasniegtie rezultati: Ir izstradata pilna spéle un ir publicéta Itch.io.

Atslégas vardi: anime, spriedze; apokalipse; datorspéle.
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Armands Juskans, Dmitrijs Vaizgela, Artiirs Umbrasko. TUKSUMA GAJEJS

Ekonomikas un kultiiras augstskola, studiju programma ,, Datorspélu dizains

Zindatniskais vaditdjs: B.Art., Anete Bérza

Anotacija

Spéles koncepta apraksts: Voidwalker ir 2D pikselu platformera spéle, kas norisinas talakajos, neizpétitajos
galaktikas nosttiros. Spelétajs ienem Voidwalkera lomu "Dieviskais Galaktikas Sargas", ko radijusi senie speki vél
pirms cilvéces dzim$anas. Vina uzdevums ir aizsargat noslépumainas pasaules no nezinama Launuma ( Nameless
Evil ) izraisttas korupcijas. Katrs Iimenis att€lo kritu§ planétu, ko parnémusi launie iebrucgji. Lai tas izglabtu,
speletajam naksies celot pa neatklatam planétam. Tacu tas nebils viegls uzdevums, jo laiks blis ierobezots ar
skabekla daudzumu.

Speles pamata ir dinamiska izp€te, talsavienu kaujas un varona attistiba. Limenos savaktas mong&tas var izmantot
citplanétiesu veikalos, lai uzlabotu dzivibas punktus, uzbrukuma speku un skabekla daudzumu, laujot spéletajam
izdzivot ilgak un kliit specigakam. Katrs Iimenis nosleédzas ar iespaidigu cinu pret bossu, pieméram, Voidscar the
Corrupted vai Master Azure.

Voidwalker apvieno precizu platformésanu, zinatniskas fantastikas sizetu un minimalistisku spéles stastu, radot

noslépumainu, izaicino$u un atmosferisku pieredzi. Speletajs ienem vientula sarga lomu, kur§ cinas, lai glabtu
galaktiku - plan&tu péc planétas.

128



\} EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Marija Briede, Dzintars Jakovelis, Nikola Dundere. TAGGED SPELES DIZAINA
DOKUMENTS/ PROTOTIPS

Ekonomikas un kultiiras augstskola, studiju programma ,, Datorspélu dizains “

Zinatniskais vaditdajs: B.Art., Anete Bérza
Anotacija

Spéles nosaukums: Tagged
Meérkis: Iepazistinat spelétaju ar ielu makslinieku bistamo ikdienu.

Spéles koncepta apraksts: ielu makslas simulacijas spéle, ielu kultliras faniem un maské&Sanas spélu (stealth
games) spélétajiem, 3D realistiskas grafikas, originala zimé$anas mehanika un spéles vides izpéte.

Sashiegtie rezultati: izstradats prototips, uzrakstits spéles dizaina dokuments, spéle tiks publicéta itch.io.

Atslegas vardi: Simuldcijas spéle; vienspelétaja spéle; 3D; realistiska; prototips,; vecuma ierobezojums 16+
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Liene Linarte-Bokane. VIDES OBJEKTI PIRMSSKOLAS VECUMA BERNU RUNAS UN
VALODAS ATTISTIBAS VEICINASANAI JAUNOLAINE, OLAINES NOVADA

7(6, 2001 é\?
RTA OV

Ekonomikas un kultiiras augstskola, studiju programma “Zimola dizains”

Zinatniskais vaditajs: Mg.art., docente, Ksenija Milca
Anotacija

Pétijuma aktualitate: Misdienas arvien vairak bérnu saskaras ar runas un valodas traucgjumiem, pieméram,
problémam izrunat konkrétas skanas vai veidot pareizus teikumus, kas var ietekméet vinu talako attistibu, spgju
socializgties, sazinaties un macities. Problémas iemesli un c€loni ir loti dazadi, tadel §1 petjjuma aktualitate saistita
ar nepiecieSamibu izstradat efektivus risinajumus, kas palidzetu bérniem mazinat vai parvarét runas un valodas
attistibas traucgjumus. Viens no $adiem risinajumiem var bt vides objekti, kas stimul€ runas un valodas prasmju
apguvi caur sp&lém un mijiedarbibam. Sadi risindgjumi var klat par nozimigu atbalstu bérniem, veicinot vinu
valodas attistibu dabiska vide.

Pétijjuma mérkis: Izpétit pirmsskolas vecuma b&rnu runas un valodas attistibas traucgjumus un izstradat
interaktivus vides objektus, kas sekmetu $o prasmju attistibu caur spelém un mijiedarbibu dabiska vide Jaunolaing,
Olaines novada.

Pétijjuma metodes: P&tijuma izmantotas divas galvenas metodes: literatiiras analize par bérnu runas un valodas
trauc€jumiem un anketéSana divos posmos. Pirmaja anketé$anas posma tika iegiiti dati par problémas aktualitati
un izaicinajumiem, ar kuriem saskaras vecaki, audzinot beérnus vecuma no diviem lidz septiniem gadiem. Otraja
anketéSanas posma tika noskaidrots sabiedribas viedoklis par piedavato problémas risindjumu, kas izstradats
izmantojot dizaina domasanas principus.

Sasniegtie rezultati: PEtfjuma rezultati apstiprina, ka b&rnu runas un valodas attistibas trauc€jumi misdienas ir
aktuala probléma. Liela dala vecaku saskaras ar So izaicinajumu, tadel ir biitiski piedavat viegli pieejamus un
efekttvus risinajumus. Noskaidrots, ka sabiedriba atbalsta ideju par vides objektiem Jaunolaing, Olaines novada,

ka arT norada, ka tie var€tu pozitivi ietekmet bérnu runas un valodas prasmes.

Atslégas vardi: dizains; valoda; runa; pirmsskola; bérni.
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Madara Pormala, Renars Kuzmins. SOCIALO TIKLU NEGATIVA IETEKME UZ
PRODUKTIVITATI UN TAS MAZINASANAS IESPE]AS, IZMANTOJOT TEHNOLOGISKUS
RISINAJUMUS

Ekonomikas un kultiiras augstskola, studiju programma “Zimola dizains”

Zinatniskais vaditdjs: Mg.art., docente, Ksenija Milca
Anotacija

Pétijuma aktualitate: Socialo tiklu strauja izplatiba ir butiski mainijusi cilvéku ikdienas paradumus, tie samazina
koncentrésanas spgjas un produktivitati. Atkaribas straujajai attistibai sabiedriba, 1pasi jaunieSu vidd, ir
nepieciesami efektivi risinajumi, kas veicina socialo tiklu lietosanas ierobezosanu un apzinatu laika parvaldibu.
Mobilas lietotnes, kliist par daudzsolosiem instrumentiem §1s probl€émas mazinasana, piedavajot inovativu pieeju
digitalas uzvedibas apzinai.

Petljuma meérkis: Izvertet socialo tiklu ietekmi uz lietotdju ikdienas produktivitati un izstradat tehnologisku
risingjumu — mobilo lietotni, kas veicina So platformu lietoSanas ierobezoSanu un sekmé efektivaku laika
parvaldibu.

Pétijjuma metodes: Rezultatu iegliSanai pétijuma dati tiks ieglti, izmantojot tadas datu ieguves metodes ka
kvantitativa petijuma metode — aptauja un kvalitativa pétijuma metode, dalgji struktur€tas intervijas.

Sasniegtie rezultati: PEtijuma rezultata tika izstradata un test€ta mobila lietotne, kas palidz lietotajiem ierobezot
socialo tiklu lietoSanu un veicina produktivakus paradumus. Apkopotie dati no lietotaju atsauksmé&m un aptaujas
liecina, ka lietotnes izmantoSana vargtu pozitivi ietekmét sp&ju koncentréties un planot laiku, tadgjadi samazinot

prokrastinaciju un uzlabot ikdienas produktivitati.

Atslégas vardi: mediji; saturs; viedierices; paradumi
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Diana Cunska. AGRESIVAS BRAUKSANAS IZPAUSMES UN TO IZPLATIBA LATVIJA

Ekonomikas un kultiiras augstskola, studiju programma ,, Interjera dizains “
Zinatniskais vaditajs.: prof., Mg.sc.admin., docente, Jelena Budanceva
Anotacija

Pétijuma aktualitate: Agresiva brauksana ir nopietna probléma Latvija, kas ietekm& miisu sabiedribu — ta izraisa
navgjosus celu satiksmes negadijumus, apdraud cilvéku dzivibas un rada spriedzi ikdienas satiksmé. Ta izpauzas
ne tikai ka atruma parsniegSana, bet arT ka bistamu apdziSanas manevru veikSana, strauja bremz€Sana vai citu
autovaditaju trauc€Sana. Statistika rada, ka 77% Latvijas autovaditaju parsniedz atlauto atrumu arpus apdzivotam
vietam — tas ir viens no augstakajiem raditajiem Eiropa. Sada uzvediba noved pie smagiem celu satiksmes
negadijumiem, un agresiva braukSana ir viens no galvenajiem $o negadijumu c€loniem. Problémas aktualitati

pastiprina arT tas, ka agresiva braukSana nereti tiek uztverta ka norma vai pat ka izradiSanas lidzeklis, nevis bistama
riciba ar realam sekam.

Pétijuma meérkis: Noskaidrot agresivas brauk$anas izpausmes un to izplatibu Latvija, analiz&jot sabiedribas
uzskatus un pieredzi.

Pétijuma metodes: Literatiiras analize, anketgSana, datu interpretacija.
Sasniegtie rezultati: P&tfjjuma rezultati tiks prezenteti konferences laika.

Atslégas vardi: agresiva brauksana, brauksana; autovaditajs; agresija
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Ance Fridrihsone. DZIVNIEKU PATVERSMJU PARAPDZIVOTIBA MAZINASANA
AR DIZAINA RIZINAJUMA PALIDZIBU

Ekonomikas un kultiiras augstskola, studiju programma “Zimola dizains *

Zinatniskais vaditajs: Mg.art., docente, Ksenija Milca

Anotacija

Pétijuma aktualitate: Dzivnieku patversmes Latvija un citviet pasaulé saskaras ar parapdzivotibu un
ierobezotiem resursiem. Pe&c LSM datiem 2023. gada patversmes tika uznemti vairak neka 2000 sunu un ap 5000
kaku, un Sis skaits turpina pieaugt. Viens no faktoriem, kas veicina So problému, ir neatbilstoSu majdzivnieku
izvele, ka rezultata dzivnieki biezi tiek pamesti un nonak patversmés. Sabiedribas izglitoSana par atbildigu
dzivnieku izvéli var biit nozimigs solis situacijas uzlabosana.

Pétijuma meérkis: Izstradat dizaina risinajumu — digitalu paligu, kas palidz&tu cilvekiem izvéleties piemérotako
sunu $kirni, nemot véra vinu dzivesveidu, tadgjadi veicinot atbildigu adopciju un mazinot patversmju noslodzi.

Pétijuma metodes: Sekundaro datu analize, literatiiras un interneta resursu analize, anketé$ana, grafiska metode,
aprakstosa statistikas metode.

Sasniegtie rezultati: Aptauju rezultati liecina, ka sabiedriba pastav nepietickama izpratne par piemérotakajam
sunu Skirném, tomer vairakums respondentu atzina $ada testa lietderibu. Arl patversmes atzina sabiedribas
izglitoSanu ka nozimigu risinajumu. Testa prototipa test€Sana apliecinaja ta potencialu ka izglitojoSam un

praktiskam rikam, kuru iesp&jams pilnveidot, izmantojot programmeétaja atbalstu.

Atslégas vardi: dizains; dzivnieku patversme; adopcija; parslodze; digitalais riks.
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Rajakaruna Mudiyanselage Sadari Mithrika Rajakaruna. IMPACT OF DIGITAL
TRANSFORMATION ON ORGANIZATIONAL AGILITY IN THE SRI LANKAN TOURISM
INDUSTRY

EKA University of Applied Sciences, Master’s Study Program “Business Administration”

Scientific advisor: Mg. oec., docent, Kaspars Steinbergs

Abstract

Digital transformation has emerged as a critical driver of organizational agility, particularly for businesses
operating in dynamic sectors like tourism. This research delves into the impact of digital transformation on the
agility of Sri Lanka's tourism industry, focusing on the adoption of digital technologies and their influence on key
performance indicators such as responsiveness to change, innovation capability, decision-making speed,
operational efficiency, and customer responsiveness. By examining the experiences of tourism businesses in Sri
Lanka, this study aims to identify the critical factors that contribute to successful digital transformation and
organizational agility.

Research Relevance: The tourism industry in Sri Lanka, faces increasing challenges due to rapid technological
advancements and evolving consumer preferences. This research aims to understand the impact of digital
transformation on the agility and competitiveness of these businesses. By identifying the key factors driving digital
transformation success, this study will provide valuable insights for policymakers, industry practitioners, and
researchers to foster a more digitally empowered and resilient tourism sector.

Research goal:To investigate the impact of digital transformation on organizational agility within the Sri Lankan
tourism industry and identify the key factors that contribute to successful digital transformation initiatives.

Research methods: This research employed a quantitative research design to investigate the impact of digital
transformation on organizational agility within the Sri Lankan tourism industry. A structured questionnaire was
developed to collect primary data.

Main findings:The study found that digital transformation positively impacts organizational agility in the Sri
Lankan tourism industry. Key factors contributing to this include technology adoption, digital infrastructure,
digital literacy and skills, and digital culture. Businesses with strong digital capabilities were found to be more
responsive to change, innovative, efficient, and customer-centric. However, challenges such as low digital literacy
and resource constraints hinder full adoption of digital technologies.

Keywords: Digital transformation, organizational agility, digital transformation, digital infrastructure, digital
literacy and skills, digital culture
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Nayana Jayassri Chandyamal Thanthirige Don. GUIDELINES FOR IMPLEMENTING
HUMAN-ROBOT COLLABORATION IN THEPRODUCTION ENVIRONMENT OF THE
MANUFACTURING INDUSTRY IN LATVIA

EKA University of Applied Sciences, Master’s Study Program “Business Administration”

Scientific advisor: Dr. Oec, prof., Inga Sina

Abstract

Research relevance: The concept of human-centered automation has the potential for direct physical and
cognitive collaboration between humans and robots in a shared workspace. This approach changes the dynamics
of existing conventional automation in the working world. The fact that the market and research are pushing
consistently in the direction of Human-Robot collaboration (HRC) is also highlighted by the numbers which
highlights how the collaborative robot market will reach $2 billion by 2030.

Research goal: To create guidelines for implementing human-robot collaboration in the production environment
of the manufacturing industry in Latvia.

Research methods: This thesis will use secondary data analysis, survey questionnaires, and expert interviews as
data collection methods. In terms of the data processing methods, transcription, ranking, frequency analysis and
graphical analysis will be used.

Main findings: The study will uncover the key factors for implementing human-robot collaboration in the
production environment within the context of the Latvian manufacturing industry. Furthermore, the results will
reveal the benefits and challenges of uncovered factors while providing guidelines for the successful implantation
of HRC in the production environment of the Latvian manufacturing industry.

Keywords: Human-Robot Collaboration; Production process; Manufacturing industry; Automation
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Tashfeen Ahmad. NAVIGATING THE FUTURE: PREPARING STUDENTS FOR THE Al-
DRIVEN WORLD

The University of the West Indies, Jamaica

Abstract

The Fourth Industrial Revolution is transforming how we live, work, and interact with the world. As digital
technologies permeate all aspects of life, it is crucial to ensure that students are adequately prepared for the rapidly
evolving, hyper-digital future. This presentation will address a central question: how can we best prepare students
for a world driven by digital innovation and artificial intelligence (Al)?

The first section will explore the current trends in industry and the profound impact Al is having on various
management fields, demonstrating how these changes are reshaping both the workplace and the global economy.
By understanding these transformations, we can better equip the next generation to thrive in an increasingly
automated and data-driven environment.

Building on this foundation, the presentation will shift focus to the essential steps needed to prepare students for
the future. It will outline the key skills and personal priorities students must develop to play an active, productive
role in advancing beyond the Fourth Industrial Revolution. Emphasis will be placed on fostering critical thinking,
adaptability, and a deep understanding of emerging technologies.

Additionally, the speaker will offer personal reflections on the challenges and opportunities in preparing students
for this new era. Practical key takeaways will be shared, aimed at students, lecturers, university administrators,
and all stakeholders involved in shaping the education system. These insights will help ensure that educational
institutions not only keep pace with technological advancements but also equip students with the knowledge and
mindset to lead in the digital and Al-driven world of tomorrow.

This talk will serve as a roadmap for higher education institutions to align their curricula with the needs of the
future, ensuring that students are not only consumers of technology but also innovators who can drive meaningful
change in an ever-evolving digital landscape.

Key words: Fourth Industrial Revolution, Artificial Intelligence (Al), Preparing students, Industry trends, Al in
management, Technology-driven world
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Malith Chamara Hetti Arachchi Kankanamge. IDENTIFYING SPECIFIC FACTORS FOR
DEVELOPING ONLINE TRADING PLATFORM FOR SECOND HAND APPAREL IN
LATVIA

EKA University of Applied Science, Master’s Study Program ,, Business Administration “

Scientific advisor: Dr. oec., Tatjana Tambovceva

Abstract

In the context of sustainable consumption, all industries are evolving to embrace how to conserve resources and
grow business. Apparel industry has been already entered to sharing economy concept by reuse end-product while
improving customer awareness about environmental impact. Second-hand clothing consumption has been
developing and resources allocation for apparel manufacturing is gradually become an issue. Industry should be
sustained for catering customer requirement and survival of dependents from this vast industry. As a new trench
of existing business, second-hand clothing can be approached the customer through online platform by
overwhelmed inefficiencies, weaknesses in this trade.

Research relevance: Second-hand online apparel trade is existing business in Latvia. But focus on this subject is
comparatively little and relevant for understand next consumer trends and pattern in this secondhand online market.
Commencement of secondhand online clothing consumer behavior is satisfying by identifying specific factors
influencing this market.

Research goal: To find out the crucial elements that can thrust the development of a viable and successful online
marketplace for used clothes in Latvia.

Research methods This study used quantitative surveys and qualitative interviews to gather data on consumer
perception within Latvian community using 385 respondents based on entire demographies in Latvian society.
Reliability test, correlation test and descriptive analysis were done to analyze the data obtained from the distributed
questionnaire.

Main findings: The research findings reveal several key factors that significantly influence consumer intention
for buying secondhand apparel from online space in Latvia. These include price performance, frugality,
dematerialism, environmentalism,hygiene consciuos and fashion consciuos from secondhand apparel perception
of the consumer. Other than that, consumer attitude of the online platform depends on trust, familiarity and
administrative attributes of the platform. by addressing these determinants, developing a sustainable online
platform is a succesive effort in Latvia.

Keywords: Sharing Economy; Second-hand clothing; Sustainable consuming; Online platform; Purchasing
intention
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Safna Kalangara Santhosh. EVALUATION OF IMPACT OF INFLUENCER MARKETING
ON BRAND LOYALTY OF COSMETIC PRODUCTS IN INDIA

EKA University of Applied Sciences, Master’s Study Program “Business Administration”

Scientific advisor: Dr. Oec, prof., Inga Sina

Abstract

Research relevance: While the Indian cosmetics market was estimated to be worth 13.28 billion US dollars in
2023, it is anticipated that it would reach 26.5 billion US dollars by 2027, expanding at a compound annual growth
rate (CAGR) of 14.3%. The use of influencers by firms to cultivate customer loyalty is becoming increasingly
common as this sector continues to grow. With the goal of increasing customer loyalty to their brands, Nykaa,
L'Oreal, and Maybelline have all effectively implemented influencer marketing strategies in India. Statista's survey
from 2022 found that 35 percent of Indian women between the ages of 18 and 35 often purchase cosmetic products
that were recommended by influencers.

Research goal: To identify the impact of influencer marketing on brand loyalty of cosmetic products in India.

Research methods: A number of methods for collecting data include reviewing previous publications and
conducting survey analysis. There are a variety of data processing approaches that may be utilized in order to
evaluate the influencer marketing's effect on the brand loyalty of cosmetic items in India. For the purpose of
gaining a comprehension of the major influencer marketing elements that have an effect on brand loyalty,
descriptive statistical analysis, reliability analysis, and factor analysis An examination of the relationship between
influencer marketing and brand loyalty using the techniques of correlation analysis

Main findings: In accordance with this study, in India, the impact of influencer marketing on cosmetic product
brand loyalty is significant. Influencers develop close relationships with their following, particularly in the beauty
and cosmetics industries. When they advocate a cosmetic product, it's usually taken as a sincere recommendation,
which boosts customer confidence in the company. Influencer marketing has a big influence on brand loyalty in
the Indian cosmetics market because it increases customer retention and long-term loyalty by establishing trust,
creating individualized relationships, and providing genuine product experiences.

Keywords: influencer marketing, brand loyalty, cosmetic products, customer retention, customer satisfaction
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Stephin Andrews. THE ROLE OF CONTENT MARKETING AND ITS IMPACT ON
CONSUMER BRAND PERCEPTION IN ONLINE ELECTRONIC INDUSTRY IN INDIA

EKA University of Applied Sciences, Master’s Study Program “Business Administration”

Scientific advisor: Dr.phil., prof., Velga Vevere

Abstract

Research relevance: One of the e-commerce industry's fastest growing segments is the Indian online electronics
market. The online consumer electronics market in India is expected to develop at a compound annual growth rate
(CAGR) of 12.6% to reach $30 billion by 2025.. Growing smartphone usage, more internet access, and the ease
of online shopping are the main drivers of this trend. Customer opinion of a brand is greatly influenced by content
marketing, especially in the digital sphere. According to a report, instead of traditional marketing, 70% of
customers would rather learn about a company through articles, blogs, and other material.

Research goal: To identify the role of content marketing and its impact on consumer brand perception in online
electronic industry in India.

Research methods: Previous literatures, and survey analysis, are among the data collection approaches. To
measure the impact of content marketing on consumer brand perception in online electronic industry in India, data
processing methods include various mathematical analyses, factor analysis, descriptive statistical analysis, and
correlation.

Main findings: In India, the perception of brands for electrical devices is greatly influenced by content marketing,
which produces engaging, useful, and consistent material. Establishing trust is facilitated by high-quality material
such as product reviews, expert viewpoints, and tutorials. Indian customers mostly rely on material to help them
make educated selections, particularly in the electronics sector. Effective brand education increases a company's
perceived credibility and dependability. With educational and entertaining material, content marketing enables
electronic firms in India to connect customers, convey their value proposition, and establish a solid, favorable
brand image.

Keywords: content marketing, Brand perception, electronic industry, consumers, brand awareness
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Abstract

Customer relationship is one of the best identification and mirror image of how well a business performs to deliver
the best service. When it comes to Sri Lankan Banking industry, it has maintained a huge history of delivering
customer requirements but with limited capacity due to a lack of technological advancements. Processes of all the
business functions are based on manual work routine and it has negatively impacted on the service efficiency.
Therefore business process digitalization is one of the key aspects the Sri Lankan Banking industry should focus
on to know the customer well in the long run

This paper will discuss the customer satisfaction of people who experience Sri Lankan Banks through digitalized
business processes. Currently, Sri Lanka has stepped into the banking process digitalization and there are more
areas that still need to be improved as the customer did not find well that the business process provides the full
digitalized services. In here, the researcher gathers data from the Listed Bank details where Banks are registered
in the Colombo Stock Exchange (CSE). These banks provide annual reports that will include all the process
improvements initiated that have been taken place over the years. Based on the secondary data, the aim is to create
a questionnaire to identify customer responses to the experience that they have been involved with in the business
process of digitalization in the Sri Lankan Banking industry. Through the gathered data, the researcher will create
a hypothesis and analyze the

Research relevance: “Currently working on the paper”
Research goal: Customer satisfaction positively impact of business processes digitalization
Research methods: Collecting primary data / Customer satisfaction questionnaire / Bank stock exchange data

Main findings: “Currently working on the paper”

Keywords: Business Process / Digitalization / Customer Satisfaction / Listed Bank / Sri Lanka banking Industry
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Abstract

The purpose of this thesis is to investigate the impact that environmentally responsible business practices have in
increasing the long-term profitability of businesses in India. It is becoming more common for corporations to
implement environmentally friendly, socially responsible, and ethical corporate practices in response to the
growing regulatory requirements and increased customer awareness. The thesis investigates the link between these
sustainability measures and financial consequences over time, with a particular emphasis on case studies from a
variety of different sectors.

Research relevance: The incorporation of environmentally responsible business practices into the fundamental
operations of Indian organizations is becoming more common as environmental sustainability and corporate
responsibility become increasingly important to global business plans. In order to provide a framework for
businesses that are looking to strike a balance between profit and sustainability, the purpose of this research is to
evaluate the ways in which these practices contribute to the profitability and resilience of businesses.

Research goals: The fundamental objective of this research is to investigate the ways in which Indian businesses
that implement environmentally friendly policies and procedures reap long-term financial rewards. The purpose
of this research is to investigate the relationship between sustainability and profitability by using case studies and
measures representing financial success.

Research methods: a mix of qualitative and quantitative approaches is used in this study. A number of critical
performance measures, including return on investment (ROI), profit margins, and sustainability indices, are used
in the research and analysis of financial data. Conducting interviews with experts in the business may give valuable
insights into the difficulties and benefits associated with putting sustainable initiatives into action.

Main findings: The findings suggest that businesses that implement environmentally responsible business
practices have a greater likelihood of experiencing increased profitability, enhanced brand value, and sustained
growth over the long run. The shift towards sustainability, on the other hand, is not without its difficulties, such as
the need for organizational transformation and the high initial expenses. In spite of these challenges, the advantages
of sustainability often exceed the disadvantages seen in the near term, which provides businesses with an edge
over their competitors in the market.

Keywords: sustainable business practices, profitability, corporate social responsibility, Indian companies, long-
term growth
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Abstract

Research relevance: For Indian manufacturing industries, corporate social responsibility is significant for
attracting customers towards their products. Companies that have a net worth of five million dollars or more are
required to spend at least two percent of their average net income on corporate social responsibility initiatives, as
stipulated by the Indian Companies Act of 2013, which was passed in 2013. It has been shown through research
that 62 percent of Indian consumers are likely to rely their purchasing decisions on the social and environmental
responsibilities of a commercial enterprise. A further finding from a study conducted by Nielsen in 2022 indicated
that 74 percent of Indian millennials are more inclined to make purchases from businesses that engage in ethical
activities. This finding highlights a rising preference for corporations that are dedicated to social responsibility.

Research goal: To identify impact factors of corporate social responsibility on consumer purchase intention of
Indian manufacturing companies.

Research methods: In this study the research methods have been divided to data collection and data processing
methods. The data collections are analyzing literature review and survey analysis. These analysis have been
conducted to analytical review the corporate social responsibility and consumer purchase intention. Moreover,
different statistical methods have been used in this study and those are descriptive data analysis, frequency analysis
of survey participants and factor analysis in order to identify impact factors of corporate social responsibility on
consumer purchase intention of Indian manufacturing companies.

Main findings: Responsible company practices, community participation, social welfare activities, and
environmental sustainability projects are examples of impact factors that appeal with consumers that are committed
to social responsibility. When businesses show that they are truly committed to these corporate social responsibility
efforts, it establishes an emotional connection with their consumers. As a result, customers are more willing to
support brands that are in line with their beliefs. In addition, corporate social responsibility (CSR) initiatives
enhance the legitimacy of brands and separate businesses from their rivals, therefore increasing the attraction of
socially responsible goods to customers.

Keywords: corporate social responsibility, consumer purchase intention, Indian manufacturing companies,
environmental responsibilities

143



" )eka

\&%gﬁ(y EKONOMIKAS UN KULTURAS
- AUGSTSKOLA

Darika Nirujani Nanayakkara Malalgodapitiya Gamage. INTEGRATING DIGITAL
TECHNOLOGIES TO ENHANCE CSR STRATEGIES IN PROMOTING CIRCULAR
ECONOMY MODELS WITHIN SOCIAL ENTERPRISES IN LATVIA

EKA University of Applied Science, Master’s Study Program ,, Business Administration

Scientific advisor: Dr.phil., prof., Velga Vevere

Abstract

This research explores how the integration of digital technologies can enhance Corporate Social Responsibility
(CSR) strategies in promoting circular economy models within social enterprises in Latvia. Social enterprises,
which prioritize social impact over profit, face unique challenges in implementing sustainable business practices.
The research highlights the growing importance of digital tools, such as blockchain, data analytics, and the Internet
of Things (10T), in helping these enterprises reduce waste, optimize resources, and promote transparency. With a
focus on circular economy principles such as reuse, recycling, and waste reduction, this study demonstrates how
Latvian social enterprises can leverage technology to improve their environmental and social outcomes.

Research Relevance: The need for sustainable business models has never been more pressing, especially for
social enterprises aiming to align their CSR strategies with environmental goals. In Latvia, the application of digital
technologies within circular economy frameworks is still developing, presenting a valuable opportunity for
research and innovation.

Research Goal: The primary goal is to investigate how social enterprises in Latvia can use digital technologies to
enhance their CSR strategies and promote circular economy practices. Specifically, the study focuses on the role
of technologies such as Al, blockchain, and digital platforms in supporting sustainable, ethical business operations.

Research Methods: This research employs a mixed-method approach, combining qualitative data from case
studies of social enterprises in Latvia with quantitative analysis of the impact of digital technologies on CSR
outcomes. A review of existing literature on CSR, circular economy, and technology integration is supplemented
with interviews and surveys of key stakeholders in the Latvian social enterprise ecosystem.

Main Findings: The findings show that the integration of digital technologies significantly improves the ability
of social enterprises to adhere to circular economy principles. Digital platforms foster transparency and
accountability, while 10T and Al facilitate efficient resource management and waste reduction. These innovations
help social enterprises enhance their CSR strategies by enabling them to operate more sustainably and ethically,
ultimately contributing to the broader circular economy agenda.

Keywords: Digital Technologies; Corporate Social Responsibility; Circular Economy; Social Enterprises;
Sustainability.
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Abstract

The purpose of this thesis is to study the impact that digital transformation has had on the customer experience
within the retail banking industry in India. In light of the fact that the banking sector is progressively adopting
digital technologies such as mobile banking, Al-powered customer service, and fintech solutions, this research
investigates the ways in which these innovations influence consumer happiness, convenience, and the quality of
service. The research offers insights into the shifting environment of customer interactions and experiences, which
is particularly relevant given the increasing accessibility of digital banking for customers.

Research relevance: This research is relevant because the proliferation of fintech and digital banking in India has
resulted in substantial shifts in the manner in which clients interact with financial services. This study examines
the ways in which these developments are changing consumer expectations and satisfaction, stressing the
significance of digital innovation in improving customer experience in a banking market that is very competitive.

Research goals: The major objective of this research is to carry out an analysis of the influence that digital
transformation efforts have had on the customer experience in Indian banks. The purpose of this research is to
investigate significant technology breakthroughs and the impact that these innovations play in enhancing service
delivery, customer involvement, and levels of satisfaction.

Research methods: A mixed-method approach is used, which combines qualitative insights gained from
interviews with banking experts with quantitative data obtained from consumer surveys. For the purpose of
determining the total effect of digital transformation, key indicators such as customer satisfaction ratings, service
speed, and convenience are analyzed in conjunction with qualitative input.

Main findings: The primary findings indicate that the implementation of digital transformation in the banking
industry results in a considerable enhancement of the customer experience, notably with regard to the accessibility,
speed, and personalization of services. On the other hand, problems such as problems with digital literacy and
worries about security continue to be widespread. The use of digital technology in Indian banks has resulted in a
favorable influence on the entire client experience, notwithstanding the problems that have been encountered
before.

Keywords: digital transformation, customer experience, Indian banking sector, fintech, service quality, customer
satisfaction.
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Abstract

Research relevance: E-governance is a crucial application of Information Technology in public administration,
aiming for efficiency, transparency, and citizen satisfaction. Sri Lanka has adopted digital governance platforms
to address bureaucracy distortions and service delivery. This study aims to measure the effectiveness and
challenges of e-governance in Sri Lanka and analyze its impact on citizens.

Research goal: The research purpose is to assess the overall implementation efficiency of e-governance in
restructuring public service delivery in Sri Lanka. In detail, the goal is to evaluate the extent of decreased
processing time; enhanced service quality; and increased levels of transparency and accountability facilitated by
such online endeavors.

Research methods: To these purposes, both survey data collected from questionnaires administered to public
service consumers and qualitative data acquired from semi-structured interviews with the government officers and
civil Society members are used. This approach of research provides the necessary coverage of the perceived and
real advantages of e-governance in Sri Lanka.

Main findings: The research conducted in this paper revealed that e-governance in Sri Lanka has positively
impacted service delivery by cutting the processing time by 30 % and coming with the aspect of transparency. The
citizens also revealed that their overall satisfaction improved by 20% with the belief that the services being
delivered within the facilities were faster and more accessible. Nevertheless, some limitations like the low level of
digital skills and issues connected with infrastructure remain.

Keywords: E-Governance, Public Service, Digitalization, Public service delivery.
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Abstract

Research relevance: Food industry is a significant industry in India. By 2025, it is anticipated that the income
generated by the Indian food and beverage business would reach $535 billion, making it one of the largest markets
in the world. KPMG discovered that 62% of Indian consumers are more likely to purchase a product from a
company that is committed to promoting environmentally responsible practices.

Research goal: to assess the impact of the green branding on consumer purchase intention in Indian Food industry.

Research methods: In the Indian food sector, there are a number of different data processing methodologies that
may be applied in order to evaluate the influence that green branding has on the consumers' intention to make a
purchase. Methods of analysis such as descriptive analysis, reliability analysis, and factor analysis have been
carried out in order to achieve the goal of acquiring an understanding of the primary green branding in order to
improve the consumer's intention to make a purchase in the food business in India.

Main findings: This is because green branding has the ability to influence customers' perceptions, preferences,
and behaviors in a variety of different ways, which in turn has a substantial impact on the customer buy intention
in the food business. The findings of this study indicate that green branding has an effect on the intention of
customers to make purchases in the food business. Branding that is environmentally conscientious can boost
customer loyalty and inspire more environmentally conscious purchasing patterns by harmonizing with the values
of consumers.

Keywords: Branding, green branding, purchase intention, food industry, environment responsibility
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Abstract

Research relevance: E-commerce is an Booming Industry in India since India is highly populated. There is a
forecast that the e-commerce industry in India will reach $200 billion by the year 2027. The Indian consumer
market is increasingly interested in having more personalized shopping experiences. When it comes to the success
of e-commerce platforms, targeted advertising that is supported by data analytics is absolutely necessary.

Research goal: to assess the role of data analytics in enhancing targeted advertisement strategies in E-commerce
sector in India.

Research methods: There are a variety of methods that can be applied for the purpose of data gathering
procedures. Two of these methods are doing survey analysis and Literature review. In order to evaluate the role
that data analytics plays in improving targeted advertisement tactics in the Indian e-commerce sector, there are a
number of different data processing procedures that can be employed. These methodologies can be applied in order
to evaluate the role that data analytics plays in the Indian e-commerce sector.

Main findings: Data analytics, which provide analytical information about consumer behavior, selections and
purchasing patterns, is critical for enhancing targeted advertising strategies in India's e-commerce market.
Companies can create personalized advertisements by gathering information from multiple sources, such as search
queries, social media interactions, and browsing history. Analytics enable audience segmentation based on
demographics, interests, and purchase history, thereby boosting the efficacy of ad placement and messaging.

Keywords: Branding, data analytics, targeted audience, e-commerce sector, consumer behavior
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Abstract

Research relevance: Latvia, situated in the heart of the Baltic region, has significant potential to develop its
startup ecosystem and foster unicorn startups. Despite having favorable geographic and regional advantages,
Latvia lags behind its neighbors in terms of startup success. ldentifying barriers to entrepreneurial growth within
Latvia is crucial to enhancing its competitiveness and fostering economic innovation.

Research goal: This study aims to identify the key challenges faced by startups in Latvia and evaluate how the
country’s economic policies and ecosystem dynamics impact entrepreneurial success. It seeks to gather stakeholder
insights and propose actionable strategies to strengthen Latvia's startup ecosystem.

Research methods: The research will use a mixed-methods approach. Quantitative surveys will collect data from
Latvian entrepreneurs, industry professionals, and the general public, focusing on perceived barriers to startup
growth. Qualitative interviews will include startup founders, policymakers, and ecosystem experts, exploring
systemic issues and opportunities for improvement.

Main findings: Initial findings indicate that regulatory complexity, limited access to funding, and insufficient
internationalization support are significant obstacles for startups in Latvia. The study will deliver policy
recommendations to address these barriers and outline a roadmap for fostering a vibrant startup ecosystem in
Latvia.

Keywords: startup growth; Latvia; economic systems; entrepreneurship; unicorn startups
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Abstract

Research relevance: The mining sector holds strategic significance for Turkey’s industrial development and trade
balance due to the country’s rich geological potential. However, in the face of accelerating climate challenges and
rising global sustainability standards, mining practices must be re-evaluated to align with environmental, social,
and governance (ESG) principles. While mining generates economic value, its long-term viability depends on
minimizing environmental degradation and promoting social inclusion. This creates a pressing need to align
Turkey’s mining strategies with the United Nations Sustainable Development Goals (SDGs), particularly in areas
such as climate action, responsible production, and employment.

Research goal: The primary objective of this study is to assess how sustainable mining can contribute to Turkey’s
economic development while remaining consistent with the UN 2030 Agenda. The research aims to evaluate the
current state of mining in Turkey, analyze its economic and environmental performance, and identify the policy
and technological changes required to achieve sustainable transformation.

Research methods: A mixed-methods approach is applied, combining quantitative data analysis with qualitative
policy review. The study uses national data on mining’s GDP contribution, gold production levels, employment
statistics, and environmental indicators. In parallel, a critical analysis of legal frameworks, such as Mining Law
No. 3213 and Environmental Impact Assessment (EIA) regulations, is conducted. International best practices and
sustainability benchmarks from the International Council on Mining and Metals (ICMM) and other global case
studies are used for comparative evaluation.

Main findings: Findings show that while Turkey's mining sector plays a measurable economic role, it falls short
in aligning with sustainability goals. Gold mining presents a particular opportunity to reduce the current account
deficit and boost rural employment. However, the sector is hampered by outdated regulations, insufficient use of
renewable energy, and limited community engagement. The study concludes that policy reforms, investment in
cleaner technologies, and enhanced environmental accountability are essential for achieving a sustainable and
inclusive mining sector.

Keywords: Sustainable mining, UN SDGs, gold mining, Turkish economy, environmental policy, resource
efficiency
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Abstract

Research relevance: One transforming instrument in worldwide tourist promotion is digital marketing. Often
referred to as "God's Own Country," Kerala's tourist sector makes a major economic contribution—with over 5000
million USD projected in 2022. Targeted internet ads, search engine optimization (SEO), and social media
channels have let travel industry players properly reach a worldwide audience. Still up for debate, however, is how
much digital marketing plans influence visitor involvement and company expansion in Kerala. This paper attempts
to evaluate how digital marketing affects the travel sector in Kerala.

Research goal: To assess the impact of digital marketing on the growth and performance of the tourism industry
in Kerala, India,

Research methods: Primary data from visitors to Kerala and tourism sector players is gathered in this study using
a survey-based research approach. Designed to gather respondents' demographics, digital marketing awareness,
degree of involvement, and decision-making style, a structured questionnaire

Main findings: The predictive model verifies that a significant amount of travel increase may be explained by
digital marketing policies. With an adjusted R2 of 0.444 and a statistically significant F-value (4.720, p = 0.003),
the results underline how important digital platforms are in determining consumer behavior and raising travel
demand in Kerala.

Keywords: Digital Marketing, Tourism industry, employee engagement, Performance
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Abstract

Research relevance: While the Indian tourism market was estimated to be worth 14.28 billion US dollars in 2024,
it is anticipated that it would reach 30.5 billion US dollars by 2027, expanding at a compound annual growth rate
(CAGR) of 17.3%. The use of influences by firms to cultivate customer loyalty is becoming increasingly common
as this sector continues to grow.

Research goal: To identify the impact of influencer marketing on brand loyalty of the tourism industry in India.

Research methods: Survey is the technique of data collecting employed in this study; descriptive statistical
analysis, reliability analysis, and factor analysis are the approaches of data processing used here. Using correlation
analytic methods, a study examines influencer marketing and brand loyalty

Main findings: The research shows that influencer marketing is very important in determining consumer travel
choices, thus boosting visitor numbers, and so improving the image of Kerala's tourism sector. This has a direct
effect on tourism’s performance. Though influencer marketing is successful, the degree of trust and perceived
credibility of influences greatly influences consumer travel decisions, thereby stressing the importance of real and
open material.

Keywords: influencer marketing, performance, tourism industry, customer retention, customer satisfaction
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Abstract

Research relevance: The processed food industry's movement towards sustainable packaging has accelerated
because environmental concerns are rising along with new regulatory demands and changing consumer demands.
Sustainable packaging seeks to lower packaging materials' environmental impact but ensures product integrity and
supply chain efficiency remain intact. The transition to sustainable packaging creates financial difficulties but also
offers potential economic advantages for supply chain management. Understanding the financial implications of
this shift is important for decision-making within Sri Lanka’s processed food industry.

Research goal: To assess the impact of sustainable packaging on supply chain costs in Sri Lanka’s processed food
industry.

Research methods: The study used mixed methods which included surveys and questionnaires with industry
stakeholders and interviews with packaging and supply chain experts along with secondary data analysis from
industry reports and academic literature. The collected data were processed using Comparative Cost Analysis ,
Analysis, Descriptive Statistics alongside Correlation Analysis and Transcription Analysis.

Main findings: The study shows that sustainable packaging requires higher initial costs from expensive raw
materials and technology investments. However lightweight packaging leads to better logistics efficiency while
sustainable packaging reduces both waste disposal expenses and regulatory compliance issues. Companies that
implement sustainable packaging solutions can achieve good brand value and customer loyalty which results in
competitive market advantages. However, challenges such as technological adaptation and limited local supply of
sustainable materials remain significant barriers.

Keywords: Sustainability; Processed food industry; Sustainable packaging; Supply chain cost; Sri Lanka.
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Abstract

Research Relevance: Although Lean Six Sigma (LSS) techniques have been widely used in industry, less is
known about how they affect worker satisfaction in service sectors, especially in Latvia. Notably, a case study
showed that integrating LSS within the human resources department of a service firm improved job satisfaction
and decreased employee turnover. In order to fill a major research gap and provide information that could guide
both scholarly research and real-world implementations, this study intends to examine the impact of LSS strategies
on employee satisfaction across Latvian service industries.

Research Goal: To assess the impact of Lean Six Sigma strategies on enhancing employee satisfaction within
service industries in Latvia.

Research Methods: This thesis used three data collection methods. Such as secondary data analysis, surveys and
expert interviews. In terms descriptive statistics, transcription of interviews, regression analysis, ranking analysis
and graphical analysis were used as data processing methods.

Main Findings: This study will show how Lean Six Sigma (LSS) techniques improve employee satisfaction and
lessen workplace stress in Latvia's hospitality sector. In addition to revealing relationships between process
efficiency and job satisfaction, it will identify the best LSS tools (such as DMAIC and 5S) and offer practical
suggestions for service companies such as Chili Pizza Latvia, McDonald's Latvia and Radisson Blu.

Key Words: Lean Six Sigma; Employee satisfaction; Service industry; Latvia
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Abstract

Research relevance: Growing environmental concerns and shifting customer behavior have made green
marketing an essential tactic in India's consumer products sector. Compared to the worldwide average of 55%,
66% of Indian customers are prepared to pay extra for sustainable items. According to the survey, 67% of
customers place a high value on environmentally friendly packaging, and the Indian organic food industry is
predicted to increase at a rate of 20%

Research goal: To assess the impact of green marketing strategies on consumer purchasing decisions and brand
loyalty in the Indian consumer goods industry.

Research methods: The current research is descriptive in nature. The study's sample size is 40 respondents that
were chosen through judgment sampling. A systematic questionnaire was used to collect the data. The data was
evaluated using descriptive and correlation analysis.

Main findings: According to the study, customer buying choices in the Indian consumer goods sector are much
influenced by green marketing. Most respondents said they preferred environmentally friendly items, and many
are ready to pay more for goods with sustainable packaging or support of environmentally friendly manufacturing
techniques. This shows how progressively important sustainability is to consumer decisions.

Keywords: green marketing, consumer buying behavior, consumer goods, purchase intention
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Abstract

Research relevance: Grand View research published that social media will serve as global brand ambassador
platform by 2025, 94% of brand awareness increasing campaign moving social media — only. In Sri Lanka
customer purchase 53% of apparel online after seeing ad in the local Internet portal.

Research goal: To identify the factors impacting customer brand awareness in Sri Lanka's apparel industry social
media marketing.

Research methods: Mixed-methods approach integrating both qualitative and quantitative methods. First, a
literature analysis is conducted to establish a theoretical foundation by reviewing existing academic and industry
sources. Next, a survey is used as a quantitative tool to gather numerical data. Descriptive statistical analysis is
employed to summarize the survey data through measures such as means. Transcriptional analysis is conducted to
analyze key themes, repeated ideas to find common patterns by converting expert interview recordings into text.

Main findings: The research results present that social media marketing factors such as interaction, entertainment,
and trendiness have a significant impact on brand awareness in the Sri Lankan apparel industry. The data show
that active engagement and sharing of entertaining and trendy content are essential for brand visibility. The
hypothesis is accepted.

Keywords: Sri Lanka, brand awareness, apparel industry, social media
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Abstract

Research relevance: The focus of this study is on the intersection of marketing and strategic decision-making,
with a particular emphasis on meeting a demand that is of critical importance in the Indian information technology
industry. Organizations are required to reassess their marketing strategies in light of the fast improvements in
technology and the changes in the dynamics of the global market.

Research goal: To assess the impact of differential marketing strategies on the performance of the Information
Technology sector in Bangalore, India.

Research methods: Previous literatures, and survey analysis, are among the data collection approaches. To
measure the impact of differential marketing on the performance of IT companies, data processing methods include
various mathematical analyses, factor analysis, descriptive statistical analysis, and correlation.

Main findings: Despite the fact that the model is statistically significant, the F-value of 2.711 indicates that the
performance of information technology enterprises is described by the independent variables to a moderate degree.
This indicates that there may be more factors that have an influence that was not addressed by the study.

Keywords: Differential marketing, competitiveness, IT companies, Performance
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Abstract

Research relevance: In the food industry, it is especially important to analyse the impact of relation management
elements on the brand, as this industry has a number of unique features that significantly affect customer perception
and loyalty. The food industry is closely connected to the daily lives of consumers, and the quality of products and
services directly affects the health and well-being of customers. In a highly competitive environment and
constantly changing consumer preferences, companies must pay special attention to customer relations to remain
competitive and maintain a positive brand image.

Research goal: To identify the elements of customer relations impacting the brand success in Sri Lanka food
producing companies.

Research methods: The research methods used in this research are mixed, as they include both qualitative and
quantitative approaches. The qualitative part of the study consisted of a literature review, which allowed to study
the theoretical aspects of customer relationship management and identify key elements that can influence brand
success. The guantitative part of the study was represented by a survey, which allowed to collect data on the
perception of various elements of customer relationships and their impact on brand success.

Main findings: The results showed that the relationship management elements of "people™ and "value" had the
greatest impact on the success of the Ceylon Biscuits Limited brand, demonstrating significant positive
correlations with brand perception.

Keywords: Sri Lanka, food producer, brand, success, customer relations
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Abstract

Research relevance: In the food industry, it is especially important to analyse the impact of relation management
elements on the brand, as this industry has a number of unique features that significantly affect customer perception
and loyalty. The food industry is closely connected to the daily lives of consumers, and the quality of products and
services directly affects the health and well-being of customers. In a highly competitive environment and
constantly changing consumer preferences, companies must pay special attention to customer relations to remain
competitive and maintain a positive brand image.

Research goal: To identify the elements of customer relations impacting the brand success in Sri Lanka food
producing companies.

Research methods: The research methods used in this research are mixed, as they include both qualitative and
quantitative approaches. The qualitative part of the study consisted of a literature review, which allowed to study
the theoretical aspects of customer relationship management and identify key elements that can influence brand
success. The quantitative part of the study was represented by a survey, which allowed to collect data on the
perception of various elements of customer relationships and their impact on brand success.

Main findings: The results showed that the relationship management elements of “people” and "value™ had the
greatest impact on the success of the Ceylon Biscuits Limited brand, demonstrating significant positive
correlations with brand perception.

Keywords: Sri Lanka, food producer, brand, success, customer relations
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Abstract

Research relevance: The competition of small and medium-sized enterprises in the manufacturing industry of Sri
Lanka depends much on digital transformation. Still, widespread use is hampered by financial constraints,
technical shortfalls, and lacking infrastructure. Sri Lanka Ministry of Industry data from 2023 show that only 25%
of small and medium-sized enterprises in Sri Lanka have merged digital solutions, therefore underlining the
pressing need of dealing with financial obstacles. For sustainable economic growth and increased productivity, it
is absolutely critical to grasp the financial consequences of digital adoption.

Research goal: This research evaluates the financial impact of digital adoption, focusing on cost-benefit dynamics,
major obstacles, and ROI, with the aim of finding strategies to enhance financial stability and cost for small
businesses.

Research methods: The study uses a mixed-methods technique that mixes qualitative and quantitative research.
Whereas thorough interviews with small company executives and financial managers will yield contextual insight
into decision-making problems, organized surveys will measurably capture financial patterns. Secondary findings
from financial reports and case studies will complement first ones to enable a thorough cost-effectivity, income
growth, and financial risk analysis related to digital adoption.

Main findings: Digital transformation in Sri Lanka demands substantial upfront expenditures, the research shows
long-term advantages such better operational efficiency, lower costs, and higher market competitiveness. Still,
major limitation is the restricted availability of funding, which calls for government incentives, financing assists,
and deliberate financial planning.

Keywords: Digital adoption, Small and Medium Sized Enterprises, Financial implications, Sri Lanka’s
manufacturing sector, Return on Investment, Financial barriers.
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Abstract

Research relevance: An essential component of the Indian economy, the IT sector helps the country to expand
and be internationally prominent. With export income accounting for US$194 billion and domestic revenue at
US$51 billion, the IT and Business Process Management (BPM) sector's income was projected in the fiscal year
2023 at US$245 billion.

Research goal: To identify the impact of HRM practices on employee performance in the Indian IT industry.
Research methods: Previous literature, survey analysis, and interview analysis are among the data collection
approaches. To measure the impact of HRM practices on the IT industry in Chennai, the data collection methods
include survey analysis, data processing methods including various mathematical analyses, factor analysis,
descriptive statistical analysis, and correlation and regression analysis.

Main findings: The research shows a very substantial positive association between general performance and HRM
practices. This implies that employee productivity and effectiveness are much enhanced by well-organized HRM
activities including performance management, training, and recruiting, thus improving corporate performance.

Keywords: HRM practices, Employee performance, IT sector, Loyalty
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Abstract

Research relevance: The “Textile Industry” in Sri Lanka is one of the leading aspects in country’s economy,
specially contributing the to the GDP (Gross Domestic Production) by having a huge customer base within the
country as well as across the globe. Due to this matter, there is a rapid growth in generating fabric waste, which
has a negative impact on the environment. Therefore. It is necessary to examine how Cooperate Social
Responsibility (CSR) and Circular Economy (CE) concepts can be used to enhance waste management within the
textile industry.

Research goal: This research aims to develop a waste management model for Sri Lankan textile industry using
the concepts of cooperate social responsibility and circular economy. Analysing current waste management
practices, evaluating the awareness and adoption of CSR and circular economy concepts, and proposing an
effective waste management model would be the main tasks of the study.

Research methods: The research methodology includes a comprehensive analysis of analytical literature review,
a questionnaire survey, and an expert interview to collect practical aspects of the industry.

Main findings: Findings reveal key barriers to the concepts of CSR and circular economy such as lack of
awareness, limited collaboration among stakeholders, and lack of government contribution. By identifying these
gaps in current waste management practices and fulfilling with appropriate strategies, this study will provide better
recommendations for the textile industry to enhance waste management and the overall competitiveness of the
industry.

Keywords: Cooperate Social Responsibility (CSR); Circular Economy (CE); Waste Management; Textile
Industry; Sustainability
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Abstract

Research relevance: Medical tourism is expected to grow 21.4% from $29.26 billion in 2024 to $137.71 billion
in 2032. Every year, 14 million patients fly to Thailand, South Korea, Turkey, India, and Mexico for medical
operations to save up to 70%. India received 500,000 medical tourists in 2023, giving 65-90% lower treatment
prices than Western countries. Even though medical expertise and cost are the key factors when patients choose
destinations. Other factors like accommodation, language support, travel assistance, and rehabilitation play a role
in shaping the patient’s experience. Patients check this primarily on the hospital websites and through direct
inquiry. This study aims to research on the topic.

Research goal: To evaluate the non — medical services for medical tourists in Chennai.

Research methods: Data is collected through secondary data analysis, customer surveys (n = 300) and
expert interviews with doctors and hospital management (n = 6). The collected data is analyzed with descriptive
statistics, graphical analysis, factor analysis, regression analysis, and transcription analysis using SPSS software
and literature review is done.

Main Findings: The study aims to identify the impact of specific positioning strategies like premium pricing,
lifestyle marketing, quality materials, and in-store experience on consumer perception and brand choice. The study
will also examine whether brand positioning techniques influence customer satisfaction in Latvia's premium
eyewear market. The outcome will provide useful findings for brands to improve their positioning techniques and
encourage customer interaction in a competitive and evolving marketplace.

Keywords: Medical tourism, Concierge services, Transportation, Patient support, Sightseeing, Patient support,
Hospitality, Interpreter services
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Abstract

Research relevance: Employees' satisfaction has a significant impact on organizational performance, especially
in the private banking sector of the Kandy District of Sri Lanka. It will be important to understand the work on
reward management if the banking sector returns to financial difficulties in 2023. Addressing the elements that
influence employee satisfaction is essential to maintaining growth as private banks enhance asset quality and
profitability.

Research goal: The study aims to assess the influence of reward management practices on employee satisfaction
among banking assistants in private sector banks within the Kandy District, Sri Lanka. The research examines how
reward components such as pay structure, employee recognition, and promotion policies affect job satisfaction.

Research methods: An approach to mixed method was used using primary data from surveys distributed to 250
bank assistants. From selected private banks including Sampath Bank, Hatton National Bank, Nations Trust Bank,
Pan Asia Bank and Commercial Bank. Secondary data was obtained from relevant literature, organizational
websites and online sources. The data was performed using analysis Descriptive statistics, regression analysis and
correlation methods.

Main findings: The study revealed that reward management practices positively correlate with employee
satisfaction. Descriptive statistics indicated high levels of satisfaction among employees who perceived fairness
in pay, recognition, and promotional opportunities. Regression analysis further confirmed that these reward
elements are significant predictors of job satisfaction, with pay structure having the highest impact, followed by
promotion policies and recognition. Factors such as fair pay structure, transparent promotion policies, and effective
recognition strategies significantly improve job satisfaction. The findings suggest that private banks should focus
on enhancing these aspects to boost employee morale and retention.

Keywords: reward management; employee satisfaction; private sector banks; Kandy District; Sri Lanka.
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Abstract

Research relevance: Small and medium-sized enterprises (SMEs) in Sri Lanka’s tourism and hospitality sector,
particularly in the North Central Province, play a pivotal role in economic growth and employment. However,
marketing challenges hinder their potential. Understanding these barriers and identifying improvement
opportunities is crucial for enhancing competitiveness and sustainability in this vital sector.

Research goal: This study investigates marketing improvement opportunities for SMEs in the tourism and
hospitality sector of North Central Province, Sri Lanka. It examines factors such as digital adoption, customer
engagement, branding, and local partnerships to determine their impact on business performance and market reach.

Research methods: A mixed-method approach was employed, combining surveys from 150 SME owners and
hospitality stakeholders with secondary data from industry reports and academic literature. Descriptive statistics
and regression analysis were used to analyze the data and identify key trends.

Main findings: The study reveals that limited digital marketing skills, inadequate branding, and weak customer
engagement are major challenges. However, opportunities exist in social media marketing, eco-tourism branding,
and collaborative local partnerships. Recommendations include targeted training programs, leveraging digital
platforms, and fostering community-based tourism initiatives to enhance visibility and profitability.

Keywords: SMEs, tourism and hospitality, marketing improvement, North Central Province, Sri Lanka
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Abstract

Research relevance: Green marketing has emerged as a critical strategy in Sri Lanka’s retail sector, particularly
in Colombo’s competitive supermarket industry. With rising environmental awareness, understanding how green
marketing influences customer buying behavior is essential for businesses to align with sustainability trends and
consumer expectations. This study addresses the gap in localized insights, helping supermarkets refine their eco-
friendly strategies to enhance customer engagement and market positioning.

Research goal: This research examines the impact of green marketing on customer purchasing decisions in
Colombo’s supermarket industry. It evaluates key factors such as brand perception, eco-labeling, packaging
design, and environmental consciousness to determine their role in shaping consumer preferences for sustainable
products.

Research methods: A mixed-method approach was adopted, combining surveys from 200 supermarket customers
in Colombo (customers of Keells Super, Cargills, and Arpico) with secondary data from academic journals and
industry reports. Statistical tools such as regression analysis and correlation tests were applied to assess
relationships between green marketing practices and buying behavior.

Main findings: The study confirms that green marketing significantly affects consumer choices, with eco-friendly
packaging and credible branding being major influencers. However, higher prices and skepticism toward green
claims hinder adoption. Recommendations include improving transparency, leveraging social media for
awareness, and optimizing pricing strategies to boost green product demand.

Keywords: green marketing, consumer behavior, supermarkets, sustainability, Sri Lanka

166



M EKONOMIKAS UN KULTURAS
- AUGSTSKOLA

Nipun Anjula Wijesinghe. The Impact of Digital Transformation on Organizational
Performance in the Startup Companies in the Sri Lanka Apparel Sector

EKA University of Applied Sciences, Master’s Study Program “‘Business Administration”
Scientific advisor: Dr. Psyh., asoc. prof., Kristine Uzule

Abstract

Research relevance: The Sri Lankan apparel sector, a major contributor to national exports, is experiencing a
wave of start-ups that are integrating digital technologies to improve efficiency and competitiveness. However,
the extent to which digital transformation impacts the performance of these start-up environments has yet to be
explored. This study addresses the growing need to understand how digital adoption impacts key operational and
strategic outcomes in the sector.

Research Obijective: The primary objective of this study is to examine the impact of digital transformation on the
organizational performance of start-ups in the Sri Lankan apparel industry. The study seeks to identify the digital
strategies that contribute most significantly to improving productivity, agility.

Research Methods: This research employs a mixed methods approach, combining quantitative data from
structured surveys and qualitative insights from semi-structured interviews with start-up founders. Statistical
analysis and thematic coding are used to analyse the collected data and identify patterns and correlations.

Key Findings: This study reveals that digital transformation is positively correlated with improved organizational
performance in areas such as operational efficiency, customer engagement, and innovation capacity. Start-ups that
implemented integrated digital systems. However, challenges such as resource constraints and digital skills gaps
were found to moderate the impact of transformation efforts.

Keywords: Digital Transformation; Organizational Performance; Start-ups; Apparel Sector, Sri Lanka
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Abstract

Ranaweera Arachchige Don Pasindu Dakshitha. Master thesis. Effect of corporate Social Responsibilities (CSR)
ON Employ Satisfaction in Banking Sector in Sri Lanka. The Economic and Culture University, Master Program
“Business Administration” 2025. The master thesis written in English. The volume of paper is 82 pages. The
master thesis includes the Introduction, Analytical literature review, Methodology, Results, Conclusions,
Recommendation, Bibliography and Annexes.

Research relevance: The report provides useful advice for managers in the banking industry, highlighting the
significance of fostering a culture that supports CSR goals and coordinating employee values with CSR initiatives.
Organizations can improve overall performance, engagement, and employee satisfaction by doing this. The study's
limitations include its emphasis on the banking sector and its potential for bias resulting from the use of self-
reported data. Future studies should look at how CSR affects various industries and geographical areas, as well as
how it affects employee satisfaction and organizational outcomes over the long run. In the end, this study
emphasizes how crucial corporate social responsibility (CSR) is to promoting a happy workplace and enhancing
employee wellbeing.

Research goal: identifying factors effecting Corporate social responsibilities (CSR) for employee satisfaction in
banking sector in Sri Lanka

Research methods: Primary data collected through google gquestionnaire with Banking sector employees. 386
responses were received. Also used semi structured interviews. Factor analysis, Graphical analysis, regression
analysis and Transcription analysis used to achieve the results of the study.

Main findings: This study explored how CSR activities influence employee satisfaction, highlighting the roles of
employee perceptions, organizational culture, and engagement. Results showed that CSR significantly boosts
satisfaction, especially when employees are aware of and involved in these efforts. A strong, supportive culture
enhances the impact of CSR by fostering engagement and loyalty. Misalignment between perceived and actual
CSR efforts can reduce satisfaction. Reliable measurement tools confirmed these findings. Overall, employees feel
more engaged and satisfied when their organization actively practices and communicates its commitment to social
responsibility.

Keywords: Corporate Social Responsibility, Employee Satisfaction, Workplace Satisfaction, Banks, Employee
happiness
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Abstract

Research relevance: The real estate sector in Sri Lanka has grown steadily over the past decade, becoming a key
driver of urban development and investment. As the industry matures, customer expectations are also evolving,
particularly regarding service quality and professionalism. .

Research goal: The purpose of this research is to explore how service quality impacts customer satisfaction in Sri
Lanka’s real estate industry. More specifically, the study evaluates the influence of five widely recognized service
quality dimensions: reliability, responsiveness, assurance, empathy, and tangibility.

Research methods: A quantitative research approach was applied, using a structured questionnaire built on the
SERVQUAL model. The survey was distributed to 200 individuals who had purchased property either land or
housing units. Responses were analyzed using descriptive statistics, correlation testing, and regression analysis to
assess the strength and nature of the relationships between service quality dimensions and satisfaction levels.

Main findings: Among the five dimensions studied, reliability and assurance emerged as the most influential,
suggesting that customers place high value on companies that keep promises and demonstrate professionalism.
Responsiveness and empathy also played a key role, especially for first-time buyers and younger clients.
Tangibility, while less impactful, still contributed positively to customer perceptions.

Keywords: Service Quality, Customer Satisfaction, Real Estate, Sri Lanka, SERVQUAL
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Abstract

Research relevance: Social media platforms like Facebook, Instagram, and YouTube in this digital age have
transformed fashion brands and their engagement with audiences. These social media platforms, particularly in the
Indian fashion industry, where there is rapid growth, are not just used only as a tool for marketing but also to build
communities online. The brands that have success in creating a better social media community enjoy improved
customer engagement, long-term loyalty, and trust. This study tries to understand how the social media platforms
mostly contribute to the community building and improve the brand engagement and purchase behavior among
the varied Indian customer base.

Research goal: To assess the role of social media in community building in the Indian fashion industry by focusing
on social media marketing practices, customer engagement strategies, and the impact of influencers. The study
focuses on metrics used by the brands on social media platforms to improve engagement and create better digital
spaces.

Research methods: A mixed-method approach was followed. The primary data is collected through surveys
among 300 participants who shop online and frequently follow fashion advisors and brands on social media
platforms. Semi-structured interviews were performed with social media influencers who have previously worked
with the Indian fashion brands. For secondary data, the social media engagement matrix for popular brands like
Myntra, Nykaa, and Reliance Trends was analyzed, and the data from all the research was processed using
descriptive statistics, graphical analysis, and frequency analysis.

Main findings: The results highlight the importance of social media platforms in developing interactive
communities for the Indian fashion industry. Product visibility can be improved by using influencer marketing,
and the influencers play a key role in developing brand visibility and improving your and the consumer's trust.
Using interactive content in advertising posts has resulted in higher engagement and an improved sense of
community among the followers. Products from brands that have more user-generated content are sold off quickly,
and the consumer purchase decision in a country like India is heavily dependent on the availability of user-
generated content from influencers and other product users.

Keywords: Social media, community building, Indian fashion industry, customer engagement, influencer
marketing, consumer behavior, digital branding, user-generated content, micro-influencers, emotional branding
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Abstract

Ashaka Ruchiran Jayathunga. Master’s Thesis. The influence of implementing social entrepreneurial sustainability
strategies on tourism development in Sri Lanka. — Riga: EKA University of Applied Sciences, master program,
Circular economy and social entrepreneurship”, 2025.

The Master Thesis is written in English. The volume of the Thesis is ... pages (not including appendices). The
Thesis consists of Introduction, Analytical literature review, Results, Conclusions and recommendations, and
Bibliography. It comprises ... tables, and ... figures. Bibliography consists of ... information resources.

Research relevance: Sri Lankan tourism industry is a crucial sector for the country as it contributes to the national
economy. The tourism industry accounts for a substantial portion of the country's GDP. The study explores the
integration of social entrepreneurial sustainability strategies into Sri Lanka’s tourism sector. With tourism playing
a vital role in the national economy, this research addresses a gap in the literature by examining the long-term
social, economic, and environmental impacts of sustainable tourism practices, offering valuable insights for
stakeholders, policymakers, and entrepreneurs in Sri Lanka

Research goal: The research goal is to assess the influence of social entrepreneurial sustainability strategies on
the development of sustainable tourism in Sri Lanka.

Research methods: The research employs a quantitative research design, utilizing both primary and secondary
data collection methods. Primary data were gathered through a survey with 285 questionnaires, limited to English-
speaking participants. Secondary data included annual reports from the Sri Lankan Tourism Development
Authority and relevant case studies. Data processing involved ANOVA, regression analysis, correlation analysis,
and frequency analysis.

Main findings: The study highlighted the positive influence of social entrepreneurial sustainability strategies on
Sri Lanka’s tourism development. It identified key strategies, such as eco-tourism and community-based tourism
that contribute to economic growth, community empowerment, and environmental conservation.

Key words: Social Entrepreneurial Sustainability Strategies, Tourism Development, Sri Lanka Sustainable
Tourism Practices
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Abstract

Research relevance: Due to the fact that there are already more than 10,500 pharmaceutical firms operating inside
the borders of India, the degree of competition in the pharmaceutical industry has significantly increased in recent
years. According to statistics provided by the Indian Brand Equity Foundation, it is expected that the
pharmaceutical business in India would reach a total value of USD 130 billion by the year 2030.

Research goal: The main goal of the research paper is to assess the impact of direct marketing strategies on the
performance of pharmaceutical companies in India,

Research methods: Methods of data collecting include examining at previous research as well as conducting
surveys and analyses. Data processing methods include a variety of mathematical analyses, factor analysis,
descriptive statistical analysis and regression analysis.

Main findings: Direct marketing methods have a substantial and statistically significant influence on the total
sales performance of pharmaceutical enterprises. The model demonstrates that the direct marketing tactics that are
used may account for more than 73% of the variance in sales performance, as shown by the R-square value of
0.731. This highlights the significance of these strategies in terms of their ability to drive business results.

Key words- Direct marketing, Pharmaceutical Industry, performancey.
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Abstract

Research relevance: The relevance of this research is that Earth is experiencing greater environmental problems
than ever before today; consequently, it is the moral obligation of companies to create eco-friendly goods and
present themselves as such. Globalization and fierce rivalry among the companies are likely to cause the rising
carbon emissions from industrial facilities throughout the globe to accelerate. Considering good economic climate
and low inflation, India's consumer confidence remains the highest worldwide and has increased in the second
quarter of calendar year 2024 (Q2). Nielsen's results show that from that in the previous quarter, the consumer
confidence in urban India rose one point in the second quarter of 2024. In the second quarter of 2024, Urban India's
consumer confidence is 131, three points over 128 in the similar time from past years.

Research goal: To assess the consumer perception and purchase intention towards green products in the textile
industry in India.

Research methods: In this study, the research methods have been divided to data collection and data processing
methods. The data collections are analyzing a literature review and survey analysis. These analysis have been
conducted to analytically review the green sustainable practices and consumer purchase intention. Moreover,
different statistical methods have been used in this study and those are descriptive data analysis, frequency analysis
of survey participants and factor analysis in order to identify impact factors of green sustainable practices on
consumer purchase intention of Indian textile industries.

Main findings: The belief that green textile companies are more ethical influences both availability-related and
price-related factors somewhat. This implies that ethical branding might be a strategic difference for businesses in
the green textile sector and shapes customer sentiments in two separate ways. Companies that stress their ethical
policies might boost customer confidence and inspire more buying intention.

Keywords: consumer perception, consumer purchase intention, Indian textile companies, environmental
responsibilities

173



w EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Muhammed Arshid. ASSESSMENT OF IMPACT OF RELATIONSHIP MARKETING ON
CUSTOMER LOYALTYIN TELECOMMUNICATION INDUSTRY IN KERALA, INDIA

EKA University of Applied Sciences, Master’s Study Program “Business Administration”

Scientific advisor: Dr. oec., prof., Inga Sma

Abstract

Research relevance: Companies in the communications sector have to do their all to maximize customer
happiness. In this situation, satisfying their clients depends much on relationship marketing. Any service sector,
but particularly the communications sector, relies mostly on the clients. Thus, every service sector must have
continuous client interaction if it is to expand.

Research goal: to assess the impact of relationship marketing strategies on customer loyalty in the
lecommunication industry in Kerala, India.

Research methods: There are a variety of methods that can be applied for the purpose of data-gathering
procedures. Two of these methods are survey analysis and Literature review. In this research, the author has used
descriptive and factor analysis.

Main findings: Data analytics, which provides analytical information about consumer behavior, selections and
purchasing patterns, is critical for enhancing targeted advertising strategies in India's e-commerce market.
Companies can create personalized advertisements by gathering information from multiple sources, such as search
queries, social media interactions.

Keywords: Branding, data analytics, targeted audience, e-commerce sector, consumer behavior
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Abstract

Research relevance: Gamification has become increasingly popular. Retailers are utilising gamification as a
marketing strategy to improve customer experience and engagement to offset growing competitive rivalry, rapidly
changing consumer behaviours, and other economic factors. Meanwhile, there is little research and understanding
around ethics of gamification and how consumers feel about personalised gamification driven by Artificial
Intelligence (Al). This is a highly practical study providing deep insights into consumer perceptions, and
recommendations allowing for better loyalty programme design and implementation amongst UK retailers.

Research goal: The aim of the study is to identify how personalised gamification can impact trust and loyalty
amongst UK retail customers.

Research methods: The research was conducted based on a mixed methods model using a 14-question survey
with 271 adult respondents who live in the UK and 4 in-depth, semi structured interviews with frequent users of
gamification.

Main findings: Only 32.7% of respondents had high trust levels when it comes to gamified retail experiences.
62.8% of participants had concerns regarding how retailers use their data. The main concern related to Al-driven
gamification was data privacy and tracking (53.5%). Over a half of respondents (50.2%) felt Al-driven
personalised gamification will pose risks to their wellbeing, financial habits and purchasing habits in the future.
In-depth interviews revealed that customer trust could be improved by removing gamification from essential
products, making it an optional feature, increasing the transparency of data use with user friendly display of
information, explicit consent, and other features.

Keywords: gamification; trust; loyalty; retail; marketing strategies.
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Abstract

Research relevance: At around 17% of the GDP, India's manufacturing sector has been essential in promoting
economic development. Driven by requirements like the Companies Act 2013, which forces companies reaching
certain criteria to devote at least 2% of their net income towards CSR efforts, the adoption of Corporate Social
Responsibility (CSR) has grown to be a crucial issue.

Research goal: To assess the impact of Corporate Social Responsibility on the operational performance of the
Indian manufacturing industry.

Research methods: Conduct research on prior studies concerning the current developments in CSR within the
manufacturing industry. Analyze the data descriptively, analyze the demographic data based on frequency, and
analyze the data based on variables to determine the most important aspects of CSR that have an effect on
competitiveness.

Main findings: The research demonstrates that corporate social responsibility (CSR) policies have not
substantially translated into demonstrable gains in operational efficiency, staff productivity, or customer
happiness. This information is despite the fact that CSR initiatives have been made. Based on the variance analysis,
it seems that while corporate social responsibility (CSR) efforts do contribute to the performance of the firm, their
influence continues to be fragmented and uneven. This shows that there is a need for more strategic execution and
alignment with business objectives.

Keywords: CSR, competitiveness, Manufacturing industry, Operational efficiency
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Abstract

Research relevance: Food and beverage firms in Sri Lanka extensively use social media marketing because it
shapes consumer interactions with brands and influences their purchasing choices. Marketers, along with
policymakers, need to understand how social media marketing elements, including electronic word-of-mouth
(eWOM) and brand awareness, and two-way communication, affect digital engagement.

Research goal: The research analyses eWOM together with brand awareness and interactivity dynamics that drive
consumer actions regarding food and beverage products in Sri Lankan markets. It provides strategic solutions for
increasing social media platform-based consumer participation.

Research methods: This study combined a research design that included 384 consumer participants from Western
Province and interviews with five marketing professionals to achieve its research objectives. The quantitative data
analysis employed descriptive statistics together with correlation and regression analysis, but thematic analysis
served to interpret the qualitative findings.

Main findings: The study shows eWOM together with brand awareness shape consumer behaviour in a significant
manner, due to which two-way communication acts as a key determinant, though it has a moderate impact.
Qualitative data demonstrate that marketing professionals require better digital methods and better ways to interact
with customers, along with improved social media content standards for their campaigns.

Keywords: Social media marketing, Electronic Word-of-Mouth (e-WOM), Two-Way Communication, Brand
Awareness, Consumer Behaviour of Food and Beverages, Sri Lanka
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Abstract

Research relevance: In recent years, improving organizational performance mostly depends on employee
engagement, especially in startups where effective use of resources and efficiency are very vital. Recent industry
estimates show that during the previous five years, the startup ecosystem in India has had a CAGR of 12.8%.

Research goal: To assess the impact of employee engagement on the organizational productivity of startup
companies in Noida, India

Research methods: The study was conducted on the startup industry in Noida, one of the protuberant states and
federal states in India. The purpose of this study is to identify the impact of employee engagement on productivity
in the startup industry in Noida. The study focuses on the startup industry, which is the fourth biggest in the Indian
economy and is made up of both global and Indian enterprises. Data processing methods include various
mathematical analyses, factor analysis, descriptive statistical analysis, and correlation and regression analysis.

Main findings: According to the research results, workers who take great satisfaction in their work and feel
enthusiastic about their profession greatly influence general engagement rates. These elements help to explain the
most variation in employee engagement, therefore stressing the need to encourage a feeling of purpose and
personal achievement in startup surroundings.

Keywords: employee engagement, organizational productivity, customer perceptions, consumers, Startup sector
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Abstract

Research relevance: Social media marketing has revolutionized the garment industry by enabling businesses to
contact with their clients via the use of direct and interactive channels. This has resulted in a transformation of the
garment industry. As a result of the fact that the number of active social media users in India topped 600 million
in 2023 (IBEF.com, 2024), platforms such as Instagram, Facebook, and YouTube play a big role in influencing
the customers' intentions to make a purchase

Research goal: To assess the impact of social media marketing on consumer purchase intentions in the clothing
industry in India.

Research methods: Samples were used to gather data for this investigation and then exposed to a randomized test
using a questionnaire approach. Moreover, the instruments needed for this investigation were gathered from past
studies. The first part is the descriptive statistical approach used; next, on to a more detailed examination of the
replies offered on the questionnaire and analysis of the dependability of purchase intention on social media
marketing.

Main findings: The findings show that social media marketing improves involvement and brand recognition in
addition to customer purchase intentions. Through social media channels, companies may interact with customers
to establish better connections, boost awareness, and generate urgency that would result in more buy possibilities.

Keywords: Social media marketing, consumer intentions, clothing industry, performance
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Abstract

Research relevance: the quality of service is an essential component in promoting client happiness, loyalty, and
retention opportunities. There are more than 1.2 billion bank accounts in India, and commercial banks are
responsible for about 80 percent of the total banking assets in the nation. In recent years, the banking business in
India has seen tremendous development, which has been led by programs such as the Pradhan Mantri Jan Dhan
Yojana, which has added more than 48 crore (480 million) accounts by the year 2024 (NPCI, 2023).

Research goal: To assess the service quality in commercial banks in India and its impacts on bank performance.
Research methods: Previous literatures, survey analysis, are among the data collection approaches. To measure
the impact of service quality on the bank’s performance of firms that offer green products, data processing methods
include various mathematical analyses, descriptive statistical analysis, and correlation and regression analysis.
Main findings: The results of the regression study show a strong correlation between the bank's performance,
particularly its Return on Equity (ROE), and characteristics related to service quality. The efficiency of the bank's
online systems, staff friendliness, and service promptness are examples of service quality traits that have a
favorable impact on the bank's overall performance.

Keywords: service quality; strategies; performance; banking sector
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Abstract

Research relevance: As the global eyewear industry experiences dynamic growth driven by fashion, health, and
luxury trends, Latvia's premium eyewear market is gradually transforming into a competitive segment. While
customer experience grows more critical by the day, brand positioning has turned out to be a foremost strategic
tool to differentiate premium eyewear brands such as Ray-Ban, Oakley, Tom Ford, and Gucci. Within Latvia's
dense but innovative consumer market, effective brand positioning is capable of greatly influencing customer’s
impressions, loyalty, and purchase behavior. Gaining market share and increasing brand value are crucial for
understanding how high-end eyewear brands are positioned and how consumers react to them. This study mainly
focuses on how to employ strategic positioning techniques to upgrade brand image and customer experience mostly
in a market where consumers are choosy and product engagement is very high.

Research goal: The focus of the study is to examine the brand positioning strategies employed by luxury
eyeglasses companies in Latvia to improve client satisfaction

Research methods: This study mainly includes an in-depth review of data indicators and brand positioning
frameworks presently in use in the eyewear industry. Secondary data analysis, customer surveys (n=300), and
expert interviews with brand managers and salesperson (n=5), are the techniques used to collect data. Using capital
SPSS software, the collected data is analyzed using descriptive statistics, graphical analysis, factor analysis,
regression analysis, and transcription analysis.

Main Findings Understanding how specific positioning strategies, such as premium pricing, lifestyle marketing,
premium-quality materials, and in-store experience, impact consumer perception and brand preference is the main
aim of the study. Also, the study will investigate whether brand positioning strategies impact consumer satisfaction
in the market for premium quality eyewear in Latvia. In the market, which is competitive and continuously
changing, the result will provide brands valuable data to enhance the positioning tactics and to promote consumer
involvement

.Keywords: Brand Positioning, Premium Eyewear, Customer Experience, Marketing Strategy, Market
Segmentation
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Abstract

In India, hybrid coffee shops and bookstores blend digital and physical touchpoints, using e-commerce, online
ordering, and loyalty programs to enhance convenience. This study explores how marketing tactics like
omnichannel strategies and personalized promotions influence consumer loyalty and competitiveness.

Research Relevance: Understanding how sales tactics affect customer loyalty is crucial for maintaining a
competitive edge in India, where consumer behavior and retail technologies are rapidly evolving. This study
addresses a knowledge gap by focusing on the hybrid retail model, which has not received enough attention in the
Indian market.

Research Goal: The goal of this study is to identify and evaluate the selling tactics that most significantly affect
customer loyalty in Indian hybrid retail businesses, specifically in hybrid bookshops and coffee shops.

Research Method: This study will use a mixed-methods approach to explore how marketing practices impact
customer loyalty in hybrid bookshops and coffee shops in India. Data will be collected through interviews with 20
managers and surveys of 50 consumers to gather insights on loyalty programs and the integration of digital and
physical touchpoints. Quantitative data will be analyzed using descriptive statistics, factor analysis, and regression,
while qualitative data will be analyzed through thematic analysis. The goal is to provide insights on optimizing
hybrid business models to improve customer loyalty.

Main Findings: The study is expected to conclude that customer loyalty in hybrid bookshops and coffee shops is
primarily driven by personalized marketing, omnichannel strategies, and loyalty programs. Consumer retention is
higher when customers engage with both digital and physical touchpoints. Businesses that offer seamless in-store
and online experiences, such as personalized communication and easy ordering, see increased customer loyalty.
However, aggressive promotions may lead to short-term engagement without fostering long-term loyalty. The
study will provide businesses with practical insights on how to enhance the integration of digital and physical
touchpoints, helping them maintain customer loyalty in a competitive market.

Keywords: Hybrid Retail, Consumer Loyalty, Selling Strategies, Omnichannel, Loyalty Programs, Personalized
Promotions, Customer Engagement, Bookshops, Coffee Shops, Retail Strategies.
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Abstract

Research relevance: Businesses in the global hospitality sector now increasingly focus on environmental
sustainability, which drives them toward adopting Green Human Resource Management (GHRM) practices.
Hotels in Colombo offer GHRM as both an opportunity to drive sustainable operations and improve employee
career progression, which remains essential for high-turnover industries.

Research goal: The research evaluates how green recruitment and selection practices, together with green training
and development, and green compensation and reward management affect employee career development at hotels
in Colombo.

Research methods: The research design included quantitative results obtained from 100 hotel frontline workers,
while three HR management executives provided qualitative data through interviews. Multiple regression, together
with correlation analysis with descriptive statistics, determined how GHRM practices relate to career outcomes.
The researchers applied thematic analysis to study how employees implemented green HRM practices and what
benefits they perceived during interviews.

Main findings: The research findings establish that green training, along with recruitment programmes, creates
substantial effects on career advancement, and green payments exhibit moderately significant benefits for career
growth. The study validated its findings through qualitative evidence, which identifies how sustainable HR
approaches strengthen employee dedication while enhancing staff member continuity rates and career
advancement potentials. Researchers establish that implementing GHRM throughout HR policy serves as vital for
matching employee development with sustainable organisational targets.

Keywords: green human resource management, recruitment and selection, training and development,
compensation and reward management, development of employees, hotel industry, Sri Lanka
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Abstract

Research relevance: In Sri Lanka, small and medium enterprises (SME) over 75% of enterprises while
contributing 52% of the GDP in the economy. In any case, competition and operational challenges are often intense
for SME’s in Sri Lanka making data driven decision making is more crucial factor for sustainability and growth.
However, limited research exists on how SME’s use data analytics to improve cost effectiveness, customer
engagement, and productivity. This research will show case company owners, policymakers and researchers
adaptation, impact and barriers in data analytics by examine them.

Research goal: To identify The Role of Data Analytics in Business Decision-Making for Small and Medium
Enterprises in Sri Lanka.

Research methods: This research will use secondary data analysis, survey questionnaire and expert interviews as
data collection methods. On the other hand, as data processing methods Graphical analysis, Descriptive analysis,
Frequency analysis and Transcription analysis will be used.

Main findings: The findings of the study will uncover key challenges and opportunities in using data analytics
for decision making among SME’s in Sri Lanka. Moreover, the results also will highlight the impact of data driven
strategies on business performance. At last, this research will develop proposals to improve the decision making
process through data analytics.

Keywords: Decision Making, Data Analytics, SME, Business Intelligence
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Abstract

Research relevance: Work-life balance (WLB) has emerged as an essential component in determining job
satisfaction, particularly in the manufacturing industry, which is characterized by demanding work conditions and
shift-based schedules that have an effect on the personal and professional lives of workers. On average, the
manufacturing sector in Latvia accounts for around 15% of the country's gross domestic product and employs
approximately 22% of the overall labor force.

Research goal: To evaluate the impact of work-life balance on job satisfaction of the Latvian manufacturing
industry.

Research methods: Data gathering methods include reviewing previous literature, conducting surveys, and
conducting interviews. To assess the impact of work-life balance on job satisfaction in the manufacturing sector.
Survey analysis descriptive statistics, inferential statistics, reliability analysis, and multiple regression analysis, as
well as ANOVA analysis. IBM SPSS and Microsoft Excel were used to accomplish the analysis.

Main findings: With 96.5% of the variance in job satisfaction explained by the independent variables, the
regression analysis reveals that elements related to work-life balance clearly affect job satisfaction. This
emphasizes the need of maintaining a good work-life balance in order to raise staff satisfaction.

Keywords: Work-life balance, job satisfaction, manufacturing industries, performance
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Abstract

Research relevance: With the rapid digitalization of commerce in India, especially following the COVID-19
pandemic, the online technology retail sector has witnessed exponential growth. As digital adoption accelerates,
the sector continues to evolve, offering both opportunities and challenges for retailers. Consumer trust has emerged
as a pivotal factor in influencing purchasing decisions, particularly for high-involvement products such as
electronics. In a space where physical interaction is limited, trust acts as a critical bridge between retailers and
consumers, affecting how individuals perceive product authenticity, data security, service quality, and brand
reputation. India’s e-commerce market is expanding rapidly, driven by a growing internet user base and a
flourishing digital economy. As competition intensifies among technology retailers, understanding the drivers of
consumer trust becomes essential for sustaining growth and market differentiation. Moreover, the surge in online
shopping across multiple industries has emphasized the importance of robust and trustworthy digital channels.
Technological advancements have further accelerated this transition, offering new ways to engage customers but
also raising concerns about privacy, fraud, and delivery reliability. In such a dynamic environment, understanding
the factors that build or erode consumer trust becomes essential. This research addresses the urgent need to explore
the psychological, technological, and operational elements that influence trust in the online technology retail sector
in India, offering valuable insights for retailers aiming to stay competitive and consumer-focused.

Research goal: To explore the key factors that influence consumer trust in the online technology retail industry
in India.

Research methods: Online questionnaires, developed and circulated through Google Forms, serve as the primary
source for collecting customer data. The gathered data were then analysed using graphical analysis.

Main findings: This research focuses on the factors influencing consumer trust in the online technology retail
industry in India and aims to identify the key elements that shape trust in digital purchasing environments. It
emphasizes the importance of building credible, secure, and user-friendly platforms in a competitive and rapidly
evolving e-commerce landscape.

Keywords: Consumer Trust, Online Tech Retail, Technology Industry.
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Abstract

Research relevance: When the year 2024 comes around, content marketing has evolved into an indispensable
tactic for businesses that sell consumer products in the state of Karnataka in India. This might be attributed to the
fact that the performance of these businesses has improved by as much as 43 percent. firms are turning to content
marketing in order to raise their brand recognition, increase consumer engagement, and ultimately increase their
intention to make a purchase. This is because the level of competition is increasing, and more and more firms are
turning to content marketing. Moreover, content marketing is one of the impactful marketing methods in the Indian
population, and it has a beneficial impact on the purchase intention of consumer goods in India. Moreover,
Karnataka is known as the digital state in India.

Research goal: To identify the impact of content marketing on purchase intention of consumer goods in
Karnataka, India

Research methods: Previous literatures, and survey analysis, are among the data collection approaches. To
analyze the survey results, "Descriptive Analysis, Graphical Representation, Factor Analysis: Identifying key
content elements that influence consumer purchase intention, Regression Analysis: Establishing the relationship
between content marketing and purchase intention.

Main findings: Particularly with relation to how content marketing affects brand trust and engagement, the
standard deviations in the descriptive study show somewhat small heterogeneity in customer reactions. Although
most respondents say content marketing is helpful, there is a clear disparity in how much it effects their actual
behavior, especially with regard to brand interaction and content consumption.

Keywords: content marketing, Brand perception, electronic industry, consumers, brand awareness

187



M EKONOMIKAS UN KULTURAS
- AUGSTSKOLA

Najmiddinov Sardor. Entry Strategy Development for Uzbekistan IT Companies in
the European Market

EKA University of Applied Sciences, Master’s Study Program “Business Administration”

Scientific advisor: Mg. oec., docent, Kaspars Steinbergs

Abstract

Research relevance: With the advent of globalization, internationalization is a survival strategy for the IT firms,
which help them secure sustainable growth. The IT sector of Uzbekistan has revealed itself to be an area with great
potential, however the presence of Uzbekistan in the European market is minimal. Uzbek IT companies face
challenges such as regulatory restrictions, competitive pressures, and entry mode selection, even if government
initiatives have fueled internationalization. Conducting research on the experience of companies, the success
factors of the strategy in key areas for breaking into the market can accelerate the entry of Uzbekistan's IT
companies into Europe.

Research goal: The objective of this study is to assess the best market-entry strategies for Uzbekistan’s IT
companies interested in the European market. Through extensive theoretical frameworks analysis and application
of real case studies, the research aims to identify key determinants of entry mode selection, along with such
challenges and opportunities related to internationalization.

Research methods: The study utilizes three research methods which include document analysis together with
secondary data analysis and statistical evaluation. The Uppsala Model and Transaction Cost Theory together with
the Eclectic Paradigm were used with global database data and expert interview results in this study. The outcome
of statistical analyses on EU economic data between 2000-2024 reveals information about market entry
possibilities.

Main findings: The research data demonstrates that Uzbek IT companies can achieve better success by using
restrained market entrance methods beginning with exporting together with strategic alliances. Market penetration
success for Uzbek IT firms depends on meeting regulatory requirements and developing networks and taking
advantage of their proprietary technologies. Uzbek IT firms require well-planned approaches to overcome
challenges in GDPR compliance and market competition and cultural adaptation. The research points to the
necessity of market entries developed for European market requirements to secure long-term market performance
and competitive advantage.

Keywords: Market entry; IT industry; Uzbekistan; European market; internationalization; strategic alliances
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Master’s thesis. The Impact of Artificial Intelligence and Blockchain on the Transformation of the Logistics
Industry in India. EKA University of applied sciences, Masters study program, “Business Administration”, 2025

The Master’s thesis is written in English. The length of the paper is xx pages (not including appendices). The paper
consists of Introduction, Analytical literature review, Methodology, Results, Conclusions, Recommendations and
Bibliography. It comprises x tables and xx figures. Bibliography consists of resources such as books, scientific
papers and electronic references.

Research relevance: India’s logistics sector is undergoing significant change, fueled by advancements in
Artificial Intelligence (Al) and Blockchain technologies. With the nation’s economy expanding and supply chain
complexities increasing, these tools present effective solutions to long-standing issues such as infrastructure
fragmentation and delivery inefficiencies. Al supports the sector through smarter route planning, demand
prediction, and equipment maintenance, while Blockchain boosts trust, security, and transparency across
operations. This study is both relevant and timely, focusing on the combined influence of these technologies in
transforming India’s logistics landscape. By addressing a notable gap in current academic research, it provides
valuable perspectives for stakeholders aiming to enhance efficiency and foster innovation in this vital industry.

Research goal: The goal of the research is to Analyze the impact of Artificial Intelligence (Al) and blockchain on
the logistics industry in India and identify the challenges and opportunities in adopting these technologies.

Research methods: Descriptive statistics, one sample t-test, comparative analysis, Graphical analysis.

Main findings: The rapid growth of India’s logistics industry, combined with the global adoption of emerging
technologies like Artificial Intelligence (Al) and Blockchain, is driving significant transformation across supply
chains. The Global Blockchain Al Market, valued at USD 349 million in 2023, is projected to reach approximately
USD 2,787 million by 2033, growing at a compound annual growth rate (CAGR) of 23.1% from 2024 to 2033.
This indicates increasing investment and trust in the potential of Al and Blockchain integration to enhance
efficiency, transparency, and automation. Furthermore, the U.S. blockchain 10T market reflects similar
momentum, with a market valuation of USD 230.83 million in 2024 and a forecasted surge to around USD
22,840.23 million by 2034, at a CAGR of 58.32% from 2025 to 2034. These global trends highlight the importance
of leveraging such technologies in India’s logistics sector to remain competitive, reduce operational inefficiencies,
and support the country's broader economic and infrastructural ambitions.

Keywords: Artificial Intelligence, Blockchain, Transformation of the Logistics
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Abstract

Research relevance: In India’s rapidly growing digital economy, cybersecurity has become a key factor shaping
consumer perception and behavior on digital marketing platforms. Rising data breaches and privacy concerns have
elevated the importance of user trust. Cybersecurity is now seen not only as a technical safeguard but also as a
strategic element for retaining consumers. Despite its growing significance, there is limited research on how
cybersecurity directly influences consumer trust and loyalty in the Indian context. This study addresses that gap.

Research goal: The study aims to assess the impact of cybersecurity measures on consumer trust and loyalty
toward digital marketing platforms in India. It explores how data protection, privacy practices, and incident
response influence consumer engagement.

Research methods: A mixed-methods approach is used. Quantitative data from a structured online survey (50
participants across India) is combined with qualitative insights from an interview with a digital marketing
professional. Analytical methods include regression, factor analysis, and thematic evaluation.

Main findings: Results show a strong positive link between effective cybersecurity and consumer trust, which
significantly affects loyalty. Transparent data protection policies and visible cybersecurity efforts enhance
consumer confidence and repeat usage. The study provides practical recommendations for strengthening user trust
via improved cybersecurity.

Keywords: cybersecurity; consumer trust; digital marketing; loyalty; India
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Abstract

The hospitality sector is increasingly influenced by consumer demand for authenticity, sustainability, and digital
integration. In this context, the concept of an Italian-style café in Riga represents an innovative business
opportunity that combines traditional Italian hospitality with modern services such as takeaway and digital tools.
Given Riga’s growing interest in quality coffee and international food trends, this study investigates the feasibility
of introducing such a concept, focusing on consumer expectations and competitive market dynamics. The aim of
this paper is to evaluate the market potential and viability of an Italian-style café in Riga. The research explores
whether a strategic blend of authentic Italian offerings, sustainable practices, and digital service innovation can
lead to successful market entry. The study is based on structured online surveys with closed-ended questions,
distributed to Italian café owners abroad, industry professionals, and consumers. This allows for quantitative
analysis of preferences, marketing strategies, and perceived success factors. Additionally, case studies of
successful Italian cafés abroad are analyzed to identify best practices. Early findings show strong interest in high-
quality, sustainable, and digitally integrated cafés. Key success factors include product authenticity, efficient
service models, and competitive positioning within the local market.

Keywords: Italian-style café; market analysis; consumer preferences; business feasibility; Riga.
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Abstract

Akhilesh Thrippakkal Suresh: “Master Thesis “Assessment of the impact of experiential marketing on customer
satisfaction in the cosmetic industry in India. EKA University of Applied Sciences, study programme “Business
Administration”, 2025.

The Master's thesis is written in English. The volume of the Thesis is 81 pages (without annexes). The thesis
consists of an Introduction, Analytical literature review, Methodology, Results, Conclusions and
recommendations, and a Bibliography. It comprises 14 tables and 9 figures, and the reference consists of 63
bibliographical sources.

Research Relevance: Experiential marketing, which engages consumers via sensory, emotional, and participation
elements, has been shown to be 45% more successful than conventional marketing strategies in fostering brand
loyalty.

Research Goal: to assess the impact of experiential marketing strategies on customer satisfaction in the Indian
cosmetic industry.

Research Methods: The study's data came from searching for literature, interviews that were semi-structured, and
survey analysis. We used frequency analysis, transcription analysis, factor analysis, descriptive statistical analysis,
and hypothesis testing to look at the data for this study.

Main Findings: The research study's goal has been met: experiential marketing, such as in-store interactions,
product quality, and marketing campaigns, have a statistically significant positive effect on customer satisfaction.

Keywords: Experiential marketing, cosmetic industry, Performance, effectiveness
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Abstract

Research relevance: Access to entertainment has become an essential part of modern life, with increasing
evidence suggesting a link between entertainment and social well-being. In Latvia, rapid changes in entertainment
options, particularly digital media, have raised questions about how these shifts impact the mental and social health
of citizens. Understanding this relationship is vital for policymakers and community leaders aiming to improve
quality of life in the country.

Research goal: This study aims to explore the correlation between entertainment access and social well-being in
Latvia, focusing on the ways in which entertainment options influence mental health, social connectedness, and
overall life satisfaction.

Research methods: The research will use a mixed-methods approach, including a structured questionnaire
distributed to 50 Latvian participants. The questionnaire will assess entertainment access and social well-being.
Additionally, a literature analysis will review existing studies on this topic, while case study analysis will be
conducted to examine the impact of local entertainment initiatives on community well-being.

Main findings: The study is expected to reveal significant insights into the relationship between entertainment
access and social well-being, highlighting key factors such as the types of entertainment, barriers to access, and
regional differences in Latvia. The findings will contribute to a better understanding of how entertainment shapes
social outcomes in the country.

Keywords: entertainment access, social well-being; Latvia, community engagement; mental health

193



w EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Mukhammed-Ali Saparbaev. NAVIGATING GROWTH: TOURISM CHALLENGES AND
OPPORTUNITIES IN UZBEKISTAN

EKA University of Applied Science, Master’s Study Program “Business Administration”
Scientific advisor: Dr.Oec. Prof. Inga Sina

Abstract

Research relevance: Uzbekistan is undergoing a transformation in its tourism sector, driven by government
reforms and a global shift toward sustainable and culturally rich travel experiences. Despite its rich heritage and
natural assets, the country continues to face barriers such as weak infrastructure, regulatory bottlenecks, and low
digitalization.

Research goal: This research aims to evaluate the key challenges and strategic opportunities for tourism
development in Uzbekistan, with particular emphasis on sustainable tourism, digital transformation, and regional
competitiveness.

Research methods: A mixed-methods approach was applied, combining qualitative content analysis, comparative
benchmarking, and quantitative statistical modeling. The study involved analysis of secondary data from
institutional and academic sources (2015-2023), a regression analysis to assess the impact of digitalization on
tourist arrivals, and a comparative case study with Georgia and Kazakhstan.

Main findings: Uzbekistan received 6.6 million tourists in 2023, showing substantial recovery post-COVID-19.
Regression results confirmed a moderate positive correlation (R2 = 0.55) between the Digital Tourism Index and
visitor arrivals, indicating that digital engagement plays a critical role in tourism growth. Compared to Georgia’s
digital branding and Kazakhstan’s infrastructure investment, Uzbekistan’s strength lies in its cultural assets and
growing ecotourism. However, digital fragmentation and regional competition remain pressing challenges.

Keywords: Uzbekistan; tourism growth; sustainable development; ecotourism; digital marketing
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Abstract

Research relevance: Artificial Intelligence (Al) is increasingly shaping business decision-making processes by
offering data-driven insights, improving operational efficiency, and reducing human biases. Al adoption enables
businesses to enhance strategic planning, optimize resource allocation, and drive innovation. However, challenges
such as high implementation costs, ethical concerns, and the risk of over-reliance on Al raise critical questions
about its sustainable integration into business operations.

Research goal: This study examines the role of Al in business decision-making, assessing its benefits and
challenges. By analysing both theoretical frameworks and empirical data, the research identifies Al's impact on
decision efficiency, predictive accuracy, and overall business performance. The objective is to provide insights
that facilitate Al adoption while addressing potential risks and limitations.

Research methods: A mixed-methods approach was employed, integrating qualitative and quantitative analyses.
The qualitative component involved an extensive review of peer-reviewed literature and industry reports. The
quantitative analysis was based on survey data from five Uzbek companies—Akfa Group, Craffers, Murad
Buildings, Uzum, and Yandex Uzbekistan—comprising 40 business professionals. A structured questionnaire with
Likert-scale and open-ended questions assessed perceptions of Al’s role in decision-making, its benefits, and
associated challenges. Descriptive statistics and correlation analyses were used to interpret the data.

Main findings: Survey results highlight AI’s significant impact on business decision-making:

1. 80% of respondents reported Al-driven reductions in human error.

2. 85% observed improved forecasting accuracy in market trends and consumer behaviour.
3. 75% noted enhanced customer engagement through Al-powered personalization.

4. 65% confirmed a positive return on investment (ROI) from Al applications.

Despite these benefits, challenges persist: 60% of participants cited high implementation costs, 50% expressed
concerns over over-reliance on Al at the expense of human judgment, and 55% raised ethical and data privacy
concerns.

Keywords: Artificial Intelligence; Business Decision-Making; Data-Driven Decisions; Machine Learning; Ethical
Concerns.
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Abstract

This research investigates the strategic potential of cultural branding to enhance the competitive advantage of
Uzbek restaurants in Riga. By leveraging heritage-based marketing, this study examines how these establishments
can distinguish themselves in a diverse culinary landscape.

Research Relevance: This study contributes to the understanding of cultural branding strategies in the hospitality
industry, particularly for niche cuisines.

Research Goal: To develop a framework for leveraging cultural branding to position Uzbek restaurants in Riga
and attract a wider customer base.

Research Methods: A mixed-methods approach is employed, combining qualitative and quantitative techniques.
Qualitative Analysis: In-depth interviews with restaurant owners and managers, as well as observations of dining
experiences, are conducted to gain insights into their current branding strategies and customer perceptions.
Quantitative Analysis: A survey is distributed to customers to assess their preferences, perceptions of Uzbek
cuisine, and the factors influencing their dining choices.

Main Findings: The study reveals that by authentically integrating Uzbek cultural elements into their branding,
such as traditional décor, music, and attire, restaurants can create a unique and immersive dining experience.
Additionally, highlighting the historical and cultural significance of Uzbek cuisine can attract customers seeking
authentic and exotic culinary experiences.

Keywords: Cultural Branding; Heritage-Based Marketing; Restaurant Branding; Competitive Advantage; Uzbek
Cuisine.
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Abstract

Research relevance: “The importance and effect of leadership on the success and efficiency of religious festivals"
resides in its notable contribution to knowing how leadership shapes community-driven events and culture. The
social, cultural, and economic fabric of the area depends on religious festivals, so good leadership is essential for
their success. This study offers insights for enhancing organizational efficiency and performance by means of an
analysis of how various leadership styles, tactics, and practices affect the coordination, execution, and organization
of these events.

Research goal: To assess the role and impact of leadership on the success and effectiveness of religious festivals,

Research methods: Beginning with a literature study to investigate current leadership theories and their
application in cultural events, the study used a mixed-methods approach. Temple committee members and leaders
were then surveyed to collect main data on leadership practices in religious festivals. Using frequency analysis,
the answer distribution was examined to highlight typical trends and patterns in leadership behavior. Ultimately,
component analysis served to highlight important leadership elements and techniques supporting

Main findings: The study reveals that the most important element influencing the performance of festival
management is the leadership approach stressing personal and professional growth of team members. The first
element, which accounts for a significant amount of the variation in the data, clearly reflects the leader's focus on
growth and development.

Keywords: Leadership styles, festivals, culture, management, temple
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Abstract

Research relevance: Corporate Social Responsibility functions as a vital method which boosts employee well-
being together with motivation particularly when retail businesses operate in a competitive environment. Latvian
business organizations understand the rising importance of CSR in Human Resource Management but practical
implementations differ between companies. This research holds significance because companies need to address
growing issues about retaining workers while ensuring employee satisfaction and Corporate Social Responsibility
after the pandemic.

Research goal: This research to explore which CSR aspects contribute to employee well-being and motivation in
Latvia’s retail sector.

Research method: A mixed approach was used for this research which incorporated numerical employee survey
findings with material from semi-structured HR manager interviews in chosen retail companies.

Main finding: The study finds a strong positive correlation between Corporate Social Responsibility (CSR)
initiatives and employee well-being and motivation in the Latvian retail sector. Employees who are aware of and
engaged in their company’s CSR activities report higher job satisfaction and commitment. Key CSR efforts, such
as promoting work-life balance, mental health support, and ethical leadership, significantly enhance motivation
and reduce turnover intentions.

When CSR practices are well communicated and supported by management, employees feel valued and motivated.
Conversely, poorly implemented CSR measures lead to lower morale. Insights from HR and CSR managers
indicate that while CSR can improve team cohesion and reduce absenteeism, its effectiveness often suffers from
budget constraints, lack of leadership support, and weak internal communication. Overall, the study highlights the
importance of effective, employee-centered CSR strategies for building a motivated, healthy retail workforce.

Keywords: corporate social responsibility; employee well-being; motivation; retail sector; Latvia
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Abstract

Research relevance: The global fast-food chains that dominate the Latvian market - McDonald’s, KFC and
Hesburger face substantial staff turnover and minimum wages together with restricted career advancement
opportunities. Organizations use Corporate Social Responsibility as a strategic approach that supports both brand
image building and employee satisfaction management and worker retention. Employee-focused CSR practices
emerge as vital components for organizations to maintain workforce motivation and commitment since most of
their personnel fall into the youg part time category.

Research goal: This research aim the relationship between CSR activities and employee motivation inside many
Latvian fast-food outlets through understanding which ethical and social and workplace-focused CSR strategies
drive staff satisfaction rates while strengthening organizational dedication and preventing employee attrition.

Research methods: The research employed both quantitative surveys and qualitative interviews to gather insights
from 300 staff members who worked for McDonald’s KFC and Hesburger combined with consecutive discussions
with eight HR and CSR management personnel. The researcher performed descriptive statistics analysis for
quantitative information while using correlation and regression methods for quantitative data assessment and
content analysis to evaluate qualitaive datasets and secondary materials.

Main findings: Employee-perceived CSR practices including fair wages and ethical work conditions and safety
protocols lead to improved motivation and satisfaction at work. Participating in CSR programs strengthens
employee organizational commitment since direct involvement leads to increased commitment. The research
discoveries create useful methods to enhance employee welfare while achieving better performance through CSR
initiatives withi industries with frequent worker turnover.

Keywords: Corporate Social Responsibility; employee motivation; fast food industry; organizational commitment;
Latvia
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Abstract

Online shopping has revolutionized the way consumers buy products. The rapid growth of e-commerce, driven by
factors like convenience, global reach, and increasing internet integration, has made online shopping a vital part
of modern retail.

The main idea of the following research is analysing the driving factors of online shopping to understand what
motivates consumers to make purchases online. How various psychological, technological, social or economic
factors influence their buying decisions.

Research relevance: E-commerce has become an indispensable part of global retail. In 2025, retail e-commerce
sales are estimated to exceed 4.3 trillion U.S. dollars worldwide, and this figure is expected to reach new heights
in the coming years (Gelder, 2025).

Research goal: To analyze the driving factors influencing consumer purchasing decisions, regarding online
shopping.

Research methods: Analytical literature review, questionnaire.

Main findings: Brands build a connection with the customer from the first interaction. It can’t be monitored, but
can be regulated. Influencers tend to draw customers attention the most.

Keywords: Online shopping; E-commerce
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Abstract

This research explores the achievability and potential success of establishing an "Online Local Crafts Marketplace™
in Latvia. The aim of the research is to evaluate whether creating a digital platform that connects local artisans
with consumers within Latvia, offering handmade crafts, artwork, and regional specialties, will attract any interest
from the potential customers and creators.

Research relevance: The research is relevant as it explores how an online marketplace can support Latvian
artisans, boost local entrepreneurship, and preserve cultural heritage. It examines consumer demand for handmade
goods, the role of digitalization in small business growth, and the sustainability impact of promoting locally crafted
products. The study uses various sources, including online data, existing research, and available statistical
information. The relevance is supported by sources such as internet data and statistical data.

Research goal: Identify the demand for locally made crafts in Latvia. Research methods: Questionnaire, literature
review, graphical analysis

Main findings: Based on the results of the questionnaire, many respondents are interested in selling and buying
handmade crafts online. Not only they show interest, but also point out the lack of the suitable platforms in general,
unsatisfied with the fact that local art could be found mostly during time limited events, such as fairs or festivals.

Keywords: local, crafts, Online, marketplace, Latvia.
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Abstract

Research relevance: This research is significant due to evolving consumer behaviors in Uzbekistan as increasing
number of individuals gain awareness of health and wellness. Knowing how juice and smoothie bars change
people's tastes can help companies meet customer needs more effectively.

In Uzbekistan in 2022, 21.8% of adult women and 16% of adult men are obese. This shows that more people are
learning about and wanting better food options.

When it comes to rising economies, local eating habits and economic factors have a big impact on how quickly
new health trends like smoothie bars catch on (Lee & Petel, 2019).

Main people who are buying natural, organic and barely processed drinks are millennials and Gen Z (Harris et al,
2022).

Research goal: To explore the impact of health juice and smoothie bars on consumer behavior in Uzbekistan and
assess key factors influencing purchasing decisions.

Research methods: Secondary data analysis, questionnaires, Literature review, graphic

Main findings survey indicates rising demand for health-oriented juice and smoothie bars in Uzbekistan, driven
by heightened health consciousness and shifts in urban lifestyles. Still problems like price sensitivity, lack of
knowledge and cultural preferences for traditional drinks still exist. Businesses need to focus on competitive prices,
smart marketing and wide range of products to be successful. Through teaching, juice and smoothie bars may be
able to make people's lives better and help them build strong market presence in Uzbekistan.

Keywords: Consumer behavior; health trends; juice bars; smoothie bars; healthy lifestyle; nutrition, purchasing
habits
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Abstract

Research relevance: The processed food industry of Sri Lanka experiences growing pressure to implement
sustainable practices because limited resources and environmental concerns become significant issues. A zero-
waste implementation strategy produces financial advantages for businesses while resolving environmental issues.
Understanding of impact of these strategies on profitability is crucial for industry stakeholders for strategic
decision making.

Research goal: To evaluate how the adoption of zero-waste strategies affects the profitability of the processed
food sector in Sri Lanka.

Research methods: Data collection combines surveys and questionnaires sent to processed food companies with
expert interviews while using literature research on the food industry and its reports. The data processing methods
utilize comparative cost analyses together with regression analysis as well as descriptive statistical approaches.
Ranking analysis used to identify strategic priorities while transcription analysis serves qualitative insights.

Main findings: The research reveals that how zero-waste approaches create profitability gains through reduced
expenses for materials and disposal costs. Improved production procedures together with waste by-product reuse
can decrease operational expenses. Sustainable practices result in better brand reputation which boosts both
customer loyalty and market share. However organizations must address the challenges of initial investment costs
together with employee training requirements when implementing this approach. Adaptation of these initiatives
based on national sustainability goals enables the industry to achieve both economical and environmental goals
simultaneously.

Keywords: zero-waste strategies; profitability; processed food industry; Sri Lanka; sustainability
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Abstract

Research relevance: The study explores the role of social media marketing strategies to increase customer
engagement within Sri Lankan small burger shop businesses. In recent years social media has played an essential
role in business operations and the need to understand its effects on food industry customers is becoming important.
The cost-efficient nature of social media allows small burger shops to approach their customers without facing
competition from major brands. The research investigates content strategies, how well different platforms work,
and how customers behave online to identify strategic engagement methods for small burger shops to attract and
engage customers. Recent data shows that social media users in Sri Lanka noticed considerable growth from 2024
to 2025. The number of social media users grew rapidly to 700,000 new users resulting in a 9.3% increase over
this one-year period (DataReportal). The data from NapoleonCat indicates that Facebook maintained 9.4 million
users in Sri Lanka during January 2025 which represented 43.1% of the population while showing a 3.29% growth
from 9.1 million users in January 2024 (NapoleonCat). The growing internet and social media users of Sri Lanka
highlights the increasing relevance for businesses that want to reach larger audiences through their social media
platforms.

Research goal: To find the factors influencing customer engagement through social media marketing in small
burger shops in Sri Lanka and develop conclusions based on the analysis.

Research methods: The research involves structured interview with small burger shop owner using email and
social media in Sri Lanka and an online survey that distributed to consumers and potential customers active on
social media with a focus on individuals who engage with food-related content to analyze their interaction with
social media marketing. The study used convenience sampling method to target individuals who frequently use
social media and interact with food-related advertisements. The collected data analyzed using qualitative data
analysis for interview and graphical analysis such as bar charts and pie charts for surveys to visualize customer
engagement trends.

Main findings: The findings show that majority of the respondents are using social media mainly Facebook and
Instagram to follow food-related content, and the posts highly influence consumers when they are related to
promotions, reviews from customers, and visually appealing pictures of the foods. Social media is also mentioned
by most respondents as a major contributor to them trying new burger shops. Even with the time limit and absence
of dedicated staff, social media provides the affordability and reach of the small business marketing, which makes
it an important marketing tool for growth.

Keywords: Social media marketing; Customer engagement; Small businesses; Marketing strategies; Sri Lanka

204



w EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Satej Ramekar. BIOMETRIC AUTHENTICATION IN DIGITAL PAYMENT IN INDIA

EKA University of Applied Science, Master’s Study Program “Business Administration

Scientific Adviser: Dr.oec., asoc. prof., Vita Zarina

Abstract

Relevance of the research: The rapid growth of digital payments in India has introduced both opportunities and
challenges. As digital transactions proliferate, security concerns such as fraud and identity theft are increasingly
prevalent. Biometric authentication has emerged as a reliable solution to address these issues. With India
witnessing over 7 billion UPI transactions monthly (NPCI, 2023), the adoption of biometric verification,
leveraging unique identifiers like fingerprints and iris scans, aligns with the government’s push for secure and
inclusive digital infrastructure (Meity, 2022).

Research Objective: The primary objective of this paper is to investigate the effectiveness and user acceptance
of biometric authentication in digital payment systems in India.

Research tasks: To investigate the types of biometric authentication methods used in digital payments in India.
To analyze the collected data and determine the usage patterns of biometric authentication for digital transactions
among Indian consumers.

Research methods: The study uses a review of literature, analysis of government reports, secondary data analysis,
and expert interviews. Descriptive statistics and graphical tools were used for data interpretation.

Results achieved: The study identifies key challenges in implementing biometric authentication, including
infrastructure limitations, privacy concerns, and technological readiness.

Keywords: biometric authentication; digital payments; security; user acceptance; data privacy
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Abstract

Research relevance: Sustainable agriculture has become increasingly critical in the face of climate change,
resource scarcity, and environmental degradation, particularly in developing nations like Sri Lanka. The
agriculture sector, being a major contributor to both employment and national GDP, must transition toward more
sustainable and resilient practices to ensure long-term food security. In regions such as Anuradhapura and
Polonnaruwa, where farming is central to livelihoods, understanding the impact of sustainability transformations
on agricultural productivity is vital for informed policy development and effective implementation of climate-
resilient farming models.

Research goal: The primary objective of this study was to examine the impact of sustainable farming practices,
climate-smart techniques, and circular economy practices on agricultural productivity among farmers in Sri
Lanka’s Anuradhapura and Polonnaruwa districts during the period 2018-2023.

Research methods: This research employed a quantitative approach. Primary data were collected via structured
questionnaires distributed to 300 farmers. Secondary data sources included government and agricultural
sustainability reports and transformation case studies. Data analysis involved descriptive statistics, correlation
tests, and regression analysis to determine the relationships between sustainability practices and productivity
outcomes.

Main findings: The results indicated positive correlations between sustainable agricultural practices and
productivity. Regression analysis confirmed that circular economy practices had the most substantial influence on
productivity, followed by climate-smart and sustainable farming techniques. These findings provide both
theoretical contributions and practical implications for policymakers and agricultural development agencies.

Keywords: sustainable agriculture; climate-smart techniques; circular economy; agricultural productivity; Sri
Lanka
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Abstract

Research relevance: The following research focuses on evaluating the impact of CSR in tourism sector in India.
As per Rajput & Sah, CSR endeavors in India's tourism sector are designed to generate value for all stakeholders,
encompassing local communities, tourists, and the environment, through the integration of responsible business
practices into the fundamental operations of tourism enterprises (Rajput & Sah, 2018).

Within the realm of CSR in India's tourism industry, a company's value is not solely determined by financial
metrics but is also influenced by its societal and environmental impact, which can bolster its brand image and
competitiveness (Roy & Kumar, 2014).

Research goal: To analyse the Corporate social responsibility as a company’s reputation improving factor in
tourism industry in India.

Research methods:

1.

2.

Data collection method:

Customer Survey

Secondary data

Data processing method:

Descriptive statistics methods (average and analysis of frequencies)

Graphical analysis

Main findings: The research findings will underscore the significant impact of authentic CSR
practices in enhancing corporate reputation and, subsequently, the sustainable development of the
Indian tourism industry.

The study will emphasize the pivotal role of CSR in building trust among tourists and enhancing the
overall competitiveness of companies within the sector.

Keywords: Corporate Social Responsibility; Tourism industry India
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Abstract

The study paper focuses on the research of chat applications, how they are important in keeping communication
in personal, academic and work lives, and the trends related to them. The research focuses on user expectations
and challenges in existing platforms, which are real-time communication and cross-platform compatibility. The
study is divided into five main sections: Introduction, Analytical Literature Review, Purpose and Methodology of
the Survey, Results, and Conclusions and Recommendations. This is followed by data analysis with 2 tables and
2 figures. It has a total of 28 pages and even if it does not totally discuss all about chat applications, it covers many
popular challenges and suggestions for them.

Research Relevance: Chat applications are vital tools for modern communication, supporting personal,
professional, and academic interactions. Exploring user preferences and technological trends helps developers
address key challenges like privacy and real-time performance. This study adds valuable insights to a rapidly
evolving field, guiding the creation of better, more user-centric solutions.

Research Goal: To make research about Chat applications, to organize the survey on this topic and to develop
chat application.

Methodology: The research makes use of both market primary and secondary research. A survey of 47 university
students was used to explore user preferences, frustrations, and usage patterns. This includes secondary data
sources like academic articles and reports on the state of chat applications.

Main Findings: User-friendly design, robust security, and real-time performance are vital to meeting user
demands according to the research. It similarly sees a path to growth through Al features, video calling and
decentralized technologies.

Keywords: Chat application, design, robust security,React.js
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Abstract

This study paper examines the fundamental concepts and applications of micro controller programming. The
research focuses on understanding the role of programming in managing installed systems and enabling
microcontrollers to interact with hardware components in different environments. The paper is organized into five
primary sections: Introduction, Analytical Literature Review, Methodology, Results, and Conclusions and
Recommendations. Data is presented with 5 figures and supported by insights drawn from 14 references. The
complete paper spans 23 pages, and recommendations are provided for effective use of microcontrollers in
technology-driven industries.

Research Relevance: Microcontroller programming is important for the development of embedded systems that
power devices in sectors like 10T, automation, and robotics.

Research Goal: To examine the principles of microcontroller programming and identify best practices in software
control for embedded systems.

Research Methods: Quantitative analysis using case studies and literature review.

Main Findings: Key microcontroller programming techniques were identified, with a focus on real-time
processing and efficient memory management, alongside challenges in resource-constrained environments.

Keywords: Microcontroller programming; embedded systems; real-time processing; 10T applications.
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Abstract

Research relevance: The medical tourism industry keeps growing quickly due to people choosing foreign
healthcare options that provide quality services at reduced costs. Based on Turkey’s world-class healthcare
delivery and its affordable prices the country functions as a major global medical tourism hub with international
hospital accreditation. The success of medical tourism businesses depends on their ability to effectively market
their services to target audiences. Healthcare providers establish their reputation by transparent communications,
with high standards of care, and addressing patients’ concerns related to the quality and safety of services,
particularly in a foreign country where they seek treatment. Marketing effectiveness generates both awareness and
trust, establishes credibility because patients need to trust the quality and safety of services in this sensitive field.
The Turkey Medical Tourism Market size is estimated at USD 3.97 billion in 2025, and is expected to reach USD
8.20 billion by 2030, at a CAGR of 15.64% during the forecast period (2025-2030) (Mordorintelligence). The
impressive growth shows the increase in the popularity of Turkey as a first choice of destination for medical
treatments and shows the importance of a proper marketing to continue providing such growth and increase the
market share of Turkish healthcare providers in the global medical tourism industry.

Research goal: This aim of this study is to understand and analyze marketing strategies which influence Latvian
patients seeking treatment possibilities in Turkey.

Research tasks:

To analyze the perception of medical tourism services among Latvian patients.
To identify the most effective marketing channels and strategies.

® Understand the factors which influence the decision-making process of Latvian patients while choosing
Turkey.

Research methods: Develop Survey using google forms and distribute through social media platforms and email
to Latvian residents who have considered or undergone medical treatment in Turkey. The survey questions consist
of awareness levels, preferred marketing channels, factors influencing decision-making. The collected survey data
then processed and visualized using graphical analysis to understand the factors and trends.

Main findings: Findings shows that digital platforms specifically social media and online ads are highly
influential for interest, and affordability, healthcare quality and tourism are important factors in choosing Turkey.
Online reviews, transparency, reputation of clinic are the factors to shape trust. The research also proves that digital
marketing, quality care and patient experience should be combined to sustain growth in Turkey’s medical tourism.

Keywords: Medical tourism; Marketing strategies; Patients; Turkey; Healthcare
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Abstract

Research relevance: Electric cars help to reduce CO2 emissions, therefore helping to reduce air pollution.
Nowadays, electric cars are not as popular in Kazakhstan as in Europe. Kazakhstan has a lot of low-quality vehicles
because they are cheap to import and are accepted by law. The consequences of air pollution include adverse
effects on human health, such as respiratory and cardiovascular diseases, as well as environmental degradation,
including damage to ecosystems and biodiversity. Improvements in personal transportation will help decrease air
pollution.

Research goal: To determine possible solutions for the implementation of electric cars in Kazakhstan by using
the example of Europe

Research methods: To achieve the research goal analysis of strategies in the electric car field of Europe was
studied. Then a survey among Kazakh citizens was conducted, to determine which European practices are more
important for them to switch to th EVs.

Main findings: The survey showed that the majority of the survey participants are open minded to the switch to
the EVS, if European practices will be implemented in Kazakhstan. One of the main reasons they didn’t switch

yet is the lack of charging stations in the country. The most important practices are subsidies and tax reductions.

Keywords: Electric Vehicles, Green Energy, Sustainability, Government Policy.
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Abstract

This presentation explores the application of artificial intelligence in forecasting India’s macroeconomic
indicators—specifically GDP growth, inflation, and unemployment. The objective is to demonstrate how Al and
machine learning can enhance the precision and responsiveness of economic predictions. Key company case
studies from sectors like textiles, retail, and telecom are used to provide real-world context.

Through historical data analysis (2013-2023), we examine trends in GDP, inflation, and unemployment. The

presentation outlines steps in combining Al with macroeconomic study, from learning fundamentals to applying
predictive models.
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Abstract

The research on Developing a Social Entrepreneurship Strategic Model for addressing Socio-Economic Problems
in Sri Lankan Rural areas, focusing on finding a solution to solve rural socio-economic problems through social
entrepreneurship model. The communities in rural areas are suffering from various socio-economic challenges
such as limited access to the basic needs, poverty, unemployment, and lack of opportunities not remediating cycle
of underdevelopment affects quality of life. The government of Sri Lanka is not in a strong position to solve these
problems directly due to poor financial stability and economic crisis, Sri Lanka needs social entrepreneurship
model to solve societal problems indirectly by the society themselves.

The primary objective of this research is to explore how can a strategic social entrepreneurship model be developed
to effectively address the socio-economic challenges faced by rural areas in Sri Lanka while promoting sustainable
solutions and reinvesting profits to enhance quality of life. The study aims to develop a social entrepreneurship
model to effectively address and solve the socio-economic challenges in Sri Lankan rural areas through innovative,
profit-driven solutions that circulate earnings to solve societal problems and promote long-term sustainability.
To achieve this goal, a multidisciplinary approach is employed, combining quantitative and qualitative research
methods. These methods include an extensive literature review on successful social entrepreneurship
implementations globally, data collection through surveys to assess the challenges and opportunities, interviews,
observations, and data analysis to identify how social entrepreneurship model tailored into Sri Lankan context.
This comprehensive approach enables a holistic investigation of the subject matter.

The research reveals success in ability to address socio-economic challenges through of social entrepreneurship.
The solution provides innovative products and services which generate profit to reinvest on solving problems in
the society. The model provides long term solution to solve social, environmental, and economic problems by
opening new development opportunities by reducing poverty.

Keywords: Social Entrepreneurship; Rural Development; Socio-Economic Challenges; Sustainability; Profit-
Driven Solution.

213



W EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Anna Bondarenko, Zarina  Tynynbayeva. CORRELATION BETWEEN
ENTERTAINMENT ACCESS AND SOCIAL WELL-BEING
IN LATVIA

“

EKA University of Applied Science, Bachelor’s Study Program ,, Management

Scientific advisor: Dr.oec., asoc. prof., Vita Zarina

Abstract

Research relevance: Access to entertainment has become an essential part of modern life, with increasing
evidence suggesting a link between entertainment and social well-being. In Latvia, rapid changes in entertainment
options, particularly digital media, have raised questions about how these shifts impact the mental and social health
of citizens. Understanding this relationship is vital for policymakers and community leaders aiming to improve
quality of life in the country.

Research goal: This study aims to explore the correlation between entertainment access and social well-being in
Latvia, focusing on the ways in which entertainment options influence mental health, social connectedness, and
overall life satisfaction.

Research methods: The research will use a mixed-methods approach, including a structured questionnaire
distributed to 50 Latvian participants. The questionnaire will assess entertainment access and social well-being.
Additionally, a literature analysis will review existing studies on this topic, while case study analysis will be
conducted to examine the impact of local entertainment initiatives on community well-being.

Main findings: The study is expected to reveal significant insights into the relationship between entertainment
access and social well-being, highlighting key factors such as the types of entertainment, barriers to access, and
regional differences in Latvia. The findings will contribute to a better understanding of how entertainment shapes
social outcomes in the country.

Keywords: entertainment access, social well-being; Latvia, community engagement; mental health

214



w EKONOMIKAS UN KULTURAS
AUGSTSKOLA

Don Thomas. FACTORS INFLUENCING EMPLOYEE SATISFACTION IN REAL ESTATE
SECTOR IN INDIA

EKA University of Applied Science, Master’s Study Program “Business Administration *

Scientific advisor: Dr.oec. docent, Ksenija ljev/eva

Abstract

This study explores the factors influencing employee satisfaction in India’s real estate sector, an industry
experiencing rapid growth and heightened competition. The research identifies key determinants of job
satisfaction, including compensation, work-life balance, recognition, stress management, and organizational
culture. It reveals that competitive pay packages coupled with clear career progression paths significantly enhance
employee morale and motivation. On the other hand, excessive sales targets and insufficient incentives negatively
affect job satisfaction and overall productivity.

The study explores that younger employees tend to prioritize career advancement opportunities, while older
employees value job stability and work-life balance. These differences highlight the importance of tailoring human
resource strategies to diverse employee needs. A positive organizational culture emerges as a critical factor for
satisfaction, with transparent communication and supportive leadership playing pivotal roles in fostering a healthy
work environment. Based on these insights, the study recommends implementing flexible work policies to improve
work-life balance, establishing formal recognition programs to motivate employees, and aligning compensation
structures closely with performance metrics. Furthermore, combining financial and non-financial incentives is
suggested as an effective approach to cultivate a motivated, engaged, and high-performing workforce in India’s
competitive real estate market.

Key Words: Employee Satisfaction, Real Estate Sector, Compensation, Work-Life Balance, Recognition, Stress
Management Productivity and Organizational Culture
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Abstract

The pharmaceutical sector of Sri Lanka acts as a crucial national defense system through its activities in medicine
production and delivery for healthcare protection. The pharmaceutical product market experienced a substantial
rise in high-quality product demand because of worldwide health threats together with evolving regulatory
guidelines. Pharmaceutical manufacturers responded to growing market needs through an integration of quality
management system ISO 9001 with environmental management system 1SO 14001 and occupational health and
safety management system ISO 45001 under a single integrated management system to boost quality results while
meeting regulations.

A research study designed through mixed methodology analyzed the outcomes of Integrated Management System
implementation on Sri Lankan pharmaceutical industry quality performance. Research objectives were measured
through questionnaire distribution to 100 stakeholders who were selected purposely from the group of quality
assurance managers, regulatory experts and IMS professionals. The researchers used regression along with
correlation testing to determine the connection between IMS practice implementation and operational quality
outcomes. The analysis revealed that better implementation levels of IMS result in superior quality performance
outcomes.

The adoption of IMS frameworks yielded substantial benefits which included standardized operations together
with risk-based approaches and continuous manufacturing improvement benefits within pharmaceutical industries.
The existing research studies pointed out multiple quality management issues affecting Sri Lanka where
insufficient worker training meets minimal managerial involvement and funding limitations meet resistance toward
implementation. ISO 9001 played a primary role in shaping operational quality metrics by providing direct impact
while all three standards, together functioned as tools for quality culture development.

The research demonstrated that a properly linked IMS serves as a critical driver for maintaining quality standards.
The research delivered tangible solutions to assist pharmaceutical firms and policy makers and industry experts
who want to build better regulations and boost operational output while sustaining quality results throughout Sri
Lanka's pharmaceutical sector.

Keywords: Pharmaceutical sector; Integrated Management System; Quality Performance

216



